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IHATWOtinSWINeS 

In  August  1978,  TODAY  was 
bom  as  the  Early  Bird  Edition 
of  the  eight  Gannett  West¬ 
chester  evening  newspapers. 

Many  people  did  not  give 
TODAY  much  of  a  chance  for 
survival  because  it  came  into 
the  world  during  the  famous 


89-day  New  York  City  news¬ 
paper  strike. 

But  TODAY  surprised  its 
critics.  It  went  on  to  win  its 
wings,  to  prove  its  mettle,  to 
become  a  “permanent  bird.” 
During  the  89-day  strike, 
TODAY  grew  in  circulation 
and  character.  And  while  the 
other  interim  newspapers 
which  cropped  up  during  the 
strike  fade4  TODAY  stayed  on 
to  blossom. 

It  blossomed  because  it 
gave  its  communities  what 
diey  wanted  and  needed— late 
deadlines,  overnight  news 


developments,  complete 
scores  and  standings,  conve¬ 
nient  and  comprehensive 
roundups. 

And  on  its  first  birthday, 
TODAY  still  is  giving  its  readers 
the  latest  news  in  the  metro¬ 
politan  area. 

TODAY  goes  to  bed  last  to 
bring  New  York’s  suburbs  the 
news  first 


Gannett 

A  World  Of  DltfBrentVokMS 
Where  Freedom  Speaks 


I 


Skykib 

vwasabc 


We  hope  you  had 
as  much  fun 
os  we  did! 


As  we  do  eveiy  year  at  this  time, 
Exxon  is  building  heating  oil 
inventories  to  help  meet  winter 
needs.  At  the  same  time,  we  are 
trying  to  provide  an  adequate 
supply  of  gasoline  for  our 
customers. 

Crude  oil,  from  which  both 
heating  oil  and  gasoline  are  refined, 
remains  in  tight  supply.  This  limits 
our  abihty  to  make  more  heating 
oilunless  we  make  less  gasoUne. 

Drivers  are  using  less  gasoline  now 
than  they  were  last  year.  That  has 
helped  us  bring  our  heating  oil 
inventories  to  about  the  same  level 
as  a  year  ^o.  But  both  continued 
restraint  in  driving  and  careful 
use  of  heating  oil  this  winter 
remain  important. 
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19- 20— Newspaper  Comics  Council,  Loews  Anatole,  Dallas. 

20- 21— Allied  Publishers,  Alderbrook  Inn,  Hood  Canal,  Union,  Wa. 

20- 22— Interstate  Advertising  Managers  Association,  Pocono  Hershey 

Resort,  White  Haven,  Pa. 

21- 23 — Illinois  Newspaper  Production  Conference,  Clock  Tower  Inn, 

Rockford,  III. 

21- 23 — Western  Newspaper  Production  Conference,  Disneyland  Hotel, 

Anaheim,  California. 

22- 23— Ad  Executives  of  Ohio  Daily  Newspapers,  Marriott  Inn,  Columbus. 

23- 25— Central  States  Circulation  Managers  Association,  Clock  Tower 

Inn,  Rockford,  III. 

23-25— Suburban  Newspapers  of  America,  circulation  conference.  Crown 
Center,  Kansas  City,  Mo. 

23-27 — American  Association  of  Sunday  and  Feature  Editors,  Washington 
Plaza,  Seattle,  Wa. 

25- 28 — National  Conference  of  Editorial  Writers,  The  Pointe,  Phoenix. 

26- 28— Pennsylvania  Newspaper  Publishers  Association,  Sheraton  Valley 

Forge  Hotel,  King  of  Prussia,  Pa. 

27- 30— New  York  Press  Association-New  England  Press  Association, 

Lake  Morey  Inn,  Fairlee,  Vt. 

27-30— New  England  Associated  Press  News  Executives  Association, 
Sheraton  Inn  and  Conference  Center,  Lebanon,  New  Hampshire. 

27- 30 — Women  in  Communications,  Inc.  Sheraton  Hotel,  Dallas,  Tex. 

28- 30— Maryland-Delaware-D.C.  Press  Association,  Carousel  Motel, 

Ocean  City,  Md. 

28- 30 — New  England  Newspaper  Production  Conference,  Dunfey's, 

Hyannis,  Cape  Cod,  Mass. 

29- OcL  2— Inter-State  Circulation  Managers  Association,  Pocono  Manor, 

Pocono  Manor,  Pa. 

30- Oct  5— Newspaper  Food  Editors  Conference,  Drake  Hotel,  Chicago. 

OCTOBER 

7-9— Ohio  Circulation  Manager's  Association,  Holiday  Inn,  Perrysburg. 
7-10— United  Press  International's  EDICON,  Galleria  Plaza  Hotel,  Hous¬ 
ton,  Texas. 

7-10— INPA  Western  Regional  Conference  Sheraton  Hotel,  Spokane, 
Wash. 

7-13— National  Newspaper  Week 

13 — International  Newscarrier  Day 

9-12 — Advertising  M^ia  Credit  Executives  Association,  Town  &  Country 
Hotei,  San  Diego,  Calif. 

11-13 — Suburban  Newspapers  of  America  Ad  Conference,  Detroit  Piaza. 
11-13 — New  York  State  Dailies  Advertising  Managers  Bureau,  Americana, 
Albany,  N.Y. 

11-14— New  Mexico  Press  Association,  The  Inn,  Farmington,  N.  Mex. 
11-14 — World  Media  Conference,  sponsored  by  N.Y.  News  World,  Hotel 
Plaza,  New  York  City. 

13- 17 — INPA  Southern  Regional  Conference  Hyatt-Regency,  Memphis, 

Tenn. 

14- 18— Action  Line  Reporters  Association,  Key  Bridge  Marriott,  Washing¬ 

ton,  D.C. 

14- 16— Inland  Daily  Press  Assoc,  annual  meeting,  Drake  Hotel,  Chicago. 
13-17— Northeast  Classified  Advertising  Manager's  Association  Confer¬ 
ence,  Holiday  Inn,  Grand  Island,  N.Y. 

15- 19 — Inter  American  Press  Association,  Four  Seasons  Hotel,  Toronto. 

16- 19 — Associated  Press  Managing  Editors,  Williams  Plaza,  Tulsa,  Okla. 

17- 20 — National  Newspaper  Association's  94th  convention  and  trade 

show,  Hyatt  House,  Orlando,  Fla. 

21-24 — INPA  Eastern  Regional  Conference.  Radisson  Ferncroft  Hotel, 
Danvers.  Mass. 

21- 24 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Crown 

Center  Hotel,  Kansas  City,  Mo. 

22- 23 — Advertising  Research  Foundation,  Waldorf-Astoria  Hotel,  New 

York. 

21-27 — National  Press  Photographers  Association,  Flying  Short  Course: 
Oct.  21,  Atlanta,  Stadium  Hotel;  Oct.  22,  Washington,  D  C. 
Shoreham  Americana  Hotel;  Oct.  24,  Minneapolis,  Radisson  Hotel 
Downtown;  Oct.  25,  University  of  Washington,  Seattle;  Oct.  27, 
Los  Angeles,  Biltmore  Hotel. 
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Newsbriefs _ 

Ad  rate  trial  postponed  indefinitely 

Responding  to  motions  from  both  sides,  administrative 
law  judge  James  P.  Timony  vacated  the  September  10  trial 
date  for  the  Federal  Trade  Commission  vs.  Times-Mirror, 
Inc.  which  challenges  the  Los  Angeles  Times’  policy  of  giv¬ 
ing  volume  discounts  to  advertisers.  Judge  Timony  has  not 
issued  a  new  trial  date  which  must  be  reset  on  30  days  notice 
to  both  parties.  This  is  the  latest  of  several  postponements. 
The  trial  was  originally  scheduled  to  begin  on  June  25,  1979. 

i|e  >|c  i|e 

Agencies  rate  self-advertising 

An  informal  survey  of  New  York  advertising  agencies 
revealed  that  half  of  them  never  advertise  because  “advertis¬ 
ing  isn’t  very  effective.” 

Franchellie  Cadwell,  president,  Cadwell  Davis  Savage, 
New  York,  and  Herman  Davis,  executive  vicepresident  and 
creative  director,  surveyed  “a  lot  of  smart  people  at  smart 
agencies  .  .  .  why  their  advertising  agency  didn’t  advertise. 
Considering  the  business  we’re  in,  we  got  some  weird 
answers,”  Ms.  Cadwell  said. 

Cadwell  questioned  what  agencies  expect  from  their  ad¬ 
vertising.  “How  do  they  measure  its  effectiveness?  Maybe 
they  expect  too  much  of  the  wrong  thing.”  She  said  she 
didn’t  know  how  agencies  judge  advertising  ineffective 
“especially  since  most  of  them  have  never  had  consistent 
campaigns.”  When  advertising  paves  the  way  to  a  warm 
reception  of  a  new  business  call,  Cadwell  surmised,  “it’s 
paid  its  way,  and  how!” 

Cadwell  said  Compton  Advertising,  the  parent  company  of 
Cadwell  Davis  Savage,  has  retained  her  agency  for  an  adver¬ 
tising  campaign. 

*  *  * 

Games  for  children  devised 

A  series  of  13  newspaper-related  games  for  children  has 
been  developed  as  part  of  the  Newspaper  in  Education  pro¬ 
gram  of  the  Courier-Journal  and  Louisville  Times. 

The  set  of  games — entitled  Newsplay — is  being  offered 
free  within  the  circulation  area  of  the  Louisville  newspapers. 
Packaged  in  a  kit,  Newsplay  contains  one  game  that  is  ready 
to  play  and  instruction  for  making  and  playing  12  other 
games. 

All  the  games  are  designed  for  use  with  a  newspaper  and 
were  developed  by  Reta  Broadway,  field  representative  for 
the  NIE  program  of  the  Courier-Journal  and  Times. 

The  games  are  being  offered  free  to  parents,  grandparents 
and  teachers  of  pre-school  and  elementary  school  children. 

9|e  })c  )|c 

Publishers  oppose  H.R.  4970 

The  National  Newspaper  Association  opposes  passage  of 
H.R.  4970,  regarding  it  as  a  threat  to  all  newspaper  pub¬ 
lishers.  Section  4  of  the  bill  would  hold  any  publisher  failing 
to  collect  payments  for  advertising  from  House  candidates 
within  30  days,  liable  for  fines  up  to  $25,000  and/or  impris¬ 
onment  up  to  one  year. 

Designed  to  reduce  campaign  contributions  to  members  of 
the  House  of  Representatives,  the  bill  was  introduced  by 
Rep.  David  Obey  (D-Wis.)  on  July  26,  Just  a  few  days  before 
the  August  recess.  It  would  extend  the  definition  of  a  con¬ 
tribution  to  include  advertising  credit  offered  to  House  can¬ 
didates  and  not  collected  within  30  days. 

NNA  opposes  the  bill,  claiming  that  publishers  would  be 
subject  to  increased  government  regulation.  They  would  be 
forced  to  act  under  a  new  set  of  laws — those  imposed  by  the 
Federal  Elections  Campaign  Act. 
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SHOPPER  catches 
on  in  your  paper, 
thick  food  day  edi¬ 
tions  will  soon 
become  a  way  of 
life  for  you  as  read¬ 


ers  and  advertisers 
start  beating  a  path 
to  your  door. 

Give  your  readers  a 
chance  to  save  big 
money! 


Call  (212)  557-2833  for  rates  and  availability. 

UNITED  FEATURE  SYNDICATE,  200  Park  Avenue,  New  York,  N.Y.  10017 


Twice  every  week  this  man  will  turn  your  newspaper  into  a 

GOLD  MINE 


His  name  is  Martin 
Sloane.  His  new 
column  THE 
SUPERMARKET 
SHOPPER^“  will 
show  your  readers 
how  to  go  on  a 
FREE  $1,200  shop¬ 
ping  spree. 

THE  SUPERMAR¬ 
KET  SHOPPER 


gives  your  econo¬ 
my-minded  readers 
the  inside  track  on 
getting  the  best 


mileage  out  of 
coupon  and  refund 
offers  available  to 
them. 


The  column  is  tar¬ 
geted  to  your  food 
day  and  weekend 
issues  and  this 
means  profits  for 
you.  Once  THE 
SUPERMARKET 
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Right  of  access  to  news 

When  four  justices  of  the  U.S.  Supreme  Court  find  it 
necessary  to  explain  the  meaning  and  intent  of  a  recent 
decision  of  that  court  (three  of  them  concurred  in  the  major¬ 
ity  opinion  and  one  of  them  dissented),  the  conclusion  be¬ 
comes  obvious  it  needs  reconsideration  and  clarification. 

Hopefully,  the  court  will  grasp  the  opportunity  to  do  that 
this  fall  in  reviewing  a  decision  by  the  Virginia  Supreme 
Court  which  allowed  judges  to  bar  the  press  from  trials. 

The  first  comment  by  Chief  Justice  Burger,  saying  the 
ruling  in  the  Gannett  v.  DePasquale  case  applied  only  to 
pretrial  proceedings,  was  acclaimed  by  the  press  because  a 
lot  of  judges  were  using  the  decision  as  an  excuse  to  bar 
reporters  from  criminal  trials  as  well  as  other  court  proceed¬ 
ings. 

Then  Justice  Blackmun’s  comment  confused  the  situation 
again  because  he  disagreed  with  Burger  and  said  the  deci¬ 
sion  does  permit  barring  reporters  from  criminal  trials. 

Justice  Powell  came  along  and  said  press  complaints  were 
premature  because  the  court  has  not  settled  the  issue  of 
whether  the  press  has  the  constitutional  right  to  attend 
criminal  trials. 

Now,  Justice  Stevens  enlarges  the  discussion  by  question¬ 
ing  the  constitutional  right  of  the  press  to  obtain  news¬ 
worthy  matter.  He  wasn’t  talking  just  about  news  of  the 
courts.  He  extended  it  to  include  access  to  information 
about  government  operations. 

Justice  Stevens  said  the  principle  of  access  “has  long  been 
implicit,  though  unexpressed,  in  other  well-established 
rules”  but  he  added  “there  is  a  sharp  distinction  between 
the  dissemination  of  information  or  ideas,  on  the  one  hand, 
and  the  acquisition  of  newsworthy  matter  on  the  other. 
Whereas  the  court  has  accorded  virtually  absolute  protec¬ 
tion  to  the  former,  it  has  never  squarely  held  that  the  latter 
is  entitled  to  any  constitutional  protection  whatsoever.” 

We  interpret  this  comment  to  mean  that,  if  some  govern¬ 
ment  official  or  agency  should  challenge  before  the  Supreme 
Court  the  press’  or  public’s  right  of  access  to  news  about 
that  agency,  the  court  would  rule  there  is  no  constitutional 
right  of  access.  In  other  words,  government  behind  closed 
doors  is  permissible. 

The  implications  of  this  are  frightening.  Justice  Stevens 
closed  his  speech  with  the  suggestion  that  legislative  pro¬ 
tection  to  close  that  loophole  would  be  acceptable.  It  is  a 
proposal  the  press  should  not  ignore. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1884;  Newspaperdom  established 
March,  1892;  the  Fourth  Estate  March  1,  1894;  Editors 
Publisher,  June  29. 1901;  Advertising.  January  22, 1925. 


Managing  Editor:  Jerome  H.  Walker,  Jr. 


Associate  Editors:  John  P.  Consoli,  W.F  Gloede, 
Andrew  Radolf,  Lenora  Williamson,  Earl  W. 
Wilken 


Midwest  Editor:  Celeste  Huenergard 


Washington  Correspondent:  I.  William  Hill 


Promotion  Manager:  George  Wilt 


Advertising  Manager:  Donald  L.  Parvin 


Sales  Representatives:  Brian  L.  Chester, 
Richard  J.  Flynn,  Norman  Messer,  Robert  J. 
Mathes,  Durland  Stewart 


Advertising  Production  Manager:  Louise  A. 
Viliani 

Circulation  Fulfillment  Manager:  Donna  Waick 


Classified  Advertising  Manager:  Donna  P. 
Bates 


Librarian:  Adelaide  Santonastaso 


OFFICES 

General:  575  Lexington  Ave.,  New  York,  N  Y. 
10022.  Phone  21 2-752-7050.  TELEX  12  5102. 


Chicago:  111  East  Wacker  Drive  60601.  Phone 
312-565-0123.  Celeste  Huenergard,  Editor. 
Norman  Messer,  Ad  Representative. 


Los  Angeles:  3450  Wilshire  Boulevard  Suite 
407,  90010.  Phone  213-382-6346.  Wiiliam 
Marshall — Scott,  Marshall,  Sands  &  McGin- 
ley. 


San  Francisco:  433  California  St.,  Suite  505, 
94104.  Phone  415-421-7950.  Peter  Scott, 
Richard  Sands— Scott,  Marshali,  Sands  & 
McGinley. 


Washington:  1295  National  Press  Building. 
Washington,  D.C.  20045.  Phone  202-628- 
8365. 1.  William  Hill,  Correspondent. 


INDEX  TO  THIS  ISSUE 


Calendar  .  2 

Equipment .  14 

Newspeople  in  the  news  .  32 

Stock  prices .  48 

Syndicates .  39 

Shop  Talk  at  Thirty  .  48 


Microfilmed  copies  of  Editor  &  Publisher  are  available 
from:  University  Microfilms  International.  300  North 
Zeeb  Road.  Ann  Arbor.  Ml  48106.  London:  18  Bedford 
Row,  London.  WC1R  4EJ.  England. 


EDITOR  &  PUBLISHER  for  September  15,  1979 


Letters 


GETTING  THE  FACTS 

W.F.  Gloede  writes  in  the  August  25 
issue  of  E«&P  about  Martin  Yant,  but  he 
takes  little  trouble  to  get  the  facts  other 
than  Yant’s  own  statements.  I’d  like  to 
give  the  facts  on  several  items  in  the 
story: 

1.  Yant  was  one  man  who  led  a  fine 
staff  of  editors  and  reporters  in  inves¬ 
tigating  wrongdoing  in  our  own  sheriffs 
office.  It  took  thousands  of  hours  of 
painstaking  work  to  put  the  whole  story 
together.  For  one  man  chosen  only  a  few 
months  earlier  to  lead  this  staff  to  claim 
all  the  credit  is  unfair  to  these  people.  He 
pursued  the  sheriffs  story  with  strong 
encouragement  from  his  publisher. 

2.  Sheriff  Weikel  did  not  get  off  with  a 
7  day  sentence.  His  sentence  on  a  plea- 
bargained  misdemeanor  charge  is  still 
under  study  by  the  judge.  Seven  other 
former  deputies  who  also  pled  guilty  to 
other  offenses  are  also  under  pre¬ 
sentence  investigation  by  the  court. 

Sheriff  Weikel’s  7  day  sentence  was 
for  contempt  of  court.  He  electronically 
bugged  Judge  Max  Chilcote’s  courtroom 
so  he  could  listen  from  his  office  to  court 
proceedings  relative  to  indictments 
against  him.  Two  of  his  chief  deputies 
also  served  contempt  sentences  for  the 
same  offense. 

3.  Multi-Channel  Cable  TV  Company 
is  a  wholly-owned  subsidiary  of  Mans¬ 
field  Journal  Company,  owner  of  this 
newspaper.  Yant  was  informed  by  pub¬ 
lisher  Harry  Horvitz  and  myself  about 
the  Cable-TV  monitoring  program  and 
was  told  to  write  a  story  about  the  free 
service  to  councilmen  on  April  25,  1978. 
The  story  appeared  in  the  News  Journal 
the  following  day.  Yant  “discovered” 
the  same  story  five  months  later  for  his 
Observer  as  a  great  expose. 

4.  You  infer  that  free  services  were 
provided  to  the  same  people  who  set 
cable-tv  rates.  No  rate-setting  ordinance 
was  requested  or  acted  upon  by  the 
council  in  the  period  that  the  councilmen 
participated  in  the  signal-quality 
monitoring  program  or  since  then. 

5.  The  “now-deceased"  Highway 
Safety  Foundation  which  you  said  Yant 
“brought  down"  had  been  defunct  for  at 
least  seven  years  when  Yant  resurrected 
it  as  a  vehicle  to  embarrass  some  well- 
meaning  local  people  who  had  been  in¬ 
volved.  The  oblique  allegations  made  in 
these  articles  are  the  issue  in  two  of  the 
three  libel  suits  now  pending  against 
Yant. 

6.  The  rock-throwing  through  Yant’s 
window  occurred  several  months  after 
the  Observer  ceased  to  exist  and  after 
Yant  had  moved  out.  Two  of  our  report¬ 
ers  and  an  editorial  writer  also  received 
rocks  through  their  windows  for  our  con¬ 


tinuing  coverage  long  after  Yant  left. 

7.  The  politics  of  the  Horvitz  organi¬ 
zation  is  independent  and  political  issues 
are  still  treated  locally. 

Robert  J.  Blake 
(Blake  is  general  manager,  Mansfield 
(Oh.)  News  Journal.) 

STOP  MILKING 

I  read  the  testimony  of  James  F.  Hur¬ 
ley  III  of  Salisbury,  North  Carolina,  be¬ 
fore  the  staff  Select  Committee  on  Small 
Business. 

The  problem  of  family  newspapers  is 
solved  by  refraining  from  using  the  paper 
as  a  fiscal  milk  cow. 

Enough  money  should  be  conserved  to 
repurchase  the  stock  of  disinterested  or 
incompetent  relatives,  under  Section  303 
of  the  IRS  code.  Ample  provisions  then 
should  be  made  to  keep  the  plant  mod¬ 
em.  Later  fat  salaries  and  dividends  can 
be  considered. 

This  philosophy  has  kept  our  papers 
both  modern  and  independent.  It  has  not 
been  the  lack  of  enticing  offers  that  keep 
us  independent. 

David  R.  Bradley 
(Bradley  is  president  and  pubiisher  of  St. 
Joseph  (Mo.)  News-Press  and  Gazette.) 

FOR  THE  RECORD 

The  lead  editorial  in  E&P  for  Sept.  1 , 
“The  ball  in  the  court’s  court,”  referred 
to  “an  appeal  of  the  Gannett  newspaper 
group.”  Actually,  the  appeal  is  by 
Richmond  Newspapers,  Inc.  of  a  ruling 
that  closed  a  Virginia  courtroom  to  the 
public  and  press  during  a  murder  trial. 
The  Gannett  case  was  cited  by  the  Vir¬ 
ginia  Supreme  Court  in  rejecting  the 
Richmond  appeal  at  the  state  level. 

John  E.  Leard 

GREEK  TO  ME 

When  I  was  in  grade  school  a  good 
many  years  ago,  our  school  teacher  told 
us  that  the  letters  O.K.  came  from  the 
Greek  which  means  Ola  Kala.  I  am 
Greek  and  1  know  that  Ola  Kala  in  Greek 
means  all  is  good. 

Peter  J.  Zaimes 
(Zaimes  is  employed  by  Angler’s  News, 
Atlantic  Highlands,  N.J.) 


SUPPRESSED  NEWS 

While  attending  the  XI  Congress  of 
the  International  Political  Science  As¬ 
sociation  in  Leningrad,  a  friend  men¬ 
tioned  that  he  had  picked  up  the  Voice 
of  America  news  broadcast  on  his  tran¬ 
sistor  radio  and  that  the  biggest  news 
item  was  Kirov  Ballet  star  Aleksandr 
Godunov  had  defected  to  the  United 
States  while  on  tour  in  New  York  City. 

The  Moscow  News  recounted  that  Ms. 
Lyudmila  Vlasova,  and  a  plane  load  of 
passengers,  were  being  detained  by  U.S. 
authorities.  The  reason  given  was  that 
Ms.  Vlasova  was  being  detained  as  she 
refused  to  stay  in  the  United  States. 
What  the  Moscow  News  didn’t  mention 
in  the  front  page  article  was  1)  the  defec¬ 
tion  of  star  Aleksandr  Godunov,  and  2) 
the  fact  that  Lyudmila  is  the  wife  of 
Aleksandr. 

Later  while  with  a  group  of  Russian 
friends,  I  asked  if  they  had  read  or 
heard  of  the  situation  of  Lyudmila 
Vlasova,  they  informed  me  that  they  had 
also  read  the  account  in  the  Moscow 
News  and  they  found  the  account  was 
“confusing”.  I  asked  if  they  knew  why 
the  Americans  detained  her  flight,  other 
than  the  reasons  which  were  detailed  in 
the  Moscow  News  account.  They  said 
they  had  no  idea  and  wondered  if  I  had 
further  information. 

I  told  them  of  Aleksandr’s  defection, 
which  astounded  them,  and  that  Lyud¬ 
mila  is  his  wife. 

Judith  E.  Karnas 

40  Harrison  St. 

New  York,  N.Y. 


Short  takes 


Present  thinking  is  that  Saturday  was 
created  by  the  collapse  of  a  huge  cloud  of 
gas. — Salinas  Californian. 

♦  ♦  * 

The  site  of  the  studio  has  not  yet  been 
stolen. — Tullahoma  (Tenn.)  News  and 
Guardian. 


EDITOR'S  COMMENT 

I  Barrett  Shelton 

■  Editor 

I  Decatur  Daily 

I  Decatur,  Alabama 

I  ‘‘We  find  the  NYT  News  Service  valuable  because  of 

■  its  colunmists . . .  and  for  the  background  stories  pro- 
I  vided  in  news,  finance,  food,  sports  and  the  arts.  It 

I  touches  a  wide  range  of  subjects  and  saves  some  ‘dull’ 

I  days  by  providing  the  unusual  side  of  an  interesting 

■  story....” 


y  ork  Ctmc0 
■  NEWSSERVICE 
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Letters... 
we  sot 
letters! 


"I  wonder  how  Washington 
is  blackmailing  you  to  sell  their 
party  line." 

That's  how  one  person 
reacted  to  our  ad  supporting  the 
55  mph  speed  limit.While  many 
readers  endorsed  our  position,  a 
surprising  number  of  them  didn't. 
Either  way,  we  were  glad  to  have 
sparked  so  lively  a  discussion. 

We're  a  large  trade  associa¬ 
tion  representing  property  and 
casualty  insurance  companies, 
and  we  want  the  public  to 
understand  what  affects  the 
cost  of  their  insurance. 

Excessive  speed  is  one 


0 1979  Amertcan  Insurance  Association. 


He  drives  too  fast.  About  65  mph. 
And  though  his  driving  record  is  good 
he's  a  danger  to  you  and  your  family. 

We're  a  major  group  of  property 
and  casualty  insurance  companies  and 
our  statistics  show  driving  at  the  na¬ 
tional  55  mph  speed  limit  substantially 
reduces  highway  accidents  and 
fatalities.  The  first  year  the  55  mph 
speed  limit  was  in  effect  accidents 
were  reduced  by  8%  and  related 
fatalities  by  16%.  Gasoline  consumption 
was  reduced,  too. 

And  driving  slower  also  helped 
keep  your  insurance  rates  down.  Be¬ 
cause  the  cost  of  insurance  is  based  on 
the  number  of  accidents  and  the  costs 
of  injuries  and  repairs.  Quite  simply, 
when  w  don't  have  to  pay  out  as  much 
in  claims,  you  don't  have  to  pay  out  as 
much  in  premiums. 

Unfortunately  this  safety  trend  is 
reversing,  because  drivers,  like  the  man 
on  the  right,  are  ignoring  the  55  mph 
speed  limit.  The  statistics  show  it!  In 
1977,  highway  accidents  were  at  a  rec¬ 
ord  high  of  26.7  million,  causing  close 
to  6  million  injuries.  And  the  combined 
economic  loss?  An  incredible 
$43  billion!  That's  an  average  loss  of 
$590  per  household. 


Naturally,  we  want  to  cut  these 
costs.  Because  by  cutting  them,  we 
can  keep  your  rates  down.  And  helping 
you  afford  insurance  helps  us,  too. 
Working  together  we  can  make  driving 
a  car  a  safer,  less  costly  way  to  travel. 

Hcrc^  wM  w«*fc  dobis: 

■  Asking  for  stricter  enforcement  of  the 
55  mph  speed  limit. 

■  Supporting  legislation  to  get  the  un¬ 
safe  driver  the  unsafe  v^icle  off 
the  road. 

■  Our  Insurance  Institute  for  Highway 
Safety  is  supporting  efforts  to  make 
cars  safer  and  less  costly  to  repair. 

■  Improving  the  driving  environment 
by  pushing  for  safer  guard  rails,  lamp 
posts  and  traffic  signs. 

■  Investigating  auto  insurance  claims 
more  thoroughly. 

Hcrc^  ifhat  you  CM  do: 

■  Obsen«  the  55  mph  speed  limit. 

■  Don't  drink  if  you're  going  to  drive. 

■  Buckle  your  seat  belts. 

■  Join  with  us  in  supporting  safe 
driving  legislation. 

■  Maintain  your  vehicle  in  safe  driving 
condition. 

■  Drive  thoughtfully. 


This  message  IS  presented  by 

The  American  Insurance  Association,  85  John  Street,  New>brk,  NY  10038 

Affordable  Insurance  b  our  buslness...and  yours. 


thins-When  people  started  to 
ignore  the  55  mph  limit,  the 
safety  trend  reversed  and  auto 
accidents  climbed  to  a 
record  high. 

We  would  like  to  tell  these 
people:  "Losses  due  to  accidents 
cost  you  money  in  higher  auto 
insurance  premiums  whether  or 
not  you  are  personally  involved. 
The  concept  of  insurance  is 
based  on  shared  risk.  Claims  paid 
by  insurance  companies  come 
from  all  policyholder  premiums 
...that  is,  from  your  money." 

To  deliver  that  message,  our 
advertising  discusses  auto  and 


homeowners'  insurance  cost-fac¬ 
tors  such  as  inflation,  auto  theft 
and  arson.  Each  ad  tells  what 
the  industry  is  doing  to  contain 
insurance  costs,  and  what  the 
public  can  do.  A  better  informed 
public  can  help  us  to  contain 
insurance  costs. 

If  you  would  like  more  in¬ 
formation  on  what  our  industry 
is  doing,  or  want  to  meet  with 
one  of  our  specialists  to  discuss 
insurance  issues,  please  write  to 
Ronald  A.  Krauss,Vice  President- 
Communications,  American 
Insurance  Association,  85  John 
Street,  New  York,  NY  10038. 


This  message  is  presented  by: 

The  American  Insurance  Association,  85  John  Street,  New  York,  NY  10038. 


Getting  The  Detroit 
News  out  as  quickly  and  as 
efficiently  as  possible  is  some¬ 
thing  we  never  stop  working 
at.  We  can't.  We're  not  only 
Detroit's  only  locally  owned 
metropolitan  newspaper, 
we're  also  the  country's 
sb(th  largest  newspaj^r. 


And  as  our  circulation 
continues  to  grow,  so  do  our 
production  capabilities.  That's 
why  The  Detroit  News  North 
Plant,  where  John  works,  is 
one  of  the  largest  and  most 
modem  facilities  in  the  world. 

It  houses  the  fastest,  most 
sophisticated  presses  available. 
And  literally  everything  that 
could  be  automated,  is.  From 
the  way  we  receive  our  stories 
to  the  way  we  load  our  delivery 
trucks. 


Still,  we're  constantly 
looking  for  ways  to  improve 
the  system.  Because  our 
readers  and  advertisers  have 
come  to  expect  the  fastest, 
most  up-to-the-minute  news 
they  can  possibly  get.  And  we 
intend  never  to  disappoint 
them. 


Ihe  Detroit  Mews 

Largest  evening  newspaper  circulation  in  America 


JCHN  DEMPSEY: 

ONE  OT  THE  WCmyS  MOST 
ENVIED  PRESSMEN. 


Member  Million  Market  Newspapers.  Inc.  Represented  by  The  Leonard  Company 
In  Florida,  Hawaii  and  Mexico.  American  Publishers'  Rep.  Ltd,  in  Canada. 
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‘May  justify  new  court  rules,  or  law’ 

Justice  Stevens  discounts 
fears  of  secret  trials 


By  I.  William  Hill 

Rare  as  it  is  for  a  Supreme  Court  Jus¬ 
tice  to  comment  publicly  on  a  decision 
by  the  court.  Justice  John  Paul  Stevens 
(September  8)  became  the  fourth  Justice 
to  speak  out  on  the  hotly-disputed  Gan¬ 
nett  V.  DePasquale  decision,  the  occa¬ 
sion  being  the  dedication  of  the  Univer¬ 
sity  of  Arizona  College  of  Law  at  Tuc¬ 
son. 

The  full  significance  of  the  decision  is 
the  point  at  issue.  Chief  Justice  Warren 
F.  Burger  has  said  the  Gannett  ruling 
applied  only  to  pretrial  proceedings.  On 
the  other  hand.  Justice  Harry  A. 
Blackmun  told  South  Dakota  judges  that 
the  decision  supports  a  judge  barring 
press  and  public  from  a  criminal  trial. 
Justice  Lewis  F.  Powell,  Jr.,  however, 
has  said  press  complaints  on  the  Gannett 
decision  are  premature  insofar  as  the 
court  has  not  settled  finally  whether  the 
press  has  a  constitutional  right  to  attend 
criminal  trials. 

In  his  Arizona  address.  Justice  Ste¬ 
vens,  who  sided  with  the  majority  in  the 
Gannett  case,  drew  a  fine  line  between  a 
newspaper’s  right  to  publish  news  and 
the  right  of  access  to  obtain  newsworthy 
matter.  At  the  same  time,  Stevens  took 
occasion  to  stoutly  defend  the  present 
Supreme  Court  against  criticisms  that  is 
has  a  bias  against  the  press. 

Stevens  said,  “in  recent  years  some 
representatives  of  the  media  have  been 
trying  to  persuade  the  Supreme  Court  to 
hold  that  the  First  Amendment  guaran¬ 
tees  the  public,  or  at  least  the  press,  a 
constitutional  right  of  access  to  informa¬ 
tion  about  how  the  government  operates, 
arguably  the  press  has  been  merely  ask¬ 
ing  the  court  to  make  explicit  a  principle 
that  has  long  been  implicit,  though  unex¬ 
pressed,  in  other  well-established  rules. 
Alternatively,  it  may  be  asking  the  court 
to  discard  or  modify  an  old,  well- 
established  general  rule.  Perhaps  I  can 
shed  some  light  on  the  general  rule  that  is 
now  being  questioned  by  reference  to  my 
own  experience.” 

The  Justice  then  called  attention  to 
bench  or  chamber  conferences  a  judge 
often  has  with  lawyers  to  discuss  pri¬ 
vately  something  about  to  happen  in  a 
trial.  He  said  that,  as  a  bystander,  he  had 
often  been  curious  about  what  was  hap¬ 


pening  at  such  conferences  “but  it  never 
occurred  to  me  that  I  might  have  a  con¬ 
stitutional  right  of  access  to  those  pro¬ 
ceedings.  For,  just  as  the  ordinary  citi¬ 
zen  is  presumed  to  be  innocent  of  any 
wrongdoing  as  he  goes  about  his  daily 
business,  I  blithely  assumed  that  if  the 
trial  judge,  the  prosecutor  and  defense 
counsel  all  thought  it  appropriate  to  con¬ 
duct  a  part  of  the  trial  privately,  they 
were  doing  nothing  wrong. 

Then  he  said,  “that  assumption  has 
been  vigorously  questioned  in  the  debate 
that  preceded  and  followed  that  court’s 
decision  in  Gannett  v.  Pasquale.” 

The  case  was  then  previewed,  begin¬ 
ning  with  the  trial  judge’s  decision  to 
“accept  the  representation  by  defense 
counsel,  in  which  the  prosecutor  con¬ 
curred,  that  a  hearing  to  determine  the 
admissibility  of  a  confession  should  be 
conducted  in  camera  in  order  to  avoid 
the  risk  that  publicity  about  the  confes¬ 
sion  might  prejudice  potential  jurors 
against  the  defendant  and  thereby  com¬ 
promise  his  right  to  a  fair  trial.” 

On  appeal.  New  York’s  intermediate 
Appellate  Court  rejected  the  trial  judge’s 
argument  but  the  New  York  Court  of 
Appeals,  the  state’s  highest  court, 
agreed  with  the  trial  judge.  So  did  the 
Supreme  Court. 

Stevens  said,  “both  Mr.  Justice 
Stewart’s  opinion  for  the  court  and  Mr. 
Justice  Blackmun’s  opinion  for  the  four 
dissenting  justices  recognize  that  the 
claimed  constitutional  right  of  access 
was  arguably  bottomed  on  either  the 
Sixth  or  the  First  Amendment.” 

He  then  declared  that  the  Sixth 
Amendment  gives  the  accused  certain 
rights,  including  the  right  to  a  speedy  and 
public  trial,  but  that  the  effect  of  the 
Gannett  decision  was  to  hold  that  the 
public,  including  the  press,  “could  not 
assert  the  rights  guaranteed  to  the  ac¬ 
cused  by  the  Sixth  Amendment.  The 
court  did  not  hold  that  the  Sixth 
Amendment  gave  the  accused  any  right 
to  a  secret  trial.  And  most  assuredly  the 
court  did  not  invite  the  states  to  revive 
the  Star  Chamber — a  form  of  proceeding 
that  denied  the  accused  the  rights  ex¬ 
pressly  guaranteed  by  the  language  of  the 
Sixth  Amendment. 

“The  dissenters,  without  suggesting 
that  any  other  rights  protected  by  the 


Sixth  Amendment  could  be  asserted  by 
anyone  except  the  accused  and  without 
questioning  the  proposition  that  the  risk 
of  prejudice  would  justify  a  closure  order 
in  some  cases,  concluded  that  the  risk  in 
this  particular  case  did  not  justify  the 
order  in  this  particular  case,  and  then 
adopted  the  novel  position  that  any  spec¬ 
tator  who  happened  to  be  in  the  court¬ 
room  could  enforce  the  defendant’s 
Sixth  Amendment  right  to  a  public  trial 
notwithstanding  the  defendant’s  objec¬ 
tion. 

“The  position  of  the  dissenters  has 
been  widely  acclaimed  by  representa¬ 
tives  of  the  news  media  who  seem  to  fear 
that  the  majority’s  decision  has  removed 
the  cornerstone  of  our  constitutional 
edifice.  It  is  remarkable,  however,  how 
little  attention  has  been  devoted  to  the 
treatment  of  the  First  Amendment  in  the 
two  principal  opinions.  It  is  that  amend¬ 
ment  on  which  lawyers  for  the  press 
have  primarily  relied  in  their  sever^  un¬ 
successful  attempts  to  persuade  the 
court  to  recognize  a  constitutional  right 
of  access  to  information  the  press  would 
like  to  publish.” 

Justice  Stevens  then  pointed  out  that 
the  majority  opinion  did  express  the 
opinion  that  the  First  Amendment  does 
provide  some  protection  for  a  right  of 
access,  but  also  said  that  assumed  right 
had  not  been  impaired  by  the  trial  judge 
insofar  as  a  written  transcript  would  be 
available  later.  The  delay  in  obtaining 
such  access  was  justified,  he  said,  by  the 
public  interest  in  avoiding  an  unfair  trial. 

Stevens  went  on,  “In  contrast  to  the 
consideration  of  the  First  Amendment 
issue  in  the  court’s  opinion,  that  issue 
was  treated  summarily  in  the  dissenting 
opinion.  The  dissenters  simply  noted 
‘ .  .  .  this  court  heretofore  has  not  found, 
and  does  not  today  find,  any  First 
Amendment  right  of  access  to  judicial  or 
other  governmental  proceedings.’ 

“That  statement  fairly  identifies  the 
general  rule  that  is  now  on  the  firing  line. 
The  rule  draws  a  sharp  distinction  be¬ 
tween  the  dissemination  of  information 
or  ideas,  on  the  one  hand,  and  the  acqui¬ 
sition  of  newsworthy  matter  on  the 
other.  Whereas  the  court  has  accorded 
virtually  absolute  protection  to  the 
former,  it  has  never  squarely  held  that 
the  latter  is  entitled  to  any  constitutional 
protection  whatsoever.  There  are  at  least 
three  reasons  why  thinking  Americans 
should  remember  this  rather  obvious  dis¬ 
tinction. 

First,  our  courts  have  unequivocally 
and  continuously  vindicated  the  core 
principle  of  First  Amendment  press  law. 
The  consistent  results  in  cases  involving 
the  right  of  the  press  to  publish,  or  to 
(Continued  on  page  10) 


Polish  shrine  is  subject  Justice  Stevens 

(Continued  from  page  9) 

decide  what  not  to  publish,  are  signifi¬ 
cant  because  they  most  distinguish 
The  Washington  D.C.-based  Gannett  We  had  to  touch  all  bases.”  America  from  other  nations  around  the 

News  Service  last  week  broke  the  first  GNS  Washington  Bureau  chief  John  world — not  only  from  countries  like  the 
installments  of  an  18-part,  $100,000  in-  Curley  said  the  timing  was  Soviet  Union  and  Iran  as  presently  gov- 

vestigative  series  on  a  Roman  Catholic  coincidental — and  “lucky.”  The  Courier  emed,  but  also  from  more  friendly  na- 

monastery’s  questionable  financial  deal-  Post,  besides  being  closeby  the  shrine,  tions  like  England — that  impose  signifi- 

ings  surrounding  the  construction  of  a  serves  a  large  number  of  Polish-  cant  restraints  upon  what  the  news 

Polish-Catholic  shrine  in  Doylestown,  Americans.  media  may  publish.  There  is  no  valid 

Pa.  Curley  says  there  has  been  an  audible  basis  for  questioning  the  present  Su- 

The  copyrighted  series,  the  culmina-  public  outcry  from  Polish-American  preme  Court’s  faithful  adherence  to  rec- 

tion  of  a  seven-month  investigation  by  readers,  but  he  reported  that  the  Courier  ognized  First  Amendment  doctrine  in  the 

GNS  reporters  Carlton  Sherwood,  Wil-  Post  had  received  only  seven  complaints  area  in  which  its  protection  is  of  the 

liam  Schmick  and  John  Hanchette,  is  as  of  Wednesday,  when  the  fourth  series  greatest  importance, 

running  in  all  the  group’s  newspapers  installment  ran.  “Second,  the  court’s  repeated  refusals 

and  in  many  others  as  well,  with  credits,  “We  think  this  has  elements  of  public  to  extend  First  Amendment  protection  to 
of  course.  service,”  explained  Dubill  as  he  detailed  a  right  of  access  to  newsworthy  matter 

The  series  concerns  a  Polish-American  the  plight  of  many  people  who  had  in-  ...  cannot  fairly  be  described  as  a 

Roman  Catholic  monastic  order,  the  900  vested  their  savings  in  the  order’s  drive  withdrawal  of  protections  previously 

year-old  Order  of  St.  Paul  the  First  Her-  to  build  the  shrine.  available  to  the  press.  Quite  the  con- 

mit  (The  Pauline  Fathers),  and  its  ques-  James  McFadden,  the  managing  editor  trary,  they  are  more  fairly  characterized 

tionable  financial  dealings  surrounding  of  the  Doylestown  (Pa.)  Daily  Intelli-  as  a  refusal  to  develop  or  to  recognize 

the  construction  of  a  shrine  to  Our  Lady  gencer,  said  he  ran  the  first  story  with  a  new  rules  of  law. 

of  Czestochowa  at  Doylestown,  Pa.  localized  angle  with  credit  to  GNS.  He  “I  have  heard  the  prophets  of  doom 

Based  on  confidential  Vatican  docu-  feels  the  story  is  more  in  depth  than  his  argue  that  the  Watergate  scandal  would 

ments  obtained  by  the  GNS  reporters,  paper’s  coverage  of  the  court  default  never  have  been  exposed  if  Gannett  and 

the  service  reported  that  the  order  has  judgments,  but  he  took  issue  with  one  other  cases  had  been  decided  a  few  years 

squandered  “a  substantial  portion  of  $20  element  of  the  Gannett  story,  saying  he  ago.  That  argument  has  no  merit, 

million  in  charitable  donations,  loans,  in-  thought  the  news  service  had  gone  a  bit  “The  rules  concerning  access  to  trial 
vestments  and  bond  proceeds  through  too  far.  The  first  story  in  the  series  ex-  proceedings,  as  well  as  the  rules  con- 

mismanagement,  dubious  business  prac-  plained  that  each  of  the  monks  at  the  ceming  the  reporter’s  duty  to  answer  rel- 

tices  and  what  Vatican  investigators  Doylestown  monastery  were  supplied  evant  questions  during  Grand  Jury  or 

described  as  ‘chaotic’  and  ‘immoral’  with  automobiles,  which  were  paid  for  pretrial  discovery  proceedings,  are 

lifestyles.”  with  monastery  funds.  exactly  the  same  today  as  they  were  in 

In  other  Vatican  documents,  inves-  “Hell,”  said  McFadden,  “what  do  1973  and  1974.  Reporters  may  say  that 
tigators  were  congratulating  themselves  they  expect  them  to  do,  ride  donkey  they  would  have  been  more  cautious  if 

for  carrying  off  the  investigation  without  carts.  You  need  a  car  in  this  area.”  they  had  had  a  better  understanding  of 

tipping  off  the  media  or  law  enforcement  The  series  is  slated  to  detail  further  the  risks  associated  with  investigative 
agencies.  improprieties,  including  details  of  the  news  reporting,  but  theirs  is  a  profession 

Gannett  got  onto  the  story  via  several  Vatican  cover  up,  the  Pope’s  order  to  let  that  has  always  been  characterized  by 

“remarkably  underreported”  accounts  the  monks  off  with  less  punishment  than  courage  and  independence.  If  the  risks  of 

of  financial  litigation  filed  against  the  prescribed  by  Vatican  investigators,  and  gun  play  had  no  serious  chilling  effect  on 

order  by  banks  back  in  the  early  70’s,  alleged  dealings  by  officials  of  the  order  Arizona’s  early  press,  it  seems  unlikely 

according  to  GNS  executive  editor  with  less  than  reputable  lending  institu-  that  the  risk  of  litigation  will  actually  in- 

Robert  Dubill.  Additionally,  Schmick,  tions.  There’s  a  lot  more  to  come,  say  timidate  very  many  conscientious  report- 

38,  had  once  been  both  a  Rome  corre-  GNS  officials.  ers  or  editors.” 

spondent  and  city  editor  for  the  Balti-  “It’s  long — the  first  part  ran  5,600  Justice  Stevens  went  on  to  say  he  con- 
more  Sun  when  the  Pulitzer  Prize  win-  words,”  said  Dubill,  “but  each  part  siders  the  debate  about  the  general  rule 

ning  stories  concerning  the  Pallotine  takes  a  subject  and  develops  it  com-  “healthy”.  He  then  commented  on  the 

Fathers  were  written  there,  and  Sher-  pletely.”  “fear  that  trial  judges  will  now  routinely 

wood,  32,  was  once  news  editor  for  the  lAloehinntr^n  Qtsir  conduct  entire  trials  in  secret.” 

Camden  (N.J.)  Catholic  Star-Herald,  WII  wldi  Qj^  j,g  normal  reason 

which  is  located  near  the  Doylestown  fldlTIGS  reliqion  ed  for  an  ‘in  camera’  proceeding  is  to  pre¬ 
shrine.  Schmick’s  father  is  retired  presi-  ^  vent  the  jury  from  having  access  to  in¬ 
dent  of  Baltimore  Sun.  Jim  Castelli,  32-year-old  federal  report-  admissible  matter;  that  reason  could  not 

GNS  sent  reporters  to  Rome  three  er  for  the  National  Catholic  News  Ser-  possibly  motivate  an  order  excluding  the 

times,  Poland  twice,  and  Hungary  and  vice,  will  become  religion  editor  of  the  public  from  the  proceedings  that  take 

England  each  once.  Their  investigation  Washington  Star  on  September  24.  place  in  the  presence  of  the  jury.  It  is 

traversed  over  200,000  miles,  and  Castelli  succeeds  William  F.  Wil-  possible,  of  course,  that  some  judges 
through  seventeen  states  over  the  loughby,  who  has  been  given  another  may  occasionally  enter  maverick  orders, 

seven-month  period.  editorial  position  on  the  Star  staff.  That  possibility  may  justify  the  adoption 

The  story  was  timed,  coincidently  ac-  An  honors  graduate  of  Iona  College,  of  new  court  rules,  or  even  new  legisla- 

cording  to  GNS  officials,  with  the  start-  New  Rochelle,  N.Y.  in  1%9,  Castelli  tion.  But  it  is  not  an  acceptable  reason 

up  of  Gannett’s  Camden  (N.J.)  Courier  served  as  assistant  editor  of  the  Catholic  for  rewriting  the  Constitution.” 

Post’s  new  Sunday  edition  and  Pope  News  in  New  York  and  associate  editor  A  compilation  by  the  Reporters  Com- 
John  Paul  II’s  imminent  visit  to  the  U.S.  ot  the  National  Catholic  Reporter,  Kan-  mittee  For  Freedom  of  the  Press  has 

Said  Dubill,  “If  we  had  the  story  com-  sas  City,  Mo.  before  coming  to  Washing-  shown  that,  since  the  Gannett  decision, 

pleted  in  July,  we  would  have  run  it  then.  ton.  (Continued  on  page  48) 
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of  18-part  investigation 


Business  reporting  awards 
reveaied  by  UMC  J-schooi 


Papert  laboratory 
trains  ad  salesmen 

The  wraps  are  off  the  Sam  Papert  Ad¬ 
vertising  Media  Sales  Laboratory  at  the 
University  of  Texas. 

The  College  of  Communications  made 
the  name  official  in  recent  cere¬ 
monies  honoring  the  man  who  spear¬ 
headed  the  fund  drive  for  the  inno¬ 
vative  facility. 

Papert  is  president  of  the  Texas  Daily 
Press  League,  a  national  advertising  rep¬ 
resentative  firm  in  Dallas  and  he  “was 
the  life  behind  the  start  of  the  project.  He 
got  statewide  support  for  it,”  said  Dr. 
Isabella  Cunningham,  chairman  of  the 
Department  of  Advertising.  He  also 
serves  on  the  college’s  advisory  council. 

Plans  for  the  media  sales  laboratory 
began  several  years  ago  when  University 
advertising  educators  saw  the  need  for 
jnore  emphasis  on  media  sales  and  media 
sales  management  training.  The  growing 
number  of  jobs  in  media  sales  and  the 
small  amount  of  sales  training  and  man¬ 
agement  being  taught  in  most  univer¬ 
sities  prompted  the  planning. 

The  classroom-turned-laboratory  now 
contains  a  computer  terminal  connected 
to  the  UT  Computation  Center  which 
gives  students  access  to  the  depart¬ 
ment’s  sales  data  bank.  Audio-visual 
equipment  in  the  lab  can  be  used  by  stu¬ 
dents  to  tape,  replay  and  critique  their 
own  sales  presentations. 

Other  equipment  in  the  Papert  Labora¬ 
tory  includes  a  fold-down  projection 
stand,  fold-out  easels  and  numerous  ref¬ 
erence  sources  such  as  Simmons,  Target 
Group  Index  and  Standard  Rate  and 
Data  Service. 

While  the  lab  was  being  equipped, 
the  advertising  sales  course  was  being 
restructured.  It  now  requires  sales  in¬ 
ternships  and  field  work  such  as  produc¬ 
tion  of  an  advertising  coupon  supplement 
to  the  Daily  Texan,  UT  Austin  student 
newspaper,  which  has  been  generally 
well  received  by  the  campus  community. 

The  lab  never  will  be  completely 
finished,  however.  There  always  will  be 
fresh  computer  tapes,  new  data  and  up¬ 
dated  research  materials  to  be  added. 

Papert  himself  calls  the  ongoing  media 
sales  training  project  “exciting  in  the 
possibilities  at  hand,  and  downright  in¬ 
triguing  in  its  potential.” 

Dr.  Cunningham  believes  the  program 
will  realize  its  potential  by  producing 
graduates  in  advertising  who  have  a 
well-rounded  approach  to  media  sales. 
Since  the  media  salesperson  in  a 
small  market  “also  has  to  write  ads  and 
often  ends  up  being  the  account  manager 
and  creative  director  for  the  customer,” 
she  notes,  the  program  emphasizes  the 
whole  media  environment.  In  addition, 
students  are  advised  to  take  related 
courses  in  business  and  speech,  she 
adds. 


Dean  Roy  M.  Fisher  of  the  University 
of  Missouri  School  of  Journalism  has  an¬ 
nounced  winners  of -the  Fifteenth  Annual 
Business  Journalism  Awards. 

The  eight  award-winners  were 
selected  from  more  than  200  entries  in 
four  categories  that  dealt  with  business 
and  economic  reporting.  The  articles 
were  judged  on  how  well  they  clarified 
and  interpreted  the  American  economy 
and  how  it  functions. 

First  place  winners  will  receive  $1,000 
and  a  silver  trophy  and  runners-up  will 
receive  $150  and  a  bronze-plated  plaque 
at  an  awards  banquet  Nov.  9.  The  yearly 
competition  is  made  possible  through  a 
grant  by  the  Interstate  Natural  Gas  As¬ 
sociation  of  America  (INGAA). 

The  winners  are: 

First  place  for  a  newspaper  with  circu- 
altion  over  100,000:  Stuart  Diamond, 
Newsday,  for  a  seven-part  series  entitled 
“Garbage:  Our  Wasted  Resource.” 

Runners-up  in  the  same  category: 
Nancy  Webman,  Michael  Millenson  and 
Patsy  Miller,  Fort  Worth  Star-Telegram, 
for  the  series  “Inflation  and  You.” 


Parade  Publications,  Inc.  announced 
the  winners  of  its  Chevrolet  Citation  tie-in 
advertising  contest  at  ceremonies  held  at 
the  General  Motors  Building  Showroom 
in  Detroit,  Michigan,  on  August  22. 

The  Chicago  Sun-Times  and  the  Tuc¬ 
son,  Arizona  Daily  Star,  winners  of  the 
Parade  Chevrolet  contest,  were  each  re¬ 
cipients  of  a  1980  Citation  for  having 
generated  the  most  local  Run  of  Press 
(ROP)  Citation  advertising  among 
Parade’s  distributing  newspapers. 

Garey  Symington,  Parade’s  vicepresi¬ 
dent-advertising  sales  director,  noted 


Robert  P.  Clark,  formerly  executive 
editor  of  the  Courier-Journal  and  Louis¬ 
ville  Times,  was  named  editor  of  the 
Florida  Times-Union  and  Jacksonville 
Journal. 

The  announcement  was  made  by  J.  J. 
Daniel,  publisher  of  the  newspapers. 
Clark  will  begin  his  duties  here  between 
October  1  and  October  15. 

He  will  be  in  charge  of  all  news  and 
editorial  operations  of  the  two  daily  pa- 


When  Lou  Brock  slammed  his  3000th 
hit,  the  St.  Louis  Globe-Democrat  had 
the  headline  and  a  special  edition  on  the 
street  even  before  the  game  was  over. 

Roger  Ruwe,  circulation  director  for 


First  place  for  a  newspaper  with  circu¬ 
lation  under  100,000:  William  P. 
Dougherty,  Alaska  Advocate,  for  “Mr. 
Tashiro  Goes  to  Kodiak.” 

Runners-up  in  the  same  category:  El¬ 
liott  Jaspin  and  Gilbert  Gaul,  Pottsville 
(Penn.)  Republican,  for  their  five-part 
series  “Blue  Coal  Bankruptcy.” 

First  place  for  a  general  circulation 
magazine:  Peter  Meyer,  Harper’s 
Magazine,  for  “Land  Rush.” 

Runners-up  in  the  same  category: 
Merrill  Shells  and  team,  Newsweek,  for 
“A  New  Oil  Crunch.” 

First  place  for  a  special  interest 
magazine:  Chris  Welles,  Institutional  In¬ 
vestor,  for  “The  Tragedy  of  Don 
Weeden.” 

Runner-up  in  the  same  category:  John 
A.  Byrne,  Daily  News  Record  for  “How 
Byssinosis  Claims  Bites  the  Dust.” 

The  winners  will  receive  their  awards 
in  conjunction  with  a  two-day  business 
and  economic  workshop  November  8 
and  9  for  journalists,  businessmen,  fac¬ 
ulty  and  students  sponsored  by  the  UMC 
School  of  Journalism. 


that  the  Chevrolet  promotion  resulted  in 
the  largest  ROP  support  ever  from  the 
Sunday  magazine’s  128  distributing, 
generating  more  tie-in  advertising  lines 
than  any  single  product  in  Parade  his¬ 
tory. 

The  tie-in  contest  was  launched  in  con¬ 
junction  with  Chevrolet’s  introduction  of 
the  Citation  through  a  four-page,  four- 
color  ad  in  the  April  15  edition  of  Parade. 
Chevrolet  now  indicates  that  the  Citation 
has  been  one  of  the  most  successfully 
introduced  new  cars  in  automotive  his¬ 
tory. 


pers  and  the  combined  Saturday  and 
Sunday  papers.  He  succeeds  John  S. 
Walters,  executive  editor,  who  was 
named  associate  publisher  November  1, 
1978. 

Clark,  57,  had  been  executive  editor  of 
the  Louisville  newspapers  for  SVt  years 
before  resigning  in  July.  Previously  he 
was  managing  editor  of  the  Louisville 
Times  for  9  years. 


both  the  Globe  and  the  Post-Dispatch, 
helped  sell  copies  of  the  Brock  supple¬ 
ment  to  fans  as  they  left  Busch  Memorial 
Stadium  August  13.  More  than  2000 
copies  were  sold. 


Two  papers  win  new  Chevrolets 


Clark  named  editor  of  Jacksonville  dailies 


Special  edition  for  3000th  hit 
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National  daily 
for  Catholics 
proposed 

While  the  Christian  Scientists  and  the 
Unification  Church  continue  to  lose  sub¬ 
stantial  sums  on  their  daily  newspaper 
ventures,  the  voice  of  a  Catholic  Press 
journalist  can  be  heard  pleading  with 
church  hierarchy  to  study  the  feasibility 
of  a  national  Catholic  daily.  But  almost 
as  soon  as  the  proposal  cropped  up  in  the 
pages  of  America  magazine,  opposition 
began  to  mount. 

John  Maher,  a  reporter  for  the  syndi¬ 
cated  National  Catholic  News  Service, 
proposed  the  feasibility  study  of  a  na¬ 
tional  Catholic  daily  to  the  National  Con¬ 
ference  of  Catholic  Bishops,  which  is 
currently  soliciting  ideas  for  spending 
several  million  dollars  collected  through 
a  special  national  communications  col¬ 
lection. 

It  is  one  proposal  among  several 
hundred,  but  it  has  generated  more  inter¬ 
est  than  alternates  since  America 
magazine  ran  Maher's  idea  in  its  August 

11  edition. 

Since  the  proposal  was  aired,  the 
magazine’s  letters  page  has  been  a  forum 
for  ongoing  debate  of  the  issue. 

Maher’s  idea  is  not  new.  Several  na¬ 
tional  Catholic  dailies  have  been  launch¬ 
ed,  mostly  in  the  eariy  part  of  this  cen¬ 
tury,  only  to  be  sunk  for  reasons  ranging 
from  lack  of  readership  and  revenues  to 
the  deaths  of  essential  editors.  The  most 
recent  attempt  at  publishing  a  national 
Catholic  daily  was  the  Sun  Herald, 
which  was  produced  by  Catholic  lay 
people  in  Kansas  City  from  October  of 
1950  to  April,  1951 .  The  necessary  funds 
were  not  there. 

However,  there  are  157  Catholic  week¬ 
lies,  nine  of  them  national,  that  appear  to 
be  thriving.  The  Catholic  Press  Associa¬ 
tion  reports  total  circulation  of  all  its 
members  to  be  around  5V2  million.  The 
national  weekly  papers  sport  combined 
circulation  figures  of  666,458,  the  largest 
of  which.  Our  Sunday  Visitor,  reaches 
344,000  paid  subscribers  with  eight  re¬ 
gional  editions.  Almost  all  are  non-profit 
tax  exempt  operations  (Victor  L.  Bidder 
of  the  Bidder  newspaper  family  pub¬ 
lishes  an  exception,  the  taxpaying 
Catholic  News),  and  their  combined  an¬ 
nual  resources  approach  $30  million,  ac¬ 
cording  to  Maher.  He  figures  that’s  more 
than  enough  money  to  get  a  daily  going. 

The  daily  Maher  proposes  would  be 
similar  to  the  Christian  Science  Monitor. 
He  envisions  a  six  or  seven  day  per  week 
newspaper  that  would  publish  in  at  least 
four  locations  across  the  country.  It 
would  be  both  a  newsstand  and  mail  de¬ 
livered  paper. 

“While  devoting  more  space  to  reli¬ 
gious  news  than  other  dailies  do,  it  would 
contain  the  range  of  news  any  daily  does: 
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politics,  crime,  business,  finance,  sports, 
the  arts,’’  explains  Maher.  “It  would  be 
a  profit-making,  taxpaying  enterprise, 
accepting  whatever  advertising  it  deemed 
appropriate.  The  staff  salaries  should  be 
competitive  with  those  paid  by  major 
daily  newspapers,  and  the  employees, 
of  course,  would  be  free  to  unionize.’’ 
Maher  would  have  the  paper  staffed  by 
professional  journalists. 

But  he  adds,  “Perhaps  serious  study 
of  the  matter  would  lead  to  the  conclu¬ 
sion  that  the  undisturbing  weekly 
mediocrities  published  in  too  many  U.S. 
dioceses  are  preferable  to  the  great  effort 
and  expense  it  would  take  to  produce  a 
.  .  .  daily  newspaper  .  .  .  But  the 
bishops  should  have  the  study  done.’’ 

A.E.P.  Wall,  a  former  editor  for  the 
Honolulu  Advertiser  who  now  edits  the 
weekly  Chicago  Catholic,  rebuts  Maher 
in  the  same  issue  of  America. 

“The  fact  is  that  there’s  no  need  for  a 
national  Catholic  daily,’’  he  writes,  “and 
nobody  is  prepared  to  put  up  a  bankroll  it 
would  require.  It  might  lose  only  a  mod¬ 
est  $5  million  a  year,  but  that  is,  realisti¬ 
cally,  an  extemely  modest  figure.’’ 

The  Monitor  is  a  case  in  point.  It  is 
reportedly  losing  more  than  Wall’s 
“modest  figure”  annually,  has  cut  back 
from  its  original  broadsheet  size  to  a  tab¬ 
loid,  has  dropped  its  Saturday  paper,  and 
has  substituted  an  international  weekly 

Arizona  properties 
acquired  by  INI 

The  Sun  City  (Ariz.)  Citizen  and 
Youngtown  (Ariz.)  Record  have  been 
purchased  by  Independent  Newspapers, 
Inc.  of  Scottsdale. 

Doug  Morris,  currently  editor  of  the 
papers,  will  become  general  manager  as 
well. 

The  sale,  effective  September  1,  was 
announced  by  Jack  Pryor  and  Bob 
Heiberg,  co-publisher  of  the  papers,  and, 
with  their  wives,  the  owners. 

INI  publishes  more  than  20  commun¬ 
ity  newspapers  is  Arizona,  Delaware, 
Florida  and  Maryland. 

Joe  Smyth,  INI’s  president,  moved  his 
headquarters  to  the  Phoenix  area  last 
year. 

Morris,  who  came  to  Arizona  in  1973, 
was  in  advertising  and  public  relations 
in  the  New  York  and  Boston  areas,  and 
had  been  editor  of  National  Antiques 
Review.  He  will  assume  the  respon¬ 
sibilities  of  general  manager  im¬ 
mediately. 

Record  pace 

Los  Angeles  Times  published  its 
four-millionth  classified  advertisement 
for  1979  on  September  5,  one  day  ahead 
of  last  year’s  record  pace.  The  Times 
published  5.8  million  classified  ads  in 
1978,  the  second  consecutive  year  it  ex¬ 
ceeded  the  five  million  mark. 


for  what  used  to  be  a  daily  edition. 

The  News  World,  a  New  York  City 
daily  published  by  followers  of  the 
Bev.  Sun  Myung  Moon,  is  putting  out  a 
full  sized  two-section  paper  daily,  but  it 
has  lost  at  least  $10  million  since  it  began 
publication  a  little  over  two  and  a  half 
years  ago.  Major  department  stores  re¬ 
fuse  to  advertise  with  the  paper  because 
of  the  ideology  of  its  owners,  and  a  major 
New  York  news  dealer  refuses  to  sell  it. 
However,  it  will  be  around  for  a  while. 
Executives  say  it  will  continue  publica¬ 
tion  despite  the  losses.  The  Unification 
Church,  through  the  conglomerate  that 
owns  the  News  World,  has  the  money 
necessary. 

Maher  calls  Wall’s  and  others’  reac¬ 
tions  to  his  proposals  “informed  judge¬ 
ments.”  He  admits  that  he’s  “talking  off 
the  top  of  my  head.”  But  he  contends, 
“without  some  kind  of  market  research 
study,  they’re  just  one  man’s  informed 
judgements.” 

The  bishops  are  scheduled  to  consider 
Maher’s  and  others’  proposals  later  this 
year.  However,  most  inside  observers 
feel  there’s  little  chance  that  the  funds 
would  be  diverted  to  a  market  study  for  a 
national  Catholic  daily.  Many  feel  the 
money  would  be  better  spent  in  radio 
and  tv  production  of  Catholic  oriented 
shows. 


Times-Mirror  set 
to  complete  merger 

With  83%  of  the  outstanding  stock, 
Times-Mirror  Inc.  will  complete  its 
merger  with  the  Hartford  (Conn.)  Cour- 
ant  at  a  shareholders  meeting  next 
month. 

Under  the  merger  agreement,  the 
Courant’s  shareholders  who  did  not  ac¬ 
cept  Times-Mirror’s  cash  tender  offer  of 
$200  per  share  will  receive  installment 
notes  for  the  value  of  their  stock. 

The  proposed  merger  did  not  include 
any  stock  transfers. 

“There’s  nothing  holding  things  up,” 
stated  Edmund  Downes,  president  of  the 
Courant,  in  regard  to  the  remaining  17% 
of  outstanding  shares  not  yet  acquired  by 
Times-Mirror.  “Under  Connecticut  law, 
if  two-thirds  or  more  of  the  outstanding 
shares  vote  for  the  merger,  then  those 
holding  shares  will  not  be  able  to  keep 
them.  They  (the  remaining  shareholders) 
will  have  to  take  the  notes.  The  acquiring 
company  can  get  1(X)%  of  the  shares.” 

Bobert  Titus,  partner  in  the  law  firm  of 
Day,  Berry,  &  Howard  which  represents 
the  Courant  said  Connecticut’s  stock 
corporation  law  including  its  merger 
rules  is  “basically  the  same  in  all  50 
states.” 

He  explained  that  by  accepting 
Times-Mirror  notes  instead  of  cash  for 
their  shares  will  enable  those  holding 
large  blocks  of  Courant  stock  “to  defer” 
their  tax  liabilities  and  “realize  capital 
gains  in  installments.” 
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“Who  subsidizes  whom” 
in  second  class  mailing? 


By  George  Wilt 

Ralph  I.  Lynn,  traffic  manager  of  the 
Des  Moines  Register  &  Tribune,  in¬ 
formed  midwestem  newspaper  produc¬ 
tion  executives  this  week  that  increased 
postal  costs  are  the  major  cause  for  a 
drop  from  80,000  to  45,000  in  mail  circu¬ 
lation  for  his  newspaper. 

Lynn  appeared  on  a  program  on  postal 
Regulations  and  Pre-Sort  at  the  Mid- 
America  Newspaper  Conference  at  Rock 
Lane  Lodge,  Branson,  Mo.,  September 
13-15. 

Lynn  said  increased  costs  were  not  the 
only  cause  of  the  loss,  and  that  the  de¬ 
creasing  number  of  people  living  on 
farms  has  also  contributed.  He  added 
that  the  Des  Moines  newspaper’s  postal 
bill  for  1979  will  run  over  a  million  dol¬ 
lars. 

“I  am  a  firm  believer  that  we  have  now 
the  best  Postal  Service  we  have  ever 
had,”  Lynn  said.  “I  send  45,000  papers 
every  night,  six  nights  a  week,  and  sub¬ 
stantially  we  have  almost  perfect  ser¬ 
vice.  In  fact,  1  now  am  very  cautious 
about  my  investigation  or  irregularities 
because  if  I  have  a  missout  in  any  one 
individual  town,  my  first  approach  is  to 
see  if  the  town  on  either  side  got  the 
wrong  papers.  More  times  than  not,  the 
error  is  that  our  own  mailing  room 
scooped  too  deep  and  sent  papers  to  the 
wrong  town. 

“Of  course  the  Post  Office  has  its 
share  of  mechanical  and  road  failures, 
but  if  they  can  they  let  me  know  in  time 
that  I  can  put  on  a  special  truck  and  still 
make  connections.  Within  Zone  1  and  2, 
our  service  is  substantially  perfect,  and 
the  Postal  Service  is  far  more  customer 
oriented  than  ever  before.” 

In  commenting  on  “newspaper  treat¬ 
ment”,  Lynn  said  that  he  knows  that  a 
two-cent  surcharge  will  for  the  most  part 
put  the  farmer’s  right  to  news  and  infor¬ 
mation  on  a  very  expensive  level. 

He  pointed  out  that  when  first  class 
postage  was  raised  to  150  the  NAGCP 
immediately  raised  an  awful  lot  of  noise 
that  first  class  was  being  made  to  sub¬ 
sidize  other  classes  of  mail. 

Lynn  pointed  out  the  contrary,  show¬ 
ing  that  newspapers  put  up  their  mail  in 
5-digit  zip  packages,  deliver  them  to  the 
post  office,  unload  by  dispatch,  and  the 
postal  worker  spends  only  30  seconds  to 
tow  it  across  the  dock  to  a  Star  Route 
contractor  who  pushes  the  tub  into  his 
truck  and  takes  it  to  a  Sectional  Center. 
He  pointed  out,  also,  that  the  newspaper 
doesn’t  need  to  use  the  million-dollar 
LSM  machines  or  the  cancelling  and  fac¬ 
ing  tables,  or  other  modern  technology. 

“Who  is  subsidizing  whom?”  Lynn 


asked.  “We  ship  an  average  of  50  copies 
to  each  postoffice  in  one  package,  or 
nearly  $6.00  per  piece  handling  locally, 
as  opposed  to  150  for  first  class,  and 
against  myriads  of  people  and  millions  of 
dollars  in  machines.” 

“Let’s  get  this  ‘attributable  costs’  in 
the  right  perspective  and  decide  who  is 
subsidizing  whom,”  he  said. 

“Any  of  you  who  address  with  a  Bell  & 
Howell  Magnacroft  addressing  machine 
know  the  limitations  of  the  speed  at 
which  they  can  be  run,  papers  removed, 
wrappers  topped  on  bundles  and  thru  the 
tying  machines.  At  times  we  have  to  shut 
the  machine  down  to  catch  up  on  the 
takeoff  and  tying.  If  we  were  to  package 
each  Rural  Route  separately — this  would 
mean  at  least  twice  the  number  of  pack¬ 
ages,  in  fact  nearly  three  times — it  would 
mean  that  the  two,  three  or  four  residue 
boxholder  papers  then  would  have  to  go 
to  SCF  distribution  and  only  about  45% 
of  the  packages  would  still  qualify  for 
Category  C  presort.  This  means  they 
would  handle  nearly  three  times  the 
number  of  bundles  for  less  revenue. 

“Our  Iowa  district  manager  and  our 
postmaster  met  with  me  when  this  first 
came  out  and  begged  me  not  to  triple  the 
number  of  packages  for  less  revenue  and 
more  SCF  sorting.  They  joined  our  case 
with  the  postal  service  in  Washington 
and  agreed  with  us  that  we  should  be 
declared  a  presort  mailer  and  report  our 
total  circulation  in  Class  C  presort  rate. 
Also,  entering  into  this  presort  problem 
is  the  requirement  of  Vs  of  a  sack,  or  20 
lbs.  or  1,000  cu.  inches.  To  my  knowl¬ 
edge  the  restrictions  on  Class  C.  Presort 
are  such  that  few  if  any  are  using  it  and 
as  a  result  we  have  a  Resort  Class  with 
rules  so  restrictive  no  one  can  use  it. 
And,  what  I  feared  is  now  beginning  to 
emerge — postal  service  is  reluctant  to 
change  the  rules  on  this  class  of  presort 
because  they  have  become  so  used  to  the 
Revenue  generated  thru  Class  B,  that 
they  are  asking  what  will  replace  that 
revenue — which  I  contend  should  never 
have  been  collected  in  the  first  place. 

“In  all  fairness  to  the  postal  people  they 
contend  this  was  a  Postal  Rate  Commis¬ 
sion  established  rate  and  rules,  and  that 
they  cannot  relax  or  change  the  rules  by 
administrative  order.  Proceedings  are 
now  in  the  works  to  relax  the  minimum 
size  regulations  back  to  the  6  or  more 
5-digit  zip,  but  I  am  fearful  that  they  may 
still  require  the  separate  packaging  or  the 
routes  which  will  again  more  than  double 
their  pieces  for  less  revenue. 

“In  the  Federal  Register  of  December 
28th,  1978  there  were  published  new 
rules  and  interpretations  of  the  private 


express  statutes.  While  these  rules  didn’t 
spell  out  our  concerns,  neither  did  they 
rule  out  the  interpretation  that  might  oc¬ 
cur.  It  was  ruled  that  a  piece  of  mail  for  a 
selected  address  need  not  be  specifically 
addressed  to  a  person  to  be  considered 
first  class  mail.  V one  were  to  take  this  to 
the  extreme,  it  could  mean  that  our  in¬ 
serts  in  our  newspapers  which  are  not 
specifically  addressed  to  an  individual 
but  delivered  to  selective  addresses 
might  be  construed  to  be  first  class  mail 
and  therefore  prohibited  to  our  distribu¬ 
tion.  Since  that  time,  the  expressions  of 
this  concern  have  been  answered  that 
this  was  not  intended  to  apply  to  news¬ 
paper  inserts,  but  neither  have  the  rules 
been  rewritten  to  specifically  rule  out 
this  possibility.  Gamed  to  the  extreme  at 
some  future  time,  it  could  seriously 
hamper  the  insert  business  and  our 
livelihood.” 

Postal  Service 
proposal  backed 

In  a  joint  statement,  the  National 
Newspaper  Association  and  the  Ameri¬ 
can  Newspaper  Publishers  Association 
have  expressed  full  support  of  the  U.S. 
Postal  Service’s  recent  proposal  to  make 
it  easier  for  smaller  circulation  publica¬ 
tions  to  make  greater  use  of  “presort 
discounts”. 

The  service  has  proposed  abolition  of 
the  20  lb.  requirement  for  presort  dis¬ 
counts  that  has  been  in  effect  for  the  past 
15  months,  although  used  as  a  rule  of 
thumb  for  years  before.  This  idea  was 
proposed  by  NNA  years  ago  and  was 
partially  implemented  with  the  current 
discounts  in  a  recent  rate  proceeding. 

The  statement  also  recommended  that 
the  Postal  Service  file  comments  before 
the  Postal  Rate  Commission  advocating 
extension  of  presort  discounts  to 
within-county  mail  and  extension  of  the 
carrier  route  discount  to  mailings  of  less 
than  5,000  copies  outside  the  county.  A 
second  recommendation  was  that  the 
proposed  regulations  be  clarified  to  state 
that  carrier  route  presort  mail — like  five¬ 
digit  presorted  mail— can  be  placed  in  a 
sack  containing  less  than  four  packages. 

It  is  believed  that  enactment  of  these 
measures  would  slow  the  upward  spiral 
of  postal  costs  and  lessen  the  pressure  on 
newspapers  to  find  alternate  means  of 
delivery. 


Morning  edition 

Houston  Chronicle  started  publishing 
a  morning  edition  on  September  4. 

The  morning  edition  is  available  at 
newsstands  in  Harris  County.  Evening 
editions  are  still  home-delivered  and 
available  at  newsstands.  Outside  Harris 
County  the  a.m.  edition  is  home- 
delivered  and  available  at  newsstands. 
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Considerations  for  an  American  press 
teiecommunications  cooperative 


By  Donald  H.  TiU 

The  purpose  of  this  article  is  not  spe¬ 
cifically  to  propose  the  formation  of  a 
press  telecommunications  cooperative, 
but  rather  to  outline  the  possibilities,  to 
examine  the  advantages  and  disadvan¬ 
tages  and  to  stimulate  thought  in  the  di¬ 
rection  of  a  more  rational  use  of  tele¬ 
communications  facilities  available 
today  and  tomorrow. 

Following  favorable  FCC  rulings  ear¬ 
lier  this  year,  AP  and  UPI  have  em¬ 
barked  on  the  implementation  of  sepa¬ 
rate  satellite  distribution  systems.  AN  PA 
has  recently  received  a  study  on  press 
satellite  distribution  systems,  conducted 
by  AIRING,  the  airline  telecommunica¬ 
tions  cooperative. 

The  newspaper  industry  is  now  facing 
a  challenge  in  formulating  how  to  seize 
upon  new  ideas  and  adopt  radical 
changes  in  philosophy  in  order  to  take 
full  advantage  of  new  and  improved 
facilities  promised  by  a  press  satellite 
telecommunications  system. 

For  the  purpose  of  these  deliberations, 
“the  press”  encompasses  newspapers, 
wire  services  and  their  customers  (in¬ 
cluding  broadcasters),  and  all  other 
suppliers  of  information  to  the  industry. 

When  the  Soviet  Union  launched  its 
remarkable  little  Sputnik  satellite  in 
1957,  it  ushered  in  a  new  era  of  space 
communications  technology.  From  that 
crude,  but  very  important  beginning, 
space  communications  technology  has 
progressed  to  the  point  today  where 
Marshall  McLuhan’s  vision  of  the 
“global  electronic  village”  is  a  virtual 
reality.  Weather  satellites  relay  photos  of 
cloud  formations,  greatly  improving  the 
forecasting  ability  of  meteorologists; 
military  reconnaissance  satellites  help 
give  assurance  against  surprise  nuclear 
attack;  international  communication  sat¬ 
ellites  over  the  Atlantic,  Indian  and  Pacif¬ 
ic  Oceans  carry  far  away  events  live  to 
home  television  sets.  The  proper  applica¬ 
tion  of  modem  technology  coupled  with 
industry  rationalization,  can  provide 
benefits  of  similar  significance  to  “the 
press.” 

In  today’s  situation,  wire  services  and 
other  information  suppliers  deliver  their 
products  to  their  subscribers  via  a 
number  of  independently  operated  net¬ 
works,  often  duplicated,  built  up  of  cir¬ 
cuits  leased  from  AT&T.  Versus  these 
currently  used  facilities,  a  multipoint 


(Donald  H.  Till  is  director  of  communi¬ 
cations  for  the  Washington  Post-Los 
Angeles  Times  News  Service.  His  address 
is  1150  Fifteenth  St.,  N.W.,  Washington, 
D.C.  20071.) 


satellite  distribution  system  promises 
advantages  in  four  major  areas; 

(1)  More  reliable,  uninterrupted  oper¬ 
ation. 

(2)  Wider  bandwidth  and,  therefore, 
higher  speeds. 

(3)  Capacity  for  new  services  to  the 
industry. 

(4)  Lower  costs. 

Let  us  analyze  these  advantages. 

(1)  Reliability.  Apart  from  the  very 
small  number  of  terrestrial  circuits 
needed  to  feed  a  multipoint  satellite  dis¬ 
tribution  system,  and  which  can  easily  be 
duplicated  to  prevent  outage,  possible 
sources  of  failure  are  limited  to  the 
transmitting  ground  station,  the  satellite 
itself,  and  the  receiving  ground  station. 

These  three  devices  are  of  modem  de¬ 
sign,  using  state  of  the  art  technology 
and,  therefore,  enjoy  the  impressive  re¬ 
liability  figures  associated  with  modem 
components  and  circuitry.  In  compari¬ 
son,  sources  of  failure  in  the  current  ter¬ 
restrial  networks  using  much  outdated 
equipment  can  be  measured  in 
thousands;  microwave  stations,  repeat¬ 
ers,  cables,  switchboards,  jack  panels, 
not  to  mention  fingerpoking  technicians 
and  those  nationwide  constmction  crews 
who  seem  to  have  developed  a  sixth 
sense  for  digging  holes  directly  above 
telecommunications  cables!  Satellite  sys¬ 
tem  reliability  is  no  longer  an  unknown 
factor,  both  RCA  and  Western  Union 
quoting  established  reliability  figures  in 
excess  of  99%. 

(2)  Bandwidth.  Each  satellite  trans¬ 
ponder  (repeater)  has  a  bandwidth  of  36 
megacycles  versus  the  nominal  3,000  cy¬ 
cles  per  second  provided  by  the  terres¬ 
trial  voice  grade  facilities  currently  in 
use.  Since  transmission  speeds  are  large¬ 
ly  governed  by  available  bandwidth. 


which  in  the  case  of  terrestrial  facilities 
is  directly  related  to  cost,  then  the  enor¬ 
mous  bandwidth  available  on  a  satellite 
channel  would  allow  the  transmission  of 
information  services  at  much  higher 
speeds  than  those  currently  in  use.  High¬ 
er  speeds  mean  more  up-to-date  news  in 
time  to  meet  more  deadlines. 

(3)  Capacity.  This,  again,  is  a 
bandwidth  related  item.  One  satellite 
transponder  will  carry  all  the  information 
currently  provided  to  the  industry  by 
wire  services  and  other  suppliers,  with 
room  to  spare.  Such  excess  capacity  can 
open  the  door  to  new  developments  such 
as  the  distribution  of  national  advertising 
and/or  page  facsimile,  both  requiring  a 
relatively  wide  bandwidth  readily  avail¬ 
able  via  satellite,  but  financially  prohibi¬ 
tive  on  terrestrial  facilities. 

(4)  Lower  Costs.  Although  substantial 
savings  can  be  easily  realized,  there  are  a 
number  of  reasons  why  cost  is  not  neces¬ 
sarily  high  on  the  priority  list  of  advan¬ 
tages  in  a  satellite  versus  terrestrial  sys¬ 
tem.  Lower  cost  is  not  a  mandatory  or 
inevitable  item.  The  industry  could  de¬ 
cide  that  even  if  a  press  satellite  distribu¬ 
tion  system  costs  the  same  as  the  cur¬ 
rently  used  individual  networks  com¬ 
bined,  the  other  advantages  of  reliability, 
speed  and  additional  services  make  the 
project  worthwhile.  Currently,  the  wire 
services  and  other  information  suppliers 
pay  telephone  companies  in  excess  of 
$30  million  per  year  for  their  current 
networks.  If  costs  continue  to  escalate  as 
they  have  over  the  last  ten  years,  then 
this  figure  will  double  by  1985.  Whatever 
the  sum,  the  application  of  very  little  im¬ 
agination  can  result  in  savings  of  several 
million  dollars  per  year,  with  savings  of 
up  to  50%  forecast  under  optimum  condi- 

(Continued  on  next  page) 
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(Continued  from  page  14) 
tions  of  cooperation  and  rationalization. 

The  principles  of  a  multipoint  satellite 
distribution  system  are  extremely  sim¬ 
ple.  Signals  are  transmitted  toward  the 
satellite  in  a  concentrated  beam  (uplink) 
generated  via  a  large  (30  feet  or  more) 
dish,  operated  by  one  of  the  satellite 
common  carriers,  such  as  RCA  or  West¬ 
ern  Union.  The  satellite  receives  these 
signals,  converts  them  to  a  different  fre¬ 
quency,  amplifies  them  (to  make  good 
losses  between  ground  station  and  satel¬ 
lite),  and  transmits  them  back  to  earth. 
Unlike  the  uplink,  however,  the  signals 
transmitted  back  to  earth  by  the  satellite 
are  not  concentrated  into  a  narrow  beam 
to  one  particular  point,  but  are 
“sprayed”  in  a  much  wider  beam  to 
cover  the  entire  area  of  the  contiguous 
United  States.  Naturally,  the  “foot¬ 
print”  provided  by  the  satellite  is  not 
entirely  uniform.  Signal  strength  is 
higher  in  the  center,  the  central  United 
States,  than  it  is  on  the  edges,  the  East¬ 
ern  and  Western  coastlines  and  Florida 
Peninsula;  but  results  from  tests  carried 
out  to  date  indicate  that  signal  strength  in 
all  areas  is  adequate  to  provide  satisfac¬ 
tory  reception. 

Each  domestic  satellite  common  car¬ 
rier  has  at  least  two  satellites  in  orbit, 
one  can  back  up  the  other  in  event  of 
failure.  Each  satellite  has  12  to  24  trans¬ 
ponders  so  that  one  satellite  can  handle 
many  transmissions  simultaneously  and 
independently,  and  from  one  transmis¬ 
sion  location  or  from  several. 

In  a  practical  press  satellite  system, 
signals  would  be  furnished  to  a  satellite 
common  carrier  who  would  beam  them 
to  the  satellite.  Signals  received  from  the 
satellite  would  be  picked  up  at  individual 
subscriber  locations  on  relatively  small 
and  inexpensive  ground  stations 
equipped  to  derive  those  signals  which 
the  subscriber  (or  subscribers)  served  by 
such  ground  station  is  authorized  to  re¬ 
ceive.  Results  from  previous  experi¬ 
ments  indicate  that  ground  stations  with 
a  six-foot  dish  and  costing  approximately 
$5,000  will  provide  satisfactory  reception 
in  all  but  very  few  locations  within  the 
United  States. 

The  configuration  described  im¬ 
mediately  raises  a  number  of  questions. 

What  signals  should  be  transmitted? 
This  is  the  first  question  on  which  the 
industry  will  need  to  demonstrate  flare 
and  vision  in  its  willingness  to  dispense 
with  outmoded  ideas  and  in  setting  itself 
up  to  grasp  new  opportunities. 

Conventional  thinking  would  lead  to 
the  conclusion  that  there  would  be  at 
least  two  major  wire  service  systems,  if 
for  no  other  reason  than  that’s  the  way  it 
has  always  been.  This  would  be  a  grave 
error  for  a  number  of  reasons. 

For  example,  the  great  appeal  in  a 
satellite  distribution  system  lies  in  its  all 
encompassing  scope.  Just  a  fraction  of 
one  satellite  will  handle  all  the  services 


GROUNDSTATIONS  with  2  meter  dish 
can  be  easily  moved  from  one  location 
to  another.  This  one  is  shown  located 
on  o  roof  terrace  of  the  Doily  News 
building  in  the  heart  of  New  York  City. 

produced  by  all  suppliers  of  information 
to  the  industry,  in  a  single  transmission. 
Likewise,  one  ground  station  can  be 
equipped  to  receive  any  number  of  such 
commonly  transmitted  services. 

Certainly  there  was  a  period,  not  too 
many  years  ago,  when  by  innovation  and 
clever  use  of  telecommunication 
facilities,  a  supplier  of  information  might 
gain  an  advantage  over  his  competitors. 
In  these  days  of  instant  communication, 
anywhere  within  the  United  States  by  a 
variety  of  methods,  however,  there  is  no 
longer  any  real  competition  in  telecom¬ 
munications.  Competition  is,  therefore, 
now  in  the  arenas  of  quality  and  timely 
delivery. 

Under  these  considerations,  the  estab¬ 
lishment  of  more  than  one  press  satellite 
distribution  system  can  only  result  in 
duplicate  effort,  duplicate  costs,  dupli¬ 
cate  equipment  and  duplicate  mainte¬ 
nance  requirements,  all  of  which  have  to 
be  sustained  by  the  industry  directly  or 
indirectly. 

Another  major  consideration  is  that 
systems  catering  for  the  major  wire  ser¬ 
vices  would  satisfy  only  part  of  the  in¬ 
dustry  requirements.  The  smaller,  but 
indispensible  information  suppliers,  such 
as  Dow  Jones,  Commodity  News  Ser¬ 
vice  and  Reuter,  along  with  many  others, 
would  need  to  retain  additional  tele¬ 
communications  networks  and  the  indus¬ 
try  would,  again,  have  to  support  dupli¬ 
cate  and  unnecessary  costs  for  the  col¬ 
lection  of  information  from  such  sources. 

The  conclusion  can  be  drawn,  there¬ 
fore,  that  if  maximum  benefits  in  reliabil¬ 
ity,  speed,  capacity,  and  costs  are  to  be 
achieved  in  the  establishment  of  a  press 
multipoint  satellite  distribution  system, 
then  as  many  newspapers  as  possible  and 
other  subscribers  to  wire  services  and 
information  suppliers  should  be  included 
in  the  venture,  directly  or  indirectly. 


Why  a  press  cooperative? 

Having  said  that  if  the  industry  wishes 
to  take  full  advantage  of  all  benefits  to  be 
derived  from  a  press  satellite  distribution 
system,  and  that  as  many  authorized  or¬ 
ganizations  as  possible  should  be  in¬ 
cluded  in  the  project,  then  there  remains 
the  problem  of  coordination. 

For  the  recipients  of  broadcast  infor¬ 
mation,  there  are  no  particular  organiza¬ 
tional  problems,  subscribers  would  have 
the  option  to  install  their  own  receive- 
only  ground  station  or  to  share  a  ground 
station  where  convenient. 

The  transmission  end,  however,  does 
present  some  technical,  operational  and 
political  problems.  Technical  facilities 
have  to  be  provided  for  the  merging  of 
services  provided  by  the  wire  services 
and  other  information  suppliers,  includ¬ 
ing  national  advertising  and  page  fac¬ 
simile  from  various  sources,  if  indeed, 
the  system  includes  such  facilities.  A 
communal  system  must  be  supervised 
and  controll^  both  technically  and  op¬ 
erationally.  Administration  is  required  to 
provide  record  keeping,  procedures  for 
handling  additions  to  or  removals  from 
the  system,  apportionment  of  costs, 
negotiations  with  vendors  to  obtain 
maximum  discounts,  etc.  Logically, 
equipment,  supervision  and  administra¬ 
tion  required  for  these  activities  would 
be  located  together.  Other  respon¬ 
sibilities  could  include,  for  example,  cen¬ 
tral  fault  reporting,  centralized  transmis¬ 
sion  of  national  advertising,  message 
switching  service  to  relay  copy  to  news¬ 
papers  from  remote  bureaus  and  travel¬ 
ling  correspondents,  centralized  facsimile 
or  dictation  service. 

Competitive  considerations  probably 
rule  out  the  practicality  and  even  the  de¬ 
sirability  of  major  '  wire  services 
cooperating  to  provide  all  the  facilities 
required  at  the  transmission  end  of  an 
industry-wide  press  system.  No  major 
wire  service  is  likely  to  relish  or  accept 
the  idea  of  another  controlling  the  trans¬ 
mission  of  its  servipes. 

It  would  be  technically  and  operation¬ 
ally  feasible  for  one  of  the  satellite  com¬ 
mon  carriers  to  perform  the  coordination 
activities  required  at  the  transmission 
end  of  a  press  satellite  distribution  sys¬ 
tem,  in  addition  to  their  responsibility  for 
getting  the  signals  to  and  from  the  satel¬ 
lite,  but  there  are  possible  antitrust  con¬ 
siderations,  since  the  selected  carrier 
would  have  a  substantial  permanent  ad¬ 
vantage  over  its  competitors,  and  there  is 
certainly  justification  for  questioning  the 
wisdom  of  placing  such  an  important 
funnel  of  press  telecommunications  in 
the  hands  of  a  third-party  who  cannot  be 
expected  to  understand  press  needs. 

These  factors  lead  us  in  the  direction 
of  a  press-controlled  organization  to 
provide  the  required  coordination  and 
facilities  in  an  equitable  manner. 

What  better  group  could  set  up  and 
(Continued  on  page  16) 
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control  such  a  third-party,  neutral  or¬ 
ganization  than  the  newspaper  industry 
itself?  The  industry  is  certainly  more 
aware  of  its  unique  requirements  and 
problems  than  any  outside  organization. 
The  most  cost-effective  approach  provid¬ 
ing  the  maximum  of  direct  control  and 
flexibility  could  be  to  set  up  a  non-profit 
making  press  cooperative  to  cater  for  in¬ 
dustry  needs  in  the  broadcast  dissemina¬ 
tion  of  information  services.  Such  a 
cooperative  would  be  relatively  small  in 
scope  compared  to  those  established  by 
other  industries,  such  as  the  airlines, 
where  the  Societe  Internationale  des 
Telecommunications  Aeriennes  (SITA) 
provides  two-way  telecommunications 
services  worldwide  to  a  multitude  of  air¬ 
lines  via  international  high-speed  circuits 
and  multiple  computers.  Many  prece¬ 
dents  have  been  set  by  industries  in 
creating  cooperatives  to  solve  their 
unique  problems. 

The  formation  of  a  press  cooperative 
and  the  setting  up  of  a  press  satellite 
distribution  system  are  truly  intertwined. 
Without  a  satellite  system,  although  a 
press  cooperative  could  achieve  some 
savings  and  rationalizations  by  combined 
use  of  conventional  terrestrial  facilities, 
such  savings  would  be  of  little  signifi¬ 
cance  and  far  outweighed  by  the  practi¬ 
cal  and  operational  difficulties  in  trying 
to  properly  coordinate  such  facilities. 
The  benefits  of  higher  reliability  and  su¬ 
preme  flexibility  would,  of  course,  also 
be  lost.  With  a  satellite  system,  but  with¬ 
out  an  operating  cooperative,  coordina¬ 
tion  becomes  an  insoluble  problem. 

So  we  are  looking  at  a  concept  where  a 
non-profit  making  press  cooperative 
would  take  in  signals  from  the  wire  ser¬ 
vices  and  other  information  suppliers, 
feed  them  to  a  satellite  common  carrier, 
who  would  then  beam  them  to  a  satellite. 
Signals  returning  from  the  satellite  would 
then  be  picked  up  on  either  individual  or 
shared  receive-only  ground  stations,  as 
appropriate,  separated  into  the  various 
services  the  particular  user  is  authorized 
to  receive  and  fed  into  the  subscriber’s 
computer  or  to  another  appropriate  de¬ 
vice.  The  responsibilities  of  a  press 
cooperative  would  begin  with  the  collec¬ 
tion  of  news  from  the  information 
suppliers  and  the  merged  transmission  of 
these  signals  in  the  correct  form  to  the 
satellite  common  carrier.  Such  respon¬ 
sibilities  would  include  the  leasing  of  any 
necessary  circuits  and  the  provision  and 
maintenance  of  equipment  necessary  for 
collecting,  merging  and  feeding  signals  to 
the  satellite  common  carrier.  From  that 
point  on,  the  responsibility  for  getting 
signals  to  and  from  the  satellite  would 
rest  with  the  satellite  common  carrier. 
But,  of  course,  the  press  cooperative 
16 


would  act  as  the  industry  interface  with 
that  carrier. 

The  ownership  of  receive-only  satellite 
ground  stations  can  be  resolved  in  a 
number  of  ways.  The  responsibilities  of 
the  press  cooperative  could  include  the 
provision  of  ground  stations,  purchased 
or  leased  by  the  subscribers.  The 
cooperative  could  itself  provide  or  could 
obtain  and  supervise  the  provision  of 
maintenance  service  for  ground  stations. 
Ground  stations  could  be  purchased  or 
leased  independently  by  subscribers, 
maintenance  service  could  be  obtained 
by  the  subscriber  from  third-party  or¬ 
ganizations. 

Of  the  alternatives,  probably  owner¬ 
ship  of  ground  stations  by  subscribers  is 
preferable,  along  with  maintenance  pro¬ 
vided  by  a  reputable  third-party  organi¬ 
zation.  This  provides  the  subscriber  with 
flexibility  in  obtaining  additional  services 
or  switching  from  one  service  to  another, 
and  maintains  the  competitive  atmo¬ 
sphere  in  which  the  subscriber  can 
negotiate  directly  with  individual  infor¬ 
mation  suppliers. 

There  are  not  too  many  ways  in  which 
a  press  cooperative  could  be  established, 
structured  and  administered;  so  that 
once  the  intent  is  there,  the  formation  of 
a  press  cooperative  becomes  a  question 
of  working  out  details  among  the  parties 
concerned.  Because  of  overwhelming 
newspaper  involvement  in  such  a  proj¬ 
ect,  it  would  seem  appropriate  for  the 
ANPA  to  spearhead  any  activity  on  the 
subject  of  an  American  press  coopera¬ 
tive,  assuming,  of  course,  universal 
favorable  inclination  to  such  a  venture. 

A  number  of  standard  questions  are 
raised  whenever  the  subject  of  a  press 
satellite  system  and  cooperative  is  dis¬ 
cussed.  Here  are  a  number  of  those 
major  questions,  along  with  the  writer’s 
humble  comments. 

Why  change  anything? 

The  industry’s  telecommunications 
costs  are  under  the  virtual  direct  control 
of  AT«&T.  Over  the  last  ten  years,  these 
costs  have  increased  regularly  and  sub¬ 
stantially.  The  press,  through  interven¬ 
tions  of  ANPA  and  other  organizations 
has  tried  unsuccessfully  on  many  occa¬ 
sions  to  contest  unfavorable  tariff 
changes;  but  one  by  one,  facilities  of  par¬ 
ticular  advantage  to  the  press,  because  of 
multi-service  broadcast-type  distribution 
pattern,  have  been  lost. 

With  its  own  satellite  system,  the  in¬ 
dustry  would  at  least  have  control  of  its 
initial  transmission  and  total  reception 
facilities,  the  only  “uncontrollable”  ex¬ 
pense  being  in  the  satellite  channel  oper¬ 
ated  by  the  satellite  common  carrier. 
Competitive  pressures  among  satellite 
common  carriers  are  certain  to  ensure 
the  maintenance  of  reasonable  rates  in 
these  uncontrollable  categories.  Addi¬ 
tionally,  the  cost  of  services  provided  by 
the  satellite  common  carrier  would  form 


a  minor  percentage  of  the  overall  costs  of 
operating  a  press  satellite  system.  The 
impact  of  an  increase  is,  therefore,  un¬ 
likely  to  be  serious. 

Can  money  be  saved? 

Yes,  industry-wide  several  million  dol¬ 
lars  per  year.  But  to  put  the  saving  of  a 
few  million  dollars  a  year  into  perspec¬ 
tive,  we  must  examine  its  relationship  to 
other  industry  expenditures. 

As  far  as  the  major  wire  services  and 
other  information  suppliers  are  con¬ 
cerned,  telecommunications  costs  form  a 
substantial  and  ever  increasing  percen¬ 
tage  of  their  overall  operating  expense. 
These  telecommunications  costs  in¬ 
curred  by  wire  services  and  other  infor¬ 
mation  suppliers  are,  of  course,  refunded 
directly  or  indirectly  by  the  individual 
subscribers  to  the  various  services  as 
part  of  the  weekly  or  monthly  service 
rate. 

To  an  individual  subscriber,  however, 
his  particular  payment  for  telecommuni¬ 
cations  services  is,  at  worst,  minor,  at 
best,  insignificant.  Typical  expenditures 
by  individual  subscribers  for  information 
services  in  general,  and  for  record  tele¬ 
communications  in  particular,  represent 
less  than  one  percent  of  their  overall 
operating  budget.  This  category  of  ex¬ 
pense  is,  therefore,  not  a  prime  candi¬ 
date  for  economies  in  the  eyes  of  a  sub¬ 
scriber.  But  wire  services  and  other  in¬ 
formation  suppliers  are  a  vital  part  of  the 
newspaper  industry  and  for  many  years 
they  have  fought  a  long  and  losing  battle 
against  rising  telecommunications  costs 
in  order  to  meet  subscriber  requirements 
in  providing  better,  faster,  and  more 
sophisticated  services.  To  them,  a  sub¬ 
stantial  reduction  in  operating  expendi¬ 
tures  and  the  ability  to  bring  telecom¬ 
munications  costs  under  control,  while 
building  a  protection  against  future  un¬ 
controllable  increases  are  factors  ap¬ 
proaching  life  or  death  significance. 

So  the  industry  is  presented  with  the 
opportunity  to  save  money,  to  enjoy  the 
benefits  of  a  press  satellite  distribution 
system  giving  higher  reliability,  higher 
speeds,  more  diversified  services  and  a 
system  readily  adaptable  to  the  transmis¬ 
sion  of  national  advertising  and  page  fac¬ 
simile,  to  gain  reasonable  control  over 
future  telecommunication  expenditures 
and,  at  the  same  time,  to  strengthen  its 
wire  services  and  other  information 
suppliers.  Directly  or  indirectly,  these 
advantages  would  apply  in  some  mea¬ 
sure  to  all. 

Will  a  satellite  system  eliminate 
all  terrestrial  facilities? 

No,  wire  services  and  information 
suppliers  have  to  collect  news  in  addition 
to  organizing  the  distribution.  The  press 
satellite  system  would  provide  one-way 
distribution  service  only,  from  supplier 
to  subscriber.  There  are  also  services 
such  as  news  pictures,  which  are  trans- 
(Continued  on  page  29) 
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The  Virginian-Pilot  and  The  Ledger- 
Star  publish  morning  and  afternoon 
newspapers  in  Norfolk,  Virginia,  as  a 
division  of  Landmark  Communica¬ 
tions,  Inc.  lb  gain  more  capacity 
and  better  serve  their  unusual  and 
growing  five-city  market,  they 
proposed  to  install  four  new  presses 
in  a  unique  new  configuration:  27 
press  units  all  in  one  long  row! 

It  was  the  kind  of  challenge 
Rockwell-Goss  thrives  on.  In 
addition  to  27  Rockwell-Goss  Metro 
Offset  units  equipped  with  3-arm 
reels  and  PCS/PAR  (Press  Control 
System/Page  Area  Reader),  the 
installation  will  include  four  folders 
and  18  color  half  decks.  The 
equipment  must  handle  long  runs  of 
2()0,()(X)  and  over,  short  runs  as  low 
as  15,000,  and  collect  runs  plus 


Mtoraailiimi. 
MNfra  Rockwell-Goss. 

straight  runs  —  sometimes  both  at 
once.  In  addition  to  ^ater  than 
average  color  capability,  it  is 
designed  to  provide  a  wide  variety 
of  color  positioning. 

Our  engineering  feasibility  studies 
proved  that  the  long  row  design  was 
not  only  a  possible  concept,  but  a 
very  practical  one. 

How  does  the  head  of  this  Land¬ 
mark  division  feel  about  the  forth¬ 
coming  Rockwell-Goss  turnkey 
installation?  “We  expect  to  cut  an 
hour  oflf  our  press  time  —  and  that’s 
pure  gold  to  us,”  says  Robert  D. 
Benson,  president.  “It  means  the 
morning  delivery  carriers  get  our 


bundles  before  the  school  bus  gets 
our  delivery  carriers.  The  installa¬ 
tion  is  a  fine  example  of  a  supplier 
striving  to  meet  the  needs  of  a  cus¬ 
tomer  in  new  and  imaginative  ways. 
It  promises  to  meet  every  criteria 
we  established  —  and  it’s  being  dis¬ 
cussed  in  the  industry  as  the  press 
configuration  of  the  ^ture.” 

For  more  information,  contact 
Graphic  Systems  Division, 
Rockwell  International,  31(X)  South 
Central  Avenue,  Chicago,  IL 
60650.  Phone:  312/656-8600. 

^1^  Rockwell 

International 

...where  science  gets  down  to  business 
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Capital  spending  to  hit 
$370.7  million  this  year 


American  Newspaper  Publishers  As¬ 
sociation  said  a  survey  of  member  news¬ 
papers  indicated  that  by  the  end  of  the 
year,  capital  spending  at  324  plants 
would  reach  $370.7  million.  In  1978,  the 
AN  PA  said,  348  newspaper  plants  spent 
$296.1  million. 

Newspapers  that  responded  to  the 
latest  survey,  308  U.S.  and  16  Canadian, 
account  for  about  41%  of  total  daily  cir¬ 
culation  in  each  country.  The  respon¬ 
dents  represent  nearly  a  third  of  the 
1,100  newspaper  plants.  These  publish 
1,340  ANPA-member  newspapers  in 
North  America. 

Total  1979  capital  spending  for  U.S. 
newspapers,  is  estimated  to  reach  $321 .8 
million  with  $223.1  million  for  new 
equipment  and  $98.7  million  for  plant 
expansion  and  modernization.  The  sur¬ 
vey  shows  the  largest  share  of  new 
equipment  ($83.8  million)  will  go  for 
pressroom  equipment  while  $30.4  million 
is  slated  for  mailroom  equipment. 

Canadian  newspapers  in  1979  will  fol¬ 
low  a  similar  pattern  in  capital  spending. 
Of  the  total  Canadian  capital  spending 
($48.9  million),  $30.3  million  will  go  for 
new  equipment  with  $15.2  million  ear¬ 


marked  for  the  pressroom  area  and  $5.4 
million  for  mailroom  equipment. 

The  following  charts  list  1978  expendi¬ 
tures  and  estimated  1979  capital  expendi¬ 
tures  at  newspaper  plants  covered  by  the 
survey. 

Request  to  close 
pretrial  denied 

District  Court  Judge  Walter  W.  Foster 
of  Polk  County,  Oregon,  denied  a  re¬ 
quest  to  close  a  pretrial  hearing  to  the 
press  and  the  public  in  the  first  known 
case  in  the  state  involving  the  recent 
U.S.  Supreme  Court  ruling  allowing  such 
procedures  to  be  closed. 

Associated  Press  reported  Judge  Fos¬ 
ter  on  August  10  rejected  the  motion  by 
Monmouth,  Ore.,  attorney  William 
Lovell  who  contended  pre-trial  publicity 
“could  do  irreparable  harm  to  the  defen¬ 
dant’s  right  to  a  fair  trial  before  an  impar¬ 
tial  jury.”  The  judge  said  he  was  unim¬ 
pressed  with  the  argument. 

The  case  involved  charges  of  attemp¬ 
ted  assault  and  menacing  against  a  city 
councilman  of  the  town  of  Falls  City  in 
Polk  County. 


1978  Expenditures 


United  States 

Canada 

Totals 

Number  of  newspaper  plants 

participating 

330 

18 

348 

1978  Capital  Outlays 

$270,755,973 

$25,360,556 

$2%,  116,529 

Plant  Expansion  and  Modernization 

84,060,827 

7,725,000 

91,785,827 

*New  Equipment:  (Total) 

186,695,146 

17,635,556 

204,330,702 

Pressroom 

68,558,922 

11,379,400 

79,938,322 

Newsroom 

28,479,849 

1,533,985 

30,013,834 

Composing  Room 

21,013,822 

1,207,290 

22,221,112 

Computer  Department 

19,240,485 

1,758,156 

20,998,641 

Mailroom 

18,951,009 

698,841 

19,649,850 

Camera/Platemaking 

5,869,587 

183,030 

6,052,617 

Classified  Department 

5,735,890 

220,821 

5,956,711 

Business/ Accounting 

4,832,671 

90,652 

4,923,323 

Circulation 

3,915,739 

504,930 

4,420,669 

Display  Advertising  Department 

2,047,986 

37,936 

2,085,922 

Other 

8,049,186 

20,515 

8,069,701 

Estimated 

1979  Expenditures 

United  States 

Canada 

Totals 

Number  of  newspaper  plants 

participating 

308 

16 

324 

1979  Estimated  Capital  Outlays 

$321,845,025 

$48,903,000 

$370,748,025 

Plant  Expansion  and  Modernization 

98,738,379 

18,574,000 

117,312,379 

*New  Equipment:  (Total) 

223,106,646 

30,329,000 

253,435,646 

Pressroom 

83,881,494 

15,232,000 

99,113,494 

Mailroom 

30,414,169 

5,403,000 

35,817,169 

Newsroom 

22,257,838 

4,229,000 

26,486,838 

Composing  Room 

19,206,059 

1,350,000 

20,556,059 

Classified  Department 

17,675,185 

1,283,000 

18,958,185 

Computer  Department 

14,827,389 

490,000 

15,317,389 

Camera/Platemaking 

10,073,928 

1,266,000 

11,339,928 

Circulation 

8,122,048 

574,000 

8,6%,048 

Business/ Accounting 

4,183,374 

145,000 

4,328,374 

Display  Advertising  Department 

2,708,125 

150,000 

2,858,125 

Other 

9,757,037 

207,000 

9,964,037 

"Not  all  respondents  allocated  new  equipment  outlays  to  specific  categories. 


Oregon  publishers  win 
newsroom  protection 

Efforts  by  the  Oregon  Newspaper  Pub¬ 
lishers  Association  to  protect  news¬ 
rooms  against  surprise  searches  by 
5.4  police  were  successful  during  the  1979 
session  of  the  Oregon  Legislature, 
di-  J.  Richard  Nokes,  editor  of  Portland 
di-  Oregonian,  led  the  fight  for  the  associa- 
he  tion  to  obtain  the  legislation.  The  ONPA 
was  also  successful  in  strengthening  the 
state’s  six-year-old  open  meetings  law. 

Nokes  won  passage  of  a  bill  that  ex¬ 
panded  the  state’s  “reporter  shield  law” 
protection  to  cover  newsroom  searches. 
;er  The  shield  law  now  protects  a  reporter 
■e-  from  being  forced  to  reveal  confidential 
he  sources  of  information  or  unpublished 
vn  notes  in  all  cases  except  libel  or  where 
nt  the  reporter  himself  is  involved  in  a 
ch  crime. 

The  measure  ran  into  tough  sledding  in 
)s-  the  waning  days  of  the  legislative  ses- 
by  sion.  Opponents  attempted  to  push 
im  through  an  amendment  that  would  allow 
ity  a  lawyer  to  force  a  reporter,  via  a  sub- 
m-  poena,  to  produce  notes  for  a  libel  or 
ir-  slander  case  without  first  having  to  file  a 
m-  court  action.  Nokes,  with  the  help  of 
State  Representative  David  Frohn- 
ip-  mayer,  was  able  to  get  the  amendment 
ity  killed  by  arguing  that  it  would  open  the 
in  door  for  subpoenas  every  time  a  reporter 
wrote  something  that  people  didn’t  like. 

The  ONPA’s  toughest  fight  in  the 
Legislature  was  over  its  attempt  to 
strengthen  the  open  meetings  law.  The 
assault  was  led  by  Don  Bishoff,  associate 
editor  of  the  Eugene  Register-Guard. 

,  Major  changes  which  were  adopted  in 
the  law  include: 

— A  court  now  has  the  authority  to 
nullify  a  decision  made  by  a  public  body 
in  violation  of  the  open  meetings  law  if 
“all  other  equitable  relief  is  unavail¬ 
able.” 

I  — Requires  all  public  bodies  to  hold 

their  official  meetings  within  the  geo¬ 
graphic  boundaries  of  their  jurisdiction. 

I  — Strengthens  the  advance  notice  re- 

I  quirement  for  public  and  closed  meet¬ 
ings. 

— Further  limits  the  subjects  that  can 
be  discussed  at  executive  (closed)  ses¬ 
sions.  The  law  makes  it  clear,  for  in¬ 
stance,  that  general  personnel  matters, 
such  as  policies  on  reducing  personnel 
'  force,  must  be  discussed  in  open  session. 

*  — Requires  public  bodies  to  keep 

'  either  full  minutes  or  tape  recordings  of 
I  executive  sessions.  The  minutes,  which 
can  be  kept  sealed  as  long  as  the  public 
1  body  desires,  may  be  reviewed  by  a 

;  judge  and  introduced  into  evidence  at  his 

I  discretion  in  open  meeting  lawsuits  or 
t  when  other  litigation  is  filed. 

I  The  ONPA  also  obtained  legislation 
[  that  altered  the  rate  structure  of  public 
I  notice  (legal)  advertising,  replacing  the 
statutory  rate  with  a  retail  “earned 
rate.” 
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Ad  bureau  credits  gains 


in  national  to 

The  Newspaper  Advertising  Bureau, 
Inc.  is  projecting  1979  expenditures  for 
newspaper  advertising  at  $14.04  billion. 

This  represents  a  $180  million  increase 
over  the  estimate  at  the  beginning  of  the 
year  and  would  be  an  1 1%  gain  over 
1978. 

Jack  Kauffman,  Bureau  president, 
said  the  revisions  were  made  in  response 
to  the  strength  in  newspaper  advertising 
for  the  first  seven  months  of  this  year, 
particularly  in  national  advertising  which 
is  ahead  15.1%  for  the  yar-to-date  and  in 
classified,  which  is  ahead  17.3%.  The  re¬ 
tail  advertising  gain  for  the  seven  months 
came  to  9.1%. 

Kauffman  pointed  out  that  the  national 
category  has  been  steadily  improving  its 
rate  of  gain  over  last  year  since  the 
launching  of  NEWSPLAN,  an 
industry-wide  drive  to  increase  national 
advertising  in  daily  newspapers  by  offer¬ 
ing  incentive  rates  for  yearly  contracts 
which  commit  the  advertiser  to  use  the 
equivalent  of  six  or  more  full  pages. 

NEWSPLAN  “is  obviously  starting  to 
show  results,”  Kauffman  said.  He  noted 
that  newspapers'  gains  in  national  adver¬ 
tising  in  the  most  recent  three  months  for 
which  figures  are  available  were:  May, 
up  12.4%;  June,  up  15.6%,  and  July,  up 

29.2%. 

Kauffman  also  stated  that  the  Bureau 
is  raising  its  projections  for  newspaper 
advertising  for  the  full  year  1979  despite 
the  widespread  belief  that  the  U.S. 
economy  is  entering  a  recession. 

The  867  daily  newspapers  offering  dis¬ 
counts  to  national  advertisers  for 

Million  Market  signs 
Hartford  Courant 

The  Hartford  Courant  has  become  a 
member  of  Million  Market  Newspaper, 
Inc.,  the  cooperative  newspaper-owned 
advertising  sales  organization. 

The  announcement  was  made  by 
Courant  president,  Edmund  W.  Downes. 

The  Courant  is  the  twelfth  big-city 
newspaper  member  and  joins  the  Atlanta 
Journal,  Atlanta  Constitution,  Boston 
Globe,  Detroit  News,  Indianapolis  Star, 
Indianapolis  News,  Milwaukee  Journal, 
Milwaukee  Sentinel,  Philadelphia  Bulle¬ 
tin,  St.  Louis  Post-Dispatch  and  Wash¬ 
ington  Star. 

Eligibility  for  membership  in  Million 
Market  Newspapers  is  limited  to  those 
few  newspapers  whose  markets  exceed 
one  million  population  and  whose  objec¬ 
tives  and  operations  are  compatible.  The 
Courant  was  represented  by  Branham 
Newspaper  Sales. 


Newsplan 

NEWSPLAN  contracts  represent  three 
quarters  of  the  total  daily  circulation  in 
the  United  States.  Nine  out  of  ten  of 
these  participating  papers  had  previously 
quoted  flat  rates  (no  discounts)  to  na¬ 
tional  advertisers. 

Furthermore,  the  number  of  newspa¬ 
pers  offering  NEWSPLAN  discounts  is 
continuing  to  increase  as  the  Bureau  in 
conjunction  with  the  Newspaper  Adver¬ 
tising  Sales  Association  holds  meetings 
in  cities  across  the  country. 

Ad  planbook 
available 
from  Bureau 

The  1980  Newspaper  Advertising 
Planbook  which  offers  techniques  and 
guidelines  to  help  retailers  take  full  ad¬ 
vantage  of  their  selling  opportunities  is 
being  distributed  to  member  newspapers 
of  the  Newspaper  Advertising  Bureau. 

The  Planbook  is  the  29th  in  the  series, 
and  the  bureau  expects  to  distribute 
75,0(X)  copies  this  year,  an  all-time  high. 

In  an  introductory  statement,  the 
Planbook  points  out  that  “Since  con¬ 
sumers  buy  according  to  predictable  pat¬ 
terns,  it  is  possible  for  a  retailer  to  set  up 
an  advertising  program  in  which  every 
selling  opportunity  is  tapped,  and  sup¬ 
ported  by  the  advertising  emphasis  it  de¬ 
serves.” 

Core  of  the  Planbook  is  a  calendar 
showing  basic  promotional  opportunities 
such  as  holidays,  best  sellers  and  birth 
and  marriage  statistics  for  each  month. 
Other  features  include: 

— Guidance  in  determining  timing  and 
distribution  of  advertising  by  month. 

— A  four  step  plan  for  setting  advertis¬ 
ing  budgets  and  schedules  based  on  sales 
goals  and  the  selection  of  the  most  ad¬ 
vantageous  promotable  departments  and 
items. 

— How  to  collect  and  use  cooperative 
advertising  funds. 

— Use  of  classified  advertising  as  an 
additional  medium  that  can  work  hand  in 
hand  with  display  advertising. 

— A  listing  and  discussion  of  the  essen¬ 
tials  of  a  good  newspaper  ad. 

— National  sales  data  by  type  of  store 
for  the  United  States  and  Canada  as  well 
as  sales  distributions  by  month  for  de¬ 
partment  stores  in  selected  Standard 
Metropolitan  Statistical  Areas. 

Planbooks  are  available  in  soft  or  hard 
cover  versions.  Softcovers  are  priced  at 
$2.50  each,  plus  postage,  regardless  of 
quantity.  Hard  covers  range  from  $3.00 
to  $3.60  per  copy,  plus  postage,  depend¬ 
ing  on  quantity. 
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Seldom  used  words 
provide  copy  ideas 

Six  seldom  used  words  and  their  defi¬ 
nitions  provide  copy  platforms  for  an  in¬ 
paper  advertising  campaign  to  promote 
home  delivered  newspaper  subscrip¬ 
tions. 

The  Newspaper  Advertising  Bureau, 
Inc.  developed  the  camera-ready  ads  for 
the  Newspaper  Readership  Project,  a 
nation-wide  drive  to  build  newspaper 

readership  and  circulation  which  is 
sponsored  by  16  national  organizations 
in  the  newspaper  business. 

Each  ad  opens  with  a  seldom  used 
word,  showing  syllables  and  accents, 
dictionary  style,  as  its  headline,  and 
closes  with  the  tag-line,  “Take  Our 
Word.  Subscribe.”  Body  copy  points  out 
the  advantages  of  having  the  paper 
home  delivered. 

All  ads  in  the  series  stress  the  advan¬ 
tages  of  home  delivery  by  means  of  a 
tie-in  to  the  word  being  defined.  (“If 
you’re  hungry  for  information  and  enter¬ 
tainment,  here’s  the  place  get  your  fill.”) 
And  each  ad  closes  with  the  tag-line, 
“Take  our  word.  Subscribe.” 

Newspapers  may  obtain  the  set  of  six, 
camera-ready,  1 ,000  line  ads  for  use  with 
their  own  logotypes  for  $50  from  the 
Creative  Department,  Newspaper  Ad¬ 
vertising  Bureau,  Inc.,  485  Lexington 
Avenue,  New  York,  N.Y.  10017. 

Seagram  ad  guide 

Seagram  Distillers  Company  and  the 
Newspaper  Advertising  Bureau,  Inc. 
have  collaborated  on  the  development  of 
an  advertising  planbook  for  liquor  re¬ 
tailers  which  Seagram  will  distribute  to 
dealers  and  the  bureau  will  supply  to  its 
member  newspapers  for  use  by  their 
liquor  advertising  salesmen.  The  booklet 
is  entitled,  “How  To  Build  Volume  and 
Profits  With  Newspaper  Advertising.” 
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Robert  M.  Randall,  Public  Affairs  Department,  Lederle  Laboratories,  Wayne,  New  Jersey  07470 


NAME  &  TITLE 


CITY/STATE/ZIP 


NGU  stands  for  non-gonococcal  urethritis.  The  name 
may  not  be  a  household  word,  but  if  s  probably  the  most 
common  sexually  transmitted  disease.  NGU  used  to  be 
considered  a  minor  problem  until  researchers  discovered  it 
can  cause  life-long  sterility  in  men  and  women.  Some  medi¬ 
cal  specialists  studying  infections  that  cause  female  sterility 
.  think  one  variety  of  NGU  bacteria  (Chlamydia  trachomatis) 
may  actually  be  even  more  dangerous  than  gonococcus. 

Hi  Gradually,  without  much  warning,  NGU  has  become  preva¬ 
lent  even  in  communities  that  didn’t  think  they  had  a  VD  problem. 
The  reasons?  Several. 

1.  Most  women  do  not  experience  symptoms  from  NGU  and  thus 

may  become  unknowing  carriers. 

2.  Unlike  gonorrhea  and  syphilis,  cases  of  NGU  are  usually 
not  reported  to  local  health  departments  for  tracing  and  treating 
contacts. 

3.  NGU  does  not  usually  respond  to  penicillin,  the  drug  of 
choice  in  gonorrhea. 

Result:  NGU  may  strike  2.5  million  Americans  this  year! 
Like  syphilis  and  gonorrhea,  NGU  bacteria  can  be  passed 
from  mother  to  child  at  birth.  The  Chlamydia  trachomatis 
bacterial  strain  is  the  most  common  cause  of  dangerous  eye  infec¬ 
tions  and  pneumonia  in  newborn  babies. 

Help  spread  the  word  about  NGU.  Certain  antibiotics  can 
cure  it.  So  the  lack  of  public  awareness  is  really  the  major  problem. 

To  help  you  make  your  readers  more  aware  of  NGUs  signs  and 
dangers,  Lederle  Laboratories  has  prepared  a  press  information  kit. 
For  your  copy,  fill  in  and  return  the  enclosed  coupon  to: 


A  complication  of  mMnil  ^ 

Today^  No.  I  Venereal  Disease 


AFFILIATION 


Foreign  papers 
displayed  in 
public  schools 

Newspapers  from  around  the  world, 
more  than  40  of  them,  will  be  displayed 
in  Charleston  area  public  schools 
throughout  the  1979-80  school  year.  The 
newspaper  display  rack  is  being  made 
available  to  the  schools  by  the  Evening 
Post  and  the  News  and  Courier.  It  has 
been  dubbed  the  “Foreign  Express”. 

There  are  newspapers  in  the  display 
from  more  than  30  countries.  The  display 
rack  will  be  placed  in  a  different  school 
each  Monday  and  remain  at  that  school 
for  one  week.  When  word  of  the  display’s 
availability  was  sent  out  to  the  schools  of 
the  area,  teachers  and  principals  started 
requesting  it  immediately. 

In  less  than  a  week,  the  display  was 
booked  up  through  November. 

Ms.  Debbie  Barclay,  educational  ser¬ 
vices  director  for  the  Evening  Post  and 
the  News  and  Courier,  said  “the  re¬ 
sponse  has  been  extremely  gratifying. 
We  expect  to  have  the  display  booked 
solid  for  the  entire  school  year  by  the  end 
of  September.” 

When  the  display  was  completed,  it 
was  placed  in  the  lobby  of  the  Post- 
Courier  Building  in  downtown  Charles¬ 
ton.  The  public  interest  it  has  generated 
“was  far  greater  than  we  anticipated,” 
said  J.  Douglas  Donehue,  director  of 
public  service  for  the  Charleston  news¬ 
papers.  “Everyone  who  enters  the  lobby 
stops  to  look  at  it.” 

Each  newspaper  in  the  display  is  en¬ 
closed  in  a  heavy  plastic  envelope  and 
more  than  half  of  each  front  page  is  eas¬ 
ily  visible.  Each  newspaper  is  held  erect 
by  a  two-inch  wide  strip  of  plexi-glass 
across  the  front  of  each  slot  in  the  dis¬ 
play. 

The  newspapers  were  obtained  from 
foreign  embassies  in  Washington.  “We 
started  writing  to  the  embassies  in  July,” 
said  Donehue,  “and  requesting  that  they 
send  us  copies  of  any  newspapers  they 
might  receive  from  their  countries.  The 
response  was  overwhelming.  We  started 
receiving  newspaper  right  away. 

“The  next  thing  was  to  design  a  dis¬ 
play  rack  that  would  show  the  newspa¬ 
pers  to  best  advantage  in  the  smallest 
possible  amount  of  space.  James  Black 
of  the  Post-Courier  maintenance  and  re¬ 
pair  department,  designed  the  rack,  built 
it,  and  painted  it,”  Donehue  continued. 

“The  rack  stands  six  and  a  half  feet 
tall  and  is  made  up  of  four  display  sur¬ 
faces  that  are  hinged  together  so  that 
when  it  is  assembled  it  is  rectangular. 
The  four  surfaces  can  be  easily  unhinged 
so  that  the  entire  display  can  be  moved 
from  place  to  place  without  difficulty  and 
without  removing  the  newspapers,”  said 
Donehue. 

“As  far  as  we  know,”  said  Barclay, 


FOREIGN  INTRIGUE— Roberta  Crow¬ 
ley,  assistant  educational  services  di¬ 
rector  for  the  Charleston  (S.C.)  Post- 
Courier,  Debbie  Barclay,  director  of 
educational  services,  and  J.  Douglas 

Donehue,  director  of  public  service, 
“this  is  a  brand  new  wrinkle  in  the  field 
of  Newspapers  in  Education.  We  think 
the  display  will  be  a  focal  point  of  inter¬ 
est  in  schools  throughout  this  area. 

“It  is  very  gratifying  to  see  people  take 
such  an  interest  in  newspapers  they  can’t 
even  read.  We  will  encourage  students  to 
remove  the  papers  from  the  rack  and 
look  through  them.  In  that  respect,  it  will 
be  a  hands-on  display  that  we  think 
educators  will  find  very  helpful. 

Publisher  ordered 
to  bargain 

The  National  Herald,  a  Greek  lan¬ 
guage  daily  published  in  New  York  City, 
has  been  ordered  by  the  National  Labor 
Relations  Board,  pursuant  to  stipulation, 
to  bargain  in  good  faith  with  New  York 
Hellenic  Typographical  Union  No.  817. 

The  stipulation,  entered  into  May  22, 
1979,  provided  for  a  consent  order  by  the 
NLRB  and  a  consent  judgment  by  any 
U.S.  Court  of  Appeals. 

The  NLRB  order  was  arrived  at  by  a 
panel  of  three  consisting  of  Chairman 
John  H.  Fanning,  and  members  Howard 
Jenkins,  Jr.  and  Betty  Southard  Murphy. 

The  newspaper  was  directed  to  cease 
bypassing  the  union  by  bargaining  di¬ 
rectly  with  employes  and  discharging  or 
threatening  to  discharge  any  employes 
for  joining  or  assisting  the  union.  The 
NLRB  also  directed  a  re-offer  of 
reinstatement  of  eight  former  employes. 

Wasey  will  merge 

Alfred  J.  Seaman,  president  of  SSC&B 
Inc.,  and  Elliott  W.  Plowe,  chairman  of 
Erwin  Wasey  Inc.,  said  that  following 
the  merger  of  SSC&B  Inc.  into  the 
Interpublic  Group  of  Companies,  there 
will  be  a  merger  of  Erwin  Wasey  with 
SSC&B. 


Sales  bring  mergers 
of  daily,  weeklies 

The  Flora  (Ill.)  Daily  News-Record 
has  been  purchased  by  Rose  Gill  and 
Jack  Thatcher,  owners  of  the  Clay 
County  (Ill.)  Advocate-Press,  returning 
the  paper  to  local  ownership. 

Immediate  combining  of  the  two 
newspapers  was  planned,  along  with 
subscription  lists. 

The  Flora  paper  was  previously  owned 
by  Hammell  Newspapers,  Inc.,  of 
Florida,  which  purchased  it  from  John  O. 
and  Trudy  Denson  in  1976.  It  had  been 
locally  owned  up  to  that  time. 

The  Advocate/Press,  formerly  known 
as  the  Clay  County  Advocate  with  a  cir¬ 
culation  of  900,  was  purchased  in  1973  by 
the  Gill-Thatcher  families.  It  is  now  pub¬ 
lished  twice  weekly  and  has  a  circulation 
of  2,950. 

The  new  paper  is  called  the  Daily  Clay 
County  Advocate-Press  and  is  being  dis¬ 
tributed  as  a  free  sample  on  Mondays  in 
order  to  increase  circulation  in  the  area. 

Hf  Ht  At 

The  Bethalto  (Ill.)  American  and  the 
Wood  River  Journal  have  been  pur¬ 
chased  by  the  Alton  (Ill.)  Citizen. 

Changes  include  expansion  of  news 
coverage  and  circulation  for  the  Ameri¬ 
can  and  expansion  of  community  news 
coverage  at  the  Journal. 

The  American  is  being  published  on 
Wednesdays  and  its  distribution  is  being 
increased  from  2,500  to  more  than 
18,000. 

The  three  papers  will  have  separate 
editorial  content  but  will  use  a  combined 
advertising  department. 

Ron  Snyder  of  the  American  will  be 
retained  as  editor  of  the  paper  which  he 
previously  co-owned  with  Bill  Cole  of 
Greenfield. 

The  Wilson  family  of  Wood  River 
were  the  former  owners  of  the  Journal. 
Tom  Rees,  publisher  of  the  Citizen,  has 
been  named  publisher  of  the  Journal. 

CWO  &  O  adds 
retail  manager 

Thomas  L.  Schuba  joins  the  staff  of 
Cresmer,  Woodward,  O’ Mara  &  Orms- 
bee,  Inc.,  as  retail  advertising  manager — 
Chicago. 

This  is  part  of  a  planned  expansion  by 
CWO&O,  the  newspaper  advertising 
sales  firm,  in  the  area  of  retail  sales  de¬ 
velopment  on  behalf  of  the  newspapers  it 
represents. 

Schuba  leaves  Montgomery  Ward’s 
Chicago  headquarters  where  he  was 
employed  for  more  than  ten  years,  most 
recently  as  retail  sales  promotion  and 
advertising  media  research  manager. 
Previously,  he  was  marketing  group 
supervisor  at  the  Chicago  Tribune. 

CWO&O’s  retail  unit  is  headed  by 
Thomas  S.  Petrovato,  vicepresident, 
N.Y. 
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Advertisement 


Collective  Baiiiainiiig 


No  school  again  today. 

And  public  sector  union  officials 
are  trying  to  deceive  the  American 
public  once  again. 

Their  latest  gimmick  is  arguing  that 
compulsory  collective  bargaining  for 
public  sector  unions — teachers, 
police,  firemen,  sanitation  workers, 
etc. — will  reduce  strikes,  calm  the 
cities,  produce  better  wages  for  public 
employees  and  generally  improve  our 
city,  state  and  federal  governments. 

The  truth  is  that  compulsory 
collective  bargaining  is  no  bargain  a 
— except  for  the  union  bosses  who  S 
want  to  increase  their  already  too 
great  power  over  all  of  us. 

Take  the  question  of  strikes.  The 
first  compulsory  collective  bargaining 
law  was  passed  in  Wisconsin  in 
1959 — 20  years  ago.  There  were  only 
15  strikes  against  government  that 
year. 

In  1975,  after  34  states  had  okayed 
one  form  or  another  of  compulsory 
collective  bargaining  in  the  public  sec¬ 
tor,  there  were  468  strikes  against 
government. 

During  the  same  period,  public  sec¬ 
tor  union  and  association  membership 
increased  to  nearly  6  million  as 
against  a  little  more  than  1  million  in 
1959.  In  other  words,  public  sector 
union  membership  increased  6  times 
in  16  years  while  strike  activity  in¬ 
creased  31  times. 

Or  take  wages.  In  states  with  corn- 


union  members  into  striking,  against 
the  law,  in  city  after  city  across  our 
nation. 

Remember  the  police  strike  in  San 
Francisco?  The  firemen’s  strike  in 
Memphis?  The  garbage  and  transpor¬ 
tation  strikes  in  New  York  City? 

We  the  public  wind  up  paying  for 
these  illegal  strikes — twice. 

First  we  pay  by  being  denied  essen¬ 
tial  public  services  during  the  strike. 
And  then  we  pay  a  second  time  with 
our  increased  taxes  for  the  wage  hikes 
and  other  benefits  demanded  to  end 
the  illegal  strike. 

But  as  powerful  as  they  are,  public 
sector  unions  can  be  controlled  if 
enough  concerned  citizens  decide  to 
take  back  control  of  their  government 
from  power-hungry  union  officials. 

The  leading  national  citizens  lobby 
fighting  union  control  of  government 
is  the  ^blic  Service  Research  Coun¬ 
cil,  with  more  than  1  million  members 
across  the  country.  A  major  PSRC 
study  is  “Public  Sector  Bargaining 
and  Strikes,’’  which  documents  the 
connection  between  compulsory  col¬ 
lective  bargaining  and  strikes.  (Copies 
are  available  on  request  from  our  na¬ 
tional  headquarters.) 

Only  an  aroused  and  determined 
American  public  can  reduce  the  power 
of  ever-expanding  public  unions.  If 
you’d  like  to  help  prevent  union  con¬ 
trol  of  our  government,  we’d  like  to 
hear  from  you. 


pulsoiy  collective  bargaining  laws, 
teachers’  salaries  increased  36.6%  be¬ 
tween  1970  and  1976.  Impressive? 
Not  really. 


teachers’  salaries  rose  40.5%  during 
the  same  six-year  period. 

As  for  peace  and  tranquility  in  our 
cities  and  towns,  all  but  seven  states 


Public  Service  Research  Council 
Suite  6(M) 

8330  Old  Courthouse  Road 


In  states  where  public  sector  collec-  prohibit  strikes  by  public  sector  Vienna,  Virginia  22180 

tive  bargaining  is  still  not  compulsory,  unions.  But  union  bosses  have  misled  (703)  790-0700 


Does  Chrysler 
want  to  stay  in  business 
just  to  build 
America’s  gas  guzzlers? 


Everybody  knows  why  Chrysler  is  in  serious 
trouble. 

Were  in  trouble  because  we  failed  to  recognize 
what  America  needed. 

Because  we  failed  to  listen  to  the  people. 

Because  we  persisted  in  building  big  gas- 
guzzling  machines,  while  the  competition  prudently 
downsized  to  smaller  cars. 

This  is  the  myth.  And  it  doesn’t  matter  that 
there  is  little  truth  to  it. 

All  the  pundits  have  picked  it  up.  And  echoed  it 
with  a  dogged  persistence. 

Chrysler  has  failed  to  do  the  right  thing.  And 
now  we’re  doomed  to  perish  for  our  sins. 

This  single  myth  has  done  more  damage  to 
Chrysler  than  any  of  our  own  mistakes  or  failures. 

We  think  it’s  about  time  somebody  looked  at  the 
facts.  And  set  them  straight. 

Who  builds  America’s  gas  guzzlers?  Who  leads 
in  fuel  efficient  cars?  Who  has  been  slowest  to  down¬ 
size?  Who  has  been  first  with  innovative  engineering? 

Maybe  when  enough  people  understand  the 
facts— the  facts  about  Chrysler,  Ford,  GM  and  the 
imports— we  can  put  the  myth  to  rest. 

And  Chrysler  can  get  on  with  the  job  of 
building  its  share  of  the  cars  America  needs. 

Doesn’t  everyone  know 
Chrysler  cars  get  lousy  gas  mileage? 

If  you  don’t  know  that  Chrysler  has  the  best 
average  gas  mileage  of  the  Big  3,  that’s  our  fault. 

If  you  don’t  know  that  Chrysler  has  more 
models  rated  over  25  miles  per  gallon  than  GM, 


Ford,  Datsun,  Toyota  or  Honda,  that’s  our  fault. 

If  you  don’t  know  that  Chrysler’s  percentage  of 
small  cars  sales  to  big  cars  is  the  best  of  the  Big  3, 
that’s  our  fault. 

So  far  in  1979,  Chrysler  has  sold  less  than 
90,000  full-size  cars.  GM  has  sold  over  950,000. 

On  the  other  hand,  Chrysler  has  sold  over 
500,000  small  cars.  Not  bad.  For  a  company  that’s 
supposed  to  be  in  trouble  for  making  gas  guzzlers. 
GM  with  all  its  brands  has  sold  less  than  1,150,000 
small  cars. 

It’s  not  the  responsibility  of  the  media  to  report 
Chrysler’s  achievements.  It’s  ours. 

But  it  is  the  media’s  responsibility  to  deal  with 
the  facts. 

Aren’t  Chrysler’s  big  cars 
too  big? 

In  1979  Chrysler  took  800  pounds  out  of  its 
full-size  cars.  And  improved  gas  mileage  about  33 
percent  in  one  year. 

The  mileage  was  achieved  without  sacrificing 
any  interior  room,  comfort  or  luxury. 

Are  Chrysler’s  big  cars  too  big? 

Imagine  getting  the  room,  ride  and  luxury  of  a 
full-size  Chrysler  with  V-8  mileage  that’s  rated  as 
good  as  a  small  Camaro  or  Mustang. 

Imagine  a  full-size  Chrysler  with  mileage 
ratings  as  good  as  a  much  smaller  6-cylinder 
Granada,  or  even  a  Volvo. 

The  Chrysler  big  cars  are  no  bigger  than  any¬ 
body  else’s  big  cars.  And  they’re  a  lot  more  efficient 
than  some  of  the  competition’s  smaller  cars. 


The  cars  with  the  poorest  gas  mileage  ratings 
are  not  made  by  Chrysler.  But  by  Ford  and  GM, 

Are  Chryslers  big  cars  too  big.^ 

Before  you  make  that  judgment,  get  the  facts. 

All  the  facts. 

Did  Chrysler  wait  too  long 
to  downsize? 

Big  cars  are  getting  smaller  to  get  better  gas 
mileage.  We  all  know  that. 

GM  downsized  their  big  cars  in  1977.  Ford  and 
Chrysler  in  1979. 

Do  you  know  why  GM  got  there  first.^ 

GM  could  afford  it.  Ford  and  Chrysler  couldn’t. 

And  because  GM  was  able  to  downsize  its  big 
cars  sooner  than  Chrysler  and  Ford,  GM  has  been 
selling  more  and  more  of  America’s  big  cars. 

Big  cars  is  where  the  American  automobile 
business  traditionally  makes  most  of  its  profits.  The 
profits  needed  to  fund  most  of  its  programs. 

Ironically,  Chrysler  is  suppos^  to  be  in  trouble 
because  of  too  many  big  cars. 

Part  of  Chrysler’s  problem  is  not  that  it  sells  too 
many  big  cars.  But  too  few.  Too  few  to  generate  the 
profit  needed  to  meet  government  regulations.  On 
the  government’s  timetable. 

The  costs  for  these  programs  fall  equally  on 
GM,  Ford  and  Chrysler.  But  Chrysler  sells  fewer  cars. 
So  Chrysler  costs  per  car  for  government  regulations 
are  $200  to  $300  more  than  GM. 

Government  mandated  costs  are  destroying  the 
equity  of  the  competitive  system.  GM  gets  bigger. 

And  as  it  does,  Chrysler’s  problems  get  bigger. 

Isn’t  Chrysler  building  the 
wrong  kind  of  cars? 

We  know  what  you’ve  been  told. 

But  if  Chrysler  is  not  building  the  right  kind  of 
cars,  we’d  like  to  know  who  is. 

One  of  the  best  ways  to  provide  the  gas  niileage 
this  country  needs  is  with  small,  front-wheel-drive 
4-cylinder  cars. 

As  of  today,  Chrysler  is  America’s  leader  in 
small  front-wheel-drive  cars. 

Chrysler  introduced  front-wheel  drive  to 
American  small  cars  in  January,  1978.  With  our 
efficient  and  roomy  Omni  and  Horizon. 

And  that  was  two  model  years  before  GM— 
the  self-proclaimed  front  runner— was  able  to  get  to 
market  with  its  heavily  publicized  X  cars. 

By  the  end  of  this  model  year,  Chrysler  will  have 
sold  over  a  half-million  front-wheel-drive  4-cylinder 
cars.  GM  doesn’t  come  close.  Neither  does  Ford, 
Datsun  or  Toyota. 


And  by  the  fall  of  1980,  Chrysler  will  market 
Dodge  and  Plymouth  compacts  with  proven  front- 
wheel-drive  engineering.  Quipped  with  4-cylinder 
engines  from  our  brand  new  400  million  dollar 
engine  plant.  These  new  compacts  will  provide  about 
35  percent  better  mileage  than  the  cars  they  will 
replace.  Yet  they  will  be  roomier  than  GM’s  X  cars. 

In  all,  Chrysler  will  be  providing  about  1  million 
efficient  front-wheel-drive  4-cylinder  small  cars, 
including  America’s  first  front-wheel-drive  station 
wagons. 

That’s  front-wheel-drive  leadership. 

Why  does  Chrysler  want  to 
stay  in  business? 

We’re  going  to  get  well.  You  have  to  believe 
we’re  going  to  get  well. 

Because  it  will  be  good  for  the  automobile 
business.  And  for  America. 

Because  1  million  front-wheel-drive  cars  for 
America  is  only  the  beginning. 

What’s  more  important  for  Chrysler,  it’s  the 
beginning  of  a  whole  new  Chrysler  Corporation. 

Chrysler  will  become  the  first  total  front-wheel- 
drive  car  company  in  America. 

Chrysler  engineers  know  what  to  do  with 
technology.  And  they  will  do  it.  As  they  have  in  the 
past. 

With  small  cars,  mid-size  cars,  new  trucks,  vans. 
Even  new  concepts  in  luxury  cars. 

We  will  never  sell  the  most  cars.  But  we  aren’t 
going  to  be  satisfied  just  hanging  in  there.  Just 
staying  alive. 

We  are  going  to  be  best  in  class. 

We  want  the  consumer  to  know  it. 

We  want  the  competition  to  know  it. 

If  you  could  see  what  we  have  seen.  If  you  could 
share  our  vision  of  the  future. 

You  would  know  why  Chrysler  wants  to  stay 
in  business. 

John  Riccardo 

Chairman^Chrysler  Corporation 


LeeA.Iacocca 

President,  Chrysler  Corporation 
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Ombudsman 
located  on 
20  dailies 

By  Becky  Shaiinonhouse 

Approximately  1%  of  the  daily  Ameri¬ 
can  newspapers  employ  an  ombudsman. 

The  initial  concept  included  manage¬ 
ment  of  reader  complaints.  Since  then 
duties  have  evolved,  for  more  than  a  de¬ 
cade,  to  encompass  diverse  facets. 

Ombudsmen  are  located  now  at  20 
newspapers  scattered  throughout  the 
United  States.  That  is  20  newspapers  out 
of  1,750. 

“It’s  an  extremely  new  idea,  and  it’s 
very  difficult  for  journalism  as  a  whole, 
just  as  it  would  be  for  any  business,  to 
accept  it,’’  San  Diego  Union  om¬ 
budsman  A1  Jacoby  said. 

Ben  Bagdikian,  former  Washington 
Post  ombudsman,  explained  the  neces¬ 
sity  of  the  position.  Bagdikian  said 
newspapers  are  major  institutions.  Just 
as  any  other  major  institution,  they  need 
criticism. 

But  what  is  the  ombudsman’s  formula 
for  keeping  the  newspaper  in  such  exact¬ 
ing  order? 

San  Diego  Union  readers  quickly 
realized  the  ombudsman’s  function, 
when  Jacoby  criticized  local  school 
board  election  coverage.  During  the  elec¬ 
tion,  Jacoby  spotted  what  he  considered 
biased  news  coverage. 

Opponent’s  attacks  on  incumbent 
candidate,  Julie  Fisher,  were  placed  in 
headlines.  Fisher’s  responses  were 
buried  in  stories.  Jacoby  set  out  to  inves¬ 
tigate. 

“The  Union’s  stories  were,  at  times, 
unfairly  reported;  the  Union’s  headlines 
were  often  unfairly  damning  toward 
Fisher;  and  the  Union’s  placement  of 
stories  seemed  to  create  an  anti-Fisher 
mood,’’  Jacoby  concluded. 

The  veteran  journalist  of  more  than  25 
years  reported  the  incident  in  his  weekly 
column.  The  coverage  was  a  “sloppy, 
careless  job  and  needs  public  review. 
Clearly,  the  Union’s  editors  were 
had — by  a  political  campaign  ploy,’’ 
Jacoby  wrote. 

“It  takes  a  great  deal  of  courage  and 
willingness  on  the  part  of  the  newspaper 
publisher,  owner  or  editor  to  put  some¬ 
one  in  a  job  and  pay  them  to  criticize,’’ 
Jacoby  said  during  a  recent  telephone 
interview. 

Union  editor  Gerald  Warren  remarked 
favorably  about  the  ombudsman  pro¬ 
gram.  “If  the  publisher  had  to  cut  a  posi¬ 
tion,  I’d  tell  her  that  I’m  more  expend¬ 
able  than  the  ombudsman.’’ 

This  is  not  to  say  Jacoby  did  not  come 
up  against  disapproval  from  other  Union 


(Shannonhouse  is  a  journalism  student  at 
Northern  Arizona  University  in  Flagstaff.) 
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First  ombudsman 
hangs  it  up 

In  1967,  the  Courier-Journal  and 
Louisville  Times  established  the  first 
news  ombudsman  in  the  United  States. 

On  August  31,  the  man  who  has  held 
this  position — a  53-year  veteran  of  the 
Louisville  papers — retired. 

During  the  past  12  years  John  Herch- 
enroeder  has  handled  thousands  of  com¬ 
plaints,  suggestions  and  questions  about 
the  news  operation  of  the  Courier-Journal 
and  the  Louisville  Times.  He  has  been 
visited  by  scores  of  newspapermen  from 
other  papers  who  were  interested  in 
establishing  an  ombudsman’s  office. 
Today,  many  of  the  nation’s  top  papers 
have  a  similar  position. 

Last  year,  Herchenroeder  received 
some  3,000  phone  calls,  letters  and  per¬ 
sonal  visits  from  readers  of  the  Louis¬ 
ville  papers. 

A  profile  of  Herchenroeder  and  the 
role  he  has  played  was  published  in  the 
Courier-Journal  Magazine  on  August  26. 

What  were  the  issues  that  brought  him 
the  worst  complaints?  “Three,”  he  said. 
“Abortion,  busing  and  that  column  ‘It’s 
OK  to  Talk  About  Sex’,  ”  a  feature  that 
has  been  discontinued  in  the  Times. 


editors.  Education  editor  Michael 
Scott-Blair  questioned  the  fact  Jacoby 
did  not  interview  him  before  writing  the 
critical  column. 

The  initial  ombudsman  concept  did  not 
call  for  the  unintimidated  criticism  such 
as  Jacoby  employed.  In  fact,  the  concept 
was  advocated  by  the  New  York  Times 
assistant  editorial  page  editor  A.H.  Ras¬ 
kin.  Raskin  promoted  his  idea  in  a  June 
1967  New  York  Times  Magazine  article. 

Raskin’s  newspaper  was  not  as  recep¬ 
tive  to  the  idea  as  the  Louisville 
Courier-Journal.  John  Herchenroeder, 
city  editor  with  40  years  of  newspaper 
experience,  was  appointed  the  first 
American  ombudsman.  Herchenroeder’ s 
appointment  occurred  the  same  month 
Raskin’s  article  was  published.  Herchen¬ 
roeder,  a  53-year  veteran  of  the  Louis¬ 
ville  papers,  retired  August  31. 

Norman  Isaacs,  Courier  executive 
editor,  was  at  liberty  to  mold  Raskin’s 
concept.  Isaacs  directed  his  ombudsman 
to  receive  reader  complaints  and  ques¬ 
tions  and  write  a  report  explaining  how 
he  resolved  each  situation.  His  reports 
were  posted  in  the  newsroom. 

The  Washington  Post,  however,  had  a 
different  interpretation  of  an  om¬ 
budsman’s  function.  September  1970, 
assistant  managing  editor  Richard  L. 
Harwood  was  appointed  as  the  Post’s 
first  ombudsman.  Harwood  maintained 
internal  criticism  with  memos  going  only 
to  executive  editors. 

“You  try  to  serve  a  public  interest. 
But  at  the  same  time  you’re  trying  to 


serve  the  interest  of  the  newspaper.  Is 
that  a  conflict?  Can  an  ombudsman  serve 
the  public  interests  as  opposed  to  the 
institutional  interests  of  his  paper?  I 
rather  doubt  it,”  Harwood  said. 

Bagdikian,  the  Post’s  second  om¬ 
budsman,  was  confronted  with  a  similar 
corporate-public  conflict.  During  a  re¬ 
cent  telephone  interview  Bagdikian  said, 
“Newspapers  tend  to  be  immune  to  run¬ 
ning  real  criticism  of  themselves.” 

Furthermore,  Bagdikian  explained 
that  some  of  the  columns  have  become 
“explanations  and  apologies  rather  than 
criticism.” 

After  refusing  to  funnel  evaluations 
only  to  editors,  Bagdikian  left  the  Post. 
He  was  ombudsman  for  the  newspaper 
less  than  one  year. 

In  the  case  of  smaller  newspapers, 
they  do  not  forsake  the  program  entirely. 
Consider  the  approach  taken  by  Scotts¬ 
dale  Progress  managing  editor  Jerry 
McElfresh. 

During  a  recent  telephone  interview, 
McElfresh  said  his  newspaper’s  circula¬ 
tion  is  approximately  20,000.  The  Prog¬ 
ress  does  not  employ  an  ombudsman; 
instead,  each  staff  member  attempts  to 
stay  on  top  of  community  opinions. 

Fire  in  the  morgue 
disrupts  operation 

Despite  an  explosion  of  fire  in  the 
newsroom  on  September  5,  the  New  Brit¬ 
ain  (Conn.)  Herald,  an  afternoon  daily, 
managed  to  publish  its  40,000  newspa¬ 
pers  about  30  minutes  late. 

Fire  of  undetermined  origin  spread 
through  part  of  the  suspended  ceiling  in 
the  second  floor  newsroom  at  10:20  am. 
A  15  by  14  foot  section  of  the  ceiling 
crashed  down  on  the  city-wire  complex 
of  desks  and  a  10  foot  reinforced  brick 
wall  was  pushed  out  to  a  point  of  col¬ 
lapse  in  the  same  area. 

Debris  landed  in  and  around  the  one 
editor  at  the  desk  at  that  time,  as  five 
other  desk  men  were  at  a  morning  news 
conference  in  another  part  of  the  news¬ 
room. 

The  fire  started  in  the  Herald’s  win¬ 
dowless  locked  morgue  containing 
bound  volumes  dating  back  to  1880  and 
apparently  had  been  smoldering  for  some 
time  before  reaching  an  explosive  state. 

Only  a  few  volumes  were  damaged. 
Police  arson  squads  are  making  routine 
investigation.  There  was  no  immediate 
estimate  of  damage. 

All  other  departments  were  unaf¬ 
fected. 

The  building  was  evacuated  for  more 
than  an  hour.  There  were  six  fire  com¬ 
panies  using  fog  spray  nozzles  to  deal 
with  heavy  smoke  in  the  smoldering. 

A  two  edition  newspaper,  the  Herald 
printed  one  combination  edition  when 
operation  resumed  about  1 1  am.  The  two 
edition  scheduled  resumed  the  next  day. 
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86  Proof  Scotch  Whisky.  Distilled,  blended  and  bottled  in  Scotland.  Imported  by  Monsieur  Henri  Wines,  Ltd.,  New  York,  N.Y. 
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WHY  THE  SCOTS  DraNKMORE  BELES 


Because  Bell’s  is  blended  with  a  high  percentage  of  malt 
whiskies,  which  give  a  true  “Scotch”  Scotch  taste. 

Because  a  precise  amount  of  the  Bell’s  blend  is  matured  in 
sherry  casks,  to  give  a  mellow  taste. 

Because  we  use  a  two-step  blending  process,  not  one,  so  you’re 
doubly  assured  of  smoothness,  time  after  time,  bottle  after  bottle. 

And  because  the  blends  in  Bell’s  aren’t  merely  thrown 
together  and  bottled,  but  are  “married”  in  oak  casks  for  further 
aging  so  they  have  time  to  get  to  know  each  other  intimately, 
comfortably.  That’s  why  Bell’s  has  such  a  mature,  well- 
rounded  taste. 

The  Scots  are  known  to  appreciate  the  taste  of  a 
great  Scotch.  And  that’s  exactly  why  they  drink  more  I 
Bell’s  than  any  other  Scotch  in  Scotland. 

Taste. 

Bell’s.  The  best  selling  Scotch  in  Scotland. 
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We’ve  been  making  news 
in  ink  for  139  years... 


While  Samuel  Morse  was  dot-dashing  his  way  into  history,  George  Morrill  was  quietly  working 
in  a  small,  converted  Boston  horse  shed.  Formulating  and  mixing  his  first,  simple,  oil  based 
newspaper  inks. 

The  Morrill  Ink  Company  was  one  of  the  original  six  ink  makers  that  formed  General  Printing  Ink. 

In  the  last  139  years,  we’ve  seen  the  industry  grow  from  the  simple  flat-bed  letterpresses  of 
George’s  day  to  today’s  complex  web-fed  offset  and  DiLitho  giants.  And,  we’ve  supported  that 
growth  by  constantly  formulating,  testing  and  reformulating.  Producing  the  most  economical,  most 
chemically  advanced  news  inks  of  the  day.  This  day  or  any  other. 

From  George’s  little  old  horse  shed,  we’ve  expanded  to  serve  you  through  the  largest,  most  ex¬ 
tensive  research  and  development  labs  in  the  ink  industry,  as  well  as  a  constantly  growing  network 
of  the  industry’s  most  modern,  most  efficiently  located  news  ink  manufacturing  plants. 

We’ve  got  the  inks  you  need.  Where  you  need  them.  When  you  need  them. 

Whatever  kind  of  press  you’re  running,  or  planning  to 
run,  let’s  talk.  We  can  help  you  run  a  better  paper.  For  less. 

Let  us  prove  it  to  you . . . 

Ink  is  more  than  color. 

At  GPI,  it’s  technology. 


News  Ink  Division 

480  Central  Avenue 

East  Rutherford,  New  Jersey  07073 

201/935-8666 


You  can  cut  your  production 
costs  and  increase  your 
piant’s  productivity  with  a 
more  consistent,  reiiabiy 
uniform  news  ink. 

You  can  do  it  with  new  GPI 
STABLACK.™ 

GPI  STABLACK  is  an  offset 
black  of  unusual  stability 
and  outstanding  uniformity. 

Run  after  run,  day  in  and  day 
out,  it  delivers  a  clean,  sharp 
image  with  the  same,  easy  to 
maintain,  ink/water  balance. 

Every  shipment  produces  the 
same  sharp  dot,  the  same 
rich  solids,  the  same  uniform 
viscosity  and  controlled  flow,  the 
same  outstanding  lithographic 
performance. 

Expert  formulation, 
sophisticated  manufacturing 
processes  and  meticulous 
quality  control  make  STABLACK 
an  ink  that  stands  up, 
consistently,  to  the  taxing 
demands  of  today’s  newspaper 
pressroom. 

If  you’re  running  an  offset  press, 
or  planning  to_,  you  should  know 
aboutGPISTABLACK.Acollect 
call  to  201/935-8666  gets  the 
job  done. 

and  now, 
we’re  making  it 
with  new 
GPI  STABLACK 

We’ll  prove  it  to  you . . . 

Ink  is  more  than  color. 

At  GPI,  it’s  technology. 


STABLACK  is  a  Irademark  of  the  General  Printing  Ink 
Division  of  the  Sun  Chemical  Corporation. 


News  by  Satellite 

(Continued  from  page  16) 

mitted  direct  into  networks  from  various 
locations  nationwide  so  that  it  is  at  least 
questionable  whether  significant  advan¬ 
tage  could  be  obtained  by  the  use  of  a 
broadcast-type  satellite  distribution  sys¬ 
tem.  The  degree  to  which  terrestrial 
facilities  are  maintained  is  one  of  the  fac¬ 
tors  where  industry  decisions  can  impact 
potential  savings  and  costs. 

How  do  we  know  it  will  work? 

There  are  some  2,200  receive-only 
ground  stations  operating  already  in  the 
United  States,  mostly  in  the  cable  tv  in¬ 
dustry,  and  the  FCC  is  receiving  new 
applications  at  the  rate  of  150-200  per 
month.  These  ground  stations  use  typi¬ 
cally  a  4.5  meter  dish,  which  is  probably 
too  expensive  for  widespread  press  use 
and,  indeed,  may  well  be  unnecessary  to 
provide  the  required  quality  of  service. 
Limited  tests  already  conducted  in  a 
number  of  locations  have  shown  that  a 
receive-only  ground  station  with  two 
meter  dish  provides  satisfactory  quality 
of  service.  A  further  series  of  more  com¬ 
prehensive  data  collected  by  AP  and  UPI 
over  the  next  year  will  answer  this  ques¬ 
tion  more  definitively,  but  there  is  no 
reason  to  believe  that  specific  problems 
at  individual  locations  cannot  be  cleared 
up  satisfactorily  by  suitable  location  of 
receiving  dish,  and,  where  necessary, 
appropriate  local  measures,  such  as  in¬ 
stallation  below  ground  level  or  shielding 
of  the  antenna. 

Are  there  any  regulatory  problems? 

Yes,  but  not  insoluble,  given  reasona¬ 
ble  FCC  attitudes.  The  establishment  of 
a  press  cooperative  as  a  non-profit  or¬ 
ganization  avoids  the  need  for  regulation 
as  a  common  carrier.  Several  issues  are 
currently  unresolved  in  the  area  of  satel¬ 
lite  ground  stations,  however.  Currently, 
anyone  wishing  to  operate  a  ground  sta¬ 
tion  must  submit  an  application  to  the 
FCC  for  construction  permit  and  license. 
One  of  the  requirements  before  an  appli¬ 
cation  can  be  submitted  is  that  a  “fre¬ 
quency  coordination”  procedure  be  un¬ 
dertaken.  This  involves  an  evaluation  by 
a  qualified  organization  of  the  proposed 
location  of  the  receive-only  ground  sta¬ 
tion  in  relation  to  potential  sources  of 
interference.  Satellite  stations  operate  on 
frequencies  in  the  same  range  as  those 
used  on  terrestrial  microwave  facilities. 
The  prime  function  of  this  frequency 
coordination  procedure  is,  therefore,  to 
ensure  that  the  proposed  ground  station 
location  is  not  directly  in  the  path  of  a 
terrestrial  microwave  system  or  close 
enough  to  it  so  that  interfering  signals  of 
significant  magnitude  can  be  expected. 
The  organizations  authorized  to  carry 
out  these  frequency  coordination  ac¬ 
tivities  have  comprehensive  records  of 


all  existing  microwave  systems  and  those 
where  installation  is  planned  over  the 
coming  years.  Using  their  computerized 
data  base  they  are  able  to  determine,  in 
most  cases,  whether  the  proposed  loca¬ 
tion  is  suitable  and,  if  indicated,  to  rec¬ 
ommend  what  local  measures  can  be 
taken  to  ensure  satisfactory  reception.  In 
difficult  cases,  actual  measurements  are 
taken  at  the  proposed  location.  Con¬ 
struction  permits  and  licenses  issued  so 
far  have  covered  ground  stations  with 
dish  4.5  meters  or  more.  Because  of  the 
cost,  size,  weight,  and  construction  costs 
involved  in  the  installation  of  such 
ground  stations,  the  frequency  registra¬ 
tion  procedure  is,  undoubtedly  of  great 
benefit  to  the  earth  station  owner  and 
operator.  But,  press  aspirations  are  not 
toward  a  4.5  meter  dish,  but  rather  to  a  2 
meter  or  “rooftop”  station.  The  signifi¬ 
cantly  smaller  size  of  these  2  meter  sta¬ 
tions  makes  them  transportable  and  rela¬ 
tively  easy  to  move  from  one  location  to 
another.  It  is,  therefore,  questionable 
whether  frequency  coordination  for  such 
small  ground  stations  is  essential  or  even 
necessary.  If  the  ground  station  operator 
is  prepared  to  move  his  dish  to  another 
location,  to  shield  it  or  to  install  it  below 
ground  level  with  opening  to  the  sky,  can 
adequate  quality  of  service  be  main¬ 
tained?  The  results  of  the  UPI  and  AP 
experimental  systems  will  provide 
answers  to  this  technical  question  and 
the  FCC  has  recently  agreed  to  recon¬ 
sider  whether  registration  procedure  is 
necessary  in  the  case  of  small,  receive- 
only  ground  stations. 

A  generally  favorable  regulatory  cli¬ 
mate  is  also  indicated  in  the  following 
statement  issued  recently  by  FCC  Com¬ 
missioner  Joseph  R.  Fogarty,  in  relation 
to  an  American  Satellite  application  for  5 
meter  transmit/receive  earth  stations: 

“I  applaud  the  technological  advances 
made  by  domestic  carriers  in  providing 
customers  with  maximum  possible  flexi¬ 
bility  in  designing  a  telecommunications 
system  to  meet  their  needs.  American 
Satellite’s  implementation  of  small  earth 
station  technology  is  a  major  advance  in 
lowering  costs  to  the  consumer  while  in¬ 
creasing  specialized  uses  of  domestic 
satellites. 

This  is  precisely  the  type  of  innovation 
which  the  Commission  had  in  mind  when 
we  promoted  competitive  offering  of 
domestic  terrestrial  and  satellite  ser¬ 
vices.  Therefore,  I  enthusiastically  en¬ 
dorse  grant  of  these  applications.” 

The  particular  American  Satellite  ap¬ 
plication  is  not  directly  related  to  press 
requirements.  What  is  important,  how¬ 
ever,  is  the  extremely  positive  FCC  at¬ 
titude  on  the  promotion  of  satellite  sys¬ 
tems  to  lower  costs  and  to  increase 
specialized  uses  of  domestic  satellites  in 
meeting  customers’  needs. 

How  soon  could  a  press  satellite  system  be 
Implemented? 

(continued  on  page  30) 
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This  is  certainly  a  project  covering  a 
number  of  years.  Not  insignificant  is  a 
resolution  on  the  question  of  whether 
frequency  coordination  procedures  are 
mandatory.  A  press  system  would  in¬ 
volve  the  installation  of  several  thousand 
ground  stations  and  it  is  doubtful 
whether  the  frequency  coordination 
houses  and,  indeed,  the  FCC  could  pro¬ 
cess  the  huge  number  of  simultaneous 
applications  in  a  reasonable  time  frame. 
There  is  also  a  financial  question,  fre¬ 
quency  coordination  procedures  cost  in 
the  order  of  $1,000  per  station.  An  arbi¬ 
trary  5,000  stations  costing  $5  million,  a 
substantial  figure  for  a,  perhaps,  un¬ 
necessary  requirement. 

Another  major  factor  on  the  time  scale 
of  system  implementation  is  the  fact  that 
small  dish  ground  stations  are  not  in  high 
volume  production.  The  procurement 
and  installation  of  the  required  number 
of  stations  (as  many  as  8,000)  is  likely  to 
require  a  number  of  years,  depending 
largely  on  the  resources  dedicated  to  the 
project,  and  in  no  small  measure  on  the 
timeliness  of  a  basic  decision  to  proceed 
with  implementation  of  an  American 
Press  Satellite  Distribution  System. 

What  if  the  satellite  fails? 

If  that  section  of  the  satellite  carrying 
press  traffic  (the  transponder)  fails,  and 
other  transponders  are  operating,  the 
press  traffic  can  be  switched  to  another 
transponder.  If  the  satellite  fails  totally, 
then  each  satellite  common  carrier  has  a 
second  satellite  in  orbit  and  traffic  could 
be  switched  to  the  spare  satellite.  This 
would  require  redirection  of  the  receiv¬ 
ing  earth  station  dish,  but  this  is  a  simple 
operation,  easily  accomplished  by  per¬ 
sonnel  normally  available  in  a  subscriber 
organization. 

What  does  a  satellite  system  do  to  the 
emergency  broadcast  system? 

Theoretically,  at  least  a  satellite  is 
more  easily  jammed  or  destroyed  by 
third-party  hostile  action.  On  the  other 
hand,  terrestrial  facilities  are  more  easily 
prone  to  local  sabotage  by  relatively 
simple  means.  Even  with  a  satellite  sys¬ 
tem,  the  press  would  retain  a  significant 
network  of  terrestrial  facilities.  It  could 
be  argued  that  a  combined  satellite  and 
terrestrial  network  would  be  superior  to 
the  current  EBS  services  provided  over 
press  telecommunication  (facilities. 

Would  a  press  telecommunications 
cooperative  curtail  competition? 

No.  Competition  is  in  quality  of  ser¬ 
vice,  content,  speed  of  delivery,  mainte¬ 
nance  of  equipment  supplied  to  a  sub¬ 
scriber  and  in  the  subscriber’s  ability  to 
negotiate  separately  with  competitive 
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Vegetable-based  ink  tested 


Yonkers  (N.Y.)  Herald  Statesman, 
laid  claim  last  week  to  the  honor  of  being 
the  first  U.S.  newspaper  to  test 
vegetable-based  ink. 

David  Hartley,  editor  and  general 
manager  of  the  paper,  reported  in  his 
Editor’s  Note  column  of  August  31,  that 
U.S.  Printing  Ink  Corp.,  of  East  Ruther¬ 
ford,  N.J.,  had  performed  the 
vegetable-based  ink  test  on  the  paper’s 
Scott/Super  60  press  at  Larkin  Plaza. 
The  front  page  and  several  inside  pages, 
he  said,  of  Thursday’s  (August  30)  edi¬ 
tion  were  printed  with  vegetable  ink 
made  from  linseed  oil. 

The  test  was  made  using  9  pounds  of 
black  ink  on  one  press  unit  (second  im¬ 
pression)  for  approximately  31,000  pa¬ 
pers.  Press  speed  ranged  between  35,000 
to  50,000  papers  per  hour.  The  paper 
prints  with  a  Hercules  (Merigraph)  direct 
photopolymer  plate  system. 

The  test  checked  for  reproduction, 
rub,  misting,  and  mileage.  Hartley  said 
the  test  went  well  and  Jerald  Nass,  re¬ 
search  director  of  U.S.  Printing  Ink, 
stated  his  preliminary  findings  indicated 
a  good  test. 

Vegetable-based  inks  were  used  in 
commercial  printing  in  the  1930’s,  and 
1940’s,  Nass  said,  but  this  was  the  first 
time  for  newsprint.  U.S.  Printing  Ink  has 
been  working  on  the  new  product  for 
about  2  years  and  produced  100  pounds 


in  the  lab  of  the  black  ink. 

The  vegetable-based  ink  is  made  from 
non-petroleum  derivatives  with  the  ex¬ 
ception  of  the  carbon  black  element. 
Composition  of  the  ink  is  70%  linseed  oil, 
13%  carbon  black  and  17%  vegetable  de¬ 
rivatives.  These  vegetable  derivatives 
are  a  wedding  of  soy  oil  and  safflower 
oil. 

Although  the  ink  was  made  for  direct 
photopolymer  printing,  Nass  said  the 
formula  could  be  adapted  for  offset  inks. 
Color  inks  are  not  a  problem,  he  stated. 

The  vegetable-based  ink  produced  by 
U.S.  Printing  Ink  has  a  viscosity  of  22-25 
poises  (measurement  of  flow)  as  mea¬ 
sured  with  the  Brookfield  test.  There  is 
no  problem  with  bulk  storage  of  the  ink, 
Nass  said.  To  measure  mileage,  Nass 
commented,  a  test  needs  between  2,000 
to  4,000  pounds  for  a  high  degree  of  ac¬ 
curacy. 

The  only  problem  encountered  with 
the  ink  in  the  test  run  at  the  paper  was  a 
strong  odor  in  the  pressroom.  Misting 
was  at  a  minimum  with  rub  off  on  the  ink 
non-existent.  Since  the  linseed  oil  is  not 
soluble  and  also  acts  as  an  oxidizing 
agent,  Nass  said  rub  off  was  not  a  prob¬ 
lem. 

When  questioned  about  the  practical 
aspects  of  producing  the  vegetable-based 
ink,  Nass  said  it  was  more  expensive 
than  oil  based  inks  at  the  moment. 


agencies.  None  of  the  foregoing  is  im¬ 
pacted  in  any  way  by  the  establishment 
of  a  telecommunications  cooperative. 
Where  speedy  delivery  of  information  to 
a  subscriber  is  concerned,  this  is  now 
overwhelmingly  governed  by  expertise 
and  speed  in  the  collection,  editing,  and 
transmission  of  information,  not  by  hav¬ 
ing  telecommunications  facilities  im¬ 
mediately  available.  The  occasional  in¬ 
tervention  by  lady  luck  in  arranging  for 
one  network  to  fail  while  others  do  not 
can  hardly  be  considered  a  competitive 
issue,  since  that  promiscuous  lady  dis¬ 
rupts  the  telecommunications  facilities  of 
all  information  suppliers  at  one  time  or 
another  without  favoritism. 

Could  the  cooperative  activities  be  ex¬ 
panded  internationally? 

Although  significant  benefits  could  ac¬ 
crue  to  the  American  and  international 
press  by  cooperative  activities  interna¬ 
tionally,  it  is  highly  unlikely  that  foreign 
monopoly  telecommunications  adminis¬ 
trations  would  permit  direct  customer 
satellite  reception  without  the  imposition 
of  punitive  charges.  Pressures  from 
groups  of  major  users  could  change  the 
situation,  but  in  the  case  of  most  foreign 
administrations,  charges  for  many  ser¬ 
vices  are  “to  protect  existing  revenues,’’ 
and  bear  no  relation  to  the  cost  of  provid¬ 
ing  such  services.  The  unjustifiably  high 


cost  of  telex  and,  more  recently  pro¬ 
posed  charges  by  European  administra¬ 
tions  for  packet  switching  services,  are 
just  two  examples.  Restrictive  regula¬ 
tions  often  accompany  high  charges  and 
without  competition,  the  international 
situation  is  unlikely  to  change.  Perhaps 
with  appropriate  pressures,  new  pos¬ 
sibilities  in  the  area  of  satellite  communi¬ 
cation  could  become  the  catalysts  in  a 
reaction  leading  to  serious  questions  on 
monopoly  pricing  and  to  the  provision  of 
new  facilities  for  the  benefit  of  the  user 
public,  at  a  fair  price. 

In  conclusion,  if  this  outline  of  what 
could  be  done  does  nothing  more  than  to 
stimulate  thought  and  generate  new  ideas 
in  the  area  of  a  press  cooperative  organi¬ 
zation,  a  press  satellite  distribution  sys¬ 
tem  and  advantages  and  problems,  then 
its  purpose  will  be  served.  Whether  the 
projects  considered  here  are  ultimately 
realized  or  not,  they  deserve  a  fair  hear¬ 
ing.  The  press  had  traditionally  risen  to 
grasp  opportunities  made  available  by 
advances  in  technology.  There  is  now  a 
new  opportunity  which,  although  it 
promises  to  benefit  some  press  organiza¬ 
tions  more  than  others,  it  does  provide 
tangible  benefits  to  all,  not  only  within 
the  boundaries  of  the  industry  itself,  but 
also  in  that  increasing  battle  with  com¬ 
petitive  industries  for  the  advertising  dol¬ 
lar  and  readership. 
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McGoff  records  subpoenaed 


A  Federal  grand  jury  in  Washington, 
D.C.  has  begun  its  investigation  into  al¬ 
legations  that  Panax  Corporation  presi¬ 
dent  John  McGoff  used  South  African 
government  money  to  purchase  the  Sac¬ 
ramento  (Calif.)  Union. 

Federal  subpoenas  have  gone  out 
seeking  certain  financial  and  business 
records  of  Panax  and  Global  Communi¬ 
cations  Corporation.  Records  of  ac¬ 
counts  at  a  Michigan  bank  where  McGoff 
and  his  companies  do  business  have  also 
been  subpoenaed. 

The  Federal  Government  requires  that 
all  foreign  agents  register  with  the  Justice 
Department.  If  McGoff  did  use  South 
African  money  to  purchase  the  Sac¬ 
ramento  paper  in  1974  and  failed  to  regis¬ 
ter  with  the  U.S.  Government,  he  would 


be  subject  to  a  jail  sentence  and  fine. 

A  South  African  commission  alleged 
recently  that  McGoff  was  loaned  more 
than  $11  million  from  the  South  African 
government  through  a  Swiss  Bank.  The 
commission  stated  that  McGoff  was  sup¬ 
posed  to  use  the  money  to  purchase  the 
Washington  Star  in  1974.  When  that  deal 
fell  through,  the  commission  said 
McGoff  used  a  portion  of  the  $1 1  million 
to  purchase  the  Sacramento  daily. 

He  recently  issued  a  public  statement 
in  which  he  denied  being  an  agent  and 
denied  that  South  African  interests  were 
involved  in  the  operation  of  the  Sacra¬ 
mento  paper.  He  did  not,  however, 
directly  deny  that  he  used  South  African 
money  to  purchase  the  Sacramento  daily. 


Panax  drops  attempt 
to  buy  tv  stations 

Panax  Corp.  president  John  McGoff 
said  (August  28)  a  request  has  been 
made  to  the  Federal  Communications 
Commission  to  allow  Panax  to  withdraw 
from  the  purchase  agreement  with 
WGTU-tv  in  Traverse  City,  Mich,  and 
WGTQ,  a  satellite  station  in  Sault  Ste. 
Marie,  Mich. 

The  FCC  in  July  suspended  transfer 
of  the  station  license  from  Michigan 
Television  Network  Inc.  to  Panax  Tele¬ 
vision  Inc.  because  of  McGofTs  alleged 
connection  with  South  African  govern¬ 
ment. 

Harry  Calcutt,  president  of  MTN,  who 
holds  12%  of  the  stock,  said  the  two  com¬ 
panies  are  involved  in  negotiations  to 
refund  Panax’s  money. 


When  "instant  inspiration"  turns 
to  perspiration. ..what  do  you  do? 


If  you’re  an  INAE  member,  you 
simply  pick  up  the  latest  issue  of  our 
Sales  &  Idea  Book.  If  you’re  a  non¬ 
member  .  .  .  well  .  .  .  you’re  missing 
hundreds  of  creative,  adaptable  ad  ideas 
sold  by  ad  staffs  across  the  U.  S.  and 
Canada.  This  is  but  one  reason  why 
almost  1,000  daily  newspapers  enjoy 
the  benefits  of  INAE  membership. 

Sure  the  nation’s  largest  newspapers 
are  members  of  INAE  .  . .  but  more  than 
60%  of  our  membership  have  a  circulation 


under  30,000.  It’s  because  INAE  sales 
training,  selling  and  educational  material 
can  be  adapted  to  fit  your  staff’s  needs. 
These  aids  have  been  written  and  pro¬ 
duced  by  advertising  executives  like 
yourself. 

Let  INAE  send  you  a  sample  of  what 
it  can  do  for  your  daily  newspaper.  Call 
collect  (217/442-1068)  about  our 
money-back  guarantee  membership  offer 
or  write:  INAE,  P.  O.  Box  147,  Danville, 
Illinois  61832. 


International  Newspaper  Advertising  Executives 
P.O.  Box  147,  Danville,  Illinois  61832 
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Joseph  A.  Doyle,  sports  editor  of  the 
South  Bend  (Ind.)  Tribune,  was  installed 
as  president  of  the  Football  Writers  As¬ 
sociation  of  America  at  their  annual 
meeting  held  recently  at  the  College 
Football  Hall  of  Fame.,  Kings  Island, 
Ohio. 

♦  ♦  ♦ 

Walter  Kelly,  manager  of  the  copy 
desk  which  serves  all  18  of  Time  Inc.’s 
Pioneer  Press  group  in  the  Chicago  sub¬ 
urbs,  was  appointed  executive  editor, 
succeeding  Edwark  F.  Carroll,  who  re¬ 
signed  to  join  MPG  Publications, 
Plymouth,  Mass.  Paul  Sassone,  execu¬ 
tive  editor  of  Pioneer’s  8-paper  West 
Chicago  suburban  group,  was  named  to 
Pioneer’s  executive  management  com¬ 
mittee. 

♦  *  * 

Dean  Spencer,  30,  previously  director 
of  promotion  and  marketing  for  Gannett 
Rochester  (N.Y.)  Newspapers,  was 
named  manager  of  research  and  market¬ 
ing  in  the  ad  department  of  the  newspa¬ 
pers.  Barbara  Biben,  an  artist  and  free¬ 
lance  tv  producer  and  host,  has  joined 
Rochester  Newspapers  as  director  of 
public  service  and  promotion. 

♦  ♦  ♦ 

Larry  Young,  who  started  with  the 
Lincoln  (Nebr.)  Journal  and  Star  as  clas¬ 
sified  ad  salesman  in  1958,  was  promoted 
to  ad  director,  succeeding  the  late  Jim 
LeRossignol. 


Introducing  the 
NEW  high-speed 

QUARTERFOLDER  & 
THREE-KNIFE 
TRIMMER  by  Cole... 

Designed  for  your  web  press  to 
produce  TV  magazines  in  one 
operation  (glued  in  the  press) 
folded,  trimmed  on  three  sides 
and  out  into  the  delivery— a 
finished  magazine . . .  18,000  to 
25,000  copies  per  hour. 

Model  CX-107  takes  the  product 
directly  from  the  half  folder  and 
delivers  a  finished  product  with 
the  press  run. 

Other  models  available  to: 
EIGHTHFOLD  (Parallel  or  perpen¬ 
dicular  to  the  quarterfold.) 
DOUBLE  PARALLEL  FOLD  or  any 
combination  of  operations. 
Gluing  systems  available  for 
your  press. 

For  further  information,  contact 


COLE 


Oklahoma  City  Machine  Works,  Inc. 

1637  West  Mam  SI  Oklahoma  City  OK  73106 
_ _ (4051  236  8841 _ 
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Richard  L.  Gibson  was  named  director 
of  corporate  development  at  the  Des 
Moines  Register  and  Tribune  Co.  and 
project  manager  of  a  special 
circulation- marketing  task  force. 

♦  ♦  )fc 

John  O’Sullivan,  assistant  editor  of 
the  London  (Eng.)  Daily  Telegraph,  was 
appointed  editor  of  Policy  Review,  the 
Heritage  Foundation’s  (Washington, 
D.C.)  quarterly  Journal. 

%  3|e 

Robert  L.  Dickey  was  named  general 
manager  of  Orlando  (Fla.)  Sentinel  Star 
Suncoast  Publications  and  John  H. 
Blexrud,  research  director,  was  pro¬ 
moted  to  director  of  marketing  replacing 
Dickey,  who  replaced  Michael  F. 
Malheiro  who  was  named  president  and 
general  manager  of  Area  Publications 
Corp.  and  president  of  Merrill  Printing 
Co.,  publishers  of  the  Suburban  Trib  pa¬ 
pers. 

Ht  Its  >tt 

Paul  L.  Walker  and  Pam  Coffee  of  the 
Brookshire  (Tex.)  Times — named  sales 
director  and  managing  editor,  respec¬ 
tively;  Coffee  formerly  was  an  Amarillo 
Globe-News  copy  editor. 

9|C  ♦  4c 

Alan  Jenks,  former  AP-Dow  Jones 
Bureau  Chief  in  London  and  recently 
business  editor  of  the  Atlanta  Constitu¬ 
tion,  was  named  editor  of  the  Atlanta 
Business  Chronicle. 

tit  m  nt 

David  Shaw,  media  writer,  and  Cecil 
Smith,  television  critic,  have  been  named 
to  three-year  terms  as  senior  writers  for 
the  Los  Angeles  Times.  Six  writers  from 
various  areas  of  the  newspaper  serve 
rotating  three-year  terms  as  senior  Writ¬ 
ers,  meeting  with  Times  senior  editors  on 
a  regular  basis  for  discussion  of  editorial 
policies  and  techniques. 

Floyd  G.  Arpan,  professor  of  jour¬ 
nalism  at  Indiana  University,  was  named 
the  recipient  of  the  1979  Distinguished 
Teaching  in  Journalism  Award  by  the 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi  (SPJ,  SDX). 


Newspeople 


ROVING  EDITOR— William  Allan 
Sr.,  features  editor  of  the  Pittsburgh 
(Pa.)  Press  for  more  than  nine  years, 
has  been  named  to  the  newly  created 
position  of  roving  editor.  He  will 
undertake  special  assignments  involv¬ 
ing  both  news  reporting  and  editorial 
commentary.  John  Troan,  editor,  said 
he  was  not  aware  of  any  other  news¬ 
paper  having  such  a  position. 


Donald  J.  Clifford,  publisher  of 
Traverse  City  (Mich.)  Record-Eagle ,  was 
named  to  succeed  Gerald  T.  Tache  as 
publisher  of  New  Bedford  (Mass.) 
Standard-Times .  Tache  was  named  a 
vicepresident  of  Ottaway  Newspapers, 
and  will  relocate  to  Campbell  Hall,  N.Y., 
the  headquarters.  Orren  B.  Robbins, 
general  manager  of  Cape  Cod  (Mass.) 
Times,  was  named  president  and  pub¬ 
lisher  of  Record-Eagle.  James  A.  Wells, 
who  is  assistant  to  the  general  manager 
at  New  Bedford  Standard-Times,  suc¬ 
ceeds  Robbins  as  assistant  general  man¬ 
ager  at  Cape  Cod. 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


Phil  Baker,  recently  appointed  mar¬ 
keting  director  for  the  Quakertown  (Pa.) 
Free  Press  (E&P,  Aug.  25),  was  not  pre¬ 
viously  employed  by  the  Philadelphia 
Inquirer  and  Daily  News  as  reported  in 
that  issue. 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Robert  L.  Girouard,  formerly  execu¬ 
tive  editor  of  Mankato  (Minn.)  Free 
Press,  was  named  editor  of  the  opinion 
pages  of  the  Minneapolis  Star,  succeed¬ 
ing  Steve  Alnes,  who  became  executive 
director  of  the  Upper  Midwest  Council. 


Advertising  News.  432-436  Elizabeth  St., 

Surry  Hills.  Sydney.  Australia  2010 
Send  a  copy  of  each  issue  for  one  year,  in¬ 
cluding  FREE: — 

Guide  to  Clients  and  Agencies  (March,  September) 
Guide  to  Agencies  and  Clients  (June,  December) 
Agencies  Annual  Billings  (May) 

National  Advertisers'  List  (August) 

Brand  Names  Index  (February) 

Annual  Subscription— U,S. A,  SA40,00,  Payment 
must  be  made  by  bank  draft  in  Australian  currency, 

NAME  . 

ADDRESS  . 

CITY  . 

STATE  . ZIP . 


i  Pat  B.  Harris,  who  joined  Gannett 
I  Rochester  Newspapers  in  March  1978 
1  after  10  years  with  Sears,  Roebuck  as 
1  Western  New  York  sales  promotion 
I  manager,  was  named  manager  of  retail 
I  advertising,  succeeding  Max  L.  Crotser, 
_|  who  resigned. 
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h  the  news 


TIM  J.  McGuire,  30,  managing 
editor  of  the  Lakeland  (Fla.)  Ledger, 
was  named  managing  editor  of  the 
Minneapolis  Star.  The  Star  has  been 
without  a  managing  editor  since 
David  Nimmer  left  in  November  to  join 
WCCO-tv.  McGuire  expects  to  begin 
work  at  the  Star  October  1.  At  that 
time,  Thomas  Helgeson,  currently  the 
Star's  assistant  managing  editor  for 
reporting,  will  become  deputy  manag¬ 
ing  editor  for  news,  while  Glenn  L. 
Speidel,  now  senior  assistant  manag¬ 
ing  editor,  will  become  deputy  manag¬ 
ing  editor  for  administration.  McGuire 
has  been  managing  editor  of  the 


The  following  promotions  were  an¬ 
nounced  at  the  Bridgewater  (N.J.) 
Courier-News : 

•  Margo  Drobney,  31,  was  named 
classified  advertising  manager.  She  has 
served  as  art  director,  retail  account 
executive,  promotion  manager  and  na¬ 
tional  advertising  manager  while  at  the 
Courier.  She  replaces  MaryAnn  France 
who  joined  the  staff  of  the  Baltimore 
News  American  as  classified  manager. 

•  Laura  Boyer,  28,  replaces  Drobney 
as  national  advertising  manager.  She 
served  as  major  account  executive  pre¬ 
viously. 

•  Anne  Martucci,  34,  has  been  named 
major  accounts  manager.  Her  last  posi¬ 
tion  was  retail  account  executive.  She 
joined  the  Courier  as  creative  services 
artist  in  1977. 

•  Patrice  Pawelski,  23,  former  district 
sales  manager  has  been  named  home  de¬ 
livery  sales  manager.  She  replaces  Vin¬ 
cent  Smith  who  has  joined  the  Doyles- 
town  (Pa.)  Intelligencer. 

*  * 

Sandra  S.  Oshiro,  reporter,  Honolulu 
Advertiser,  and  Albert  G.  Pickerell, 
professor  of  journalism.  University  of 
California,  Berkeley,  awarded  Fulbright 
scholarships  for  1979-80  by  the  board  of 
Foreign  Scholarships  and  the  U.S.  Inter¬ 
national  Communication  Agency. 

«  « 

Lois  CocKERHAM  was  named  managing 
editor  of  Mason  (Oh.)  Pulse-Journal,  a 
new  post  on  this  Harte-Hanks  paper. 


Drobney  Boyer 


Martucci  Pawelski 


Clarus  B  ACRES,  former  editor  of  Book 
World  of  the  Chicago  Tribune,  was 
named  book  editor  of  Denver  Post. 

* 

Lew  Perdue,  former  Washington  cor¬ 
respondent  for  Ottaway  Newspapers, 
and  for  States  News  Service,  is  teaching 
journalism  at  UCLA  and  advising  the 
student  newspaper. 

*  *  * 

Robert  Ungemack,  ad  director  of  the 
Stamford  (Conn.)  Advocate,  was  ap¬ 
pointed  ad  director  of  Connecticut 
Newspapers  Inc.,  and  will  be  responsible 
for  ad  sales  at  both  Greenwich  Time  and 
the  Advocate  as  well  as  sales  promotion 
and  market  research. 

(Continued  on  page  24) 


Ledger,  the  largest  of  a  group  of  14 
Southern  newspapers  owned  by  the 
New  York  Times,  since  February  1977. 
Previously,  he  had  been  managing 
editor  of  the  Corpus  Christi  (Texas) 

Caller  and,  before  that,  of  the  Yp- 
silanti  Press. 

Peninsula  (Calif.)  Times  Tribune  has 
named  the  following; 

•  Leonard  Koppett — to  sportswriter 
and  columnist; 

•  Charles  Hildebrand — previously 
employed  by  Suburban  Newspapers 
Inc.,  San  Jose — to  sports  writer; 

•  Katherine  O’Toole,  previously  with 
Santa  Monica  Outlook — joined  corpo¬ 
rate  office; 

•  James  J.  Breen,  previously  with 
U.S.  News  and  World  Report,  Washing¬ 
ton  Star  and  Philadelphia  Bulletin — 
named  wire  editor;  and 

•  Robert  S.  Rudy,  previously  worked 
at  the  Edgewood  Home  for  Boys — 
named  a  reporter. 

♦  ♦  ♦ 

Melinda  Ledbetter,  news  editor,  Dal¬ 
las  Morning  News,  was  named  editor  of 
Southwest  Advertising  News,  a  monthly 
ad  trade  publication.  Rosemary  Trach¬ 
tenberg,  and  Robin  Yeager,  both 
former  UPI  reporters,  were  named  as¬ 
sociate  editors.  Jack  Miller,  formerly 
with  Sawyer-Ferguson-Walker  and  Dal¬ 
las  Morning  News,  was  named  advertis¬ 
ing  account  manager. 
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more  than  just 
news  research. . . 


Much  more.  Congressional  Quarterly  still  provides  thorough  and  olqective 
coverage  of  Congress,  politics  and  national  issues,  the  hallmark  of  our 
service  for  33  years.  You’ll  always  be  able  to  check  the  CQ  Weekly  Report 
to  learn  the  details  of  legislation  and  how  each  Member  of  Congress  actually 
votes. 

But  CQ  Service  does  more  than  simply  record  the  facts  ...  it  helps  explain 
how  things  happen  and  why.  It  provides  timely,  sophisticated,  non-partisan 
analyses  of  the  issues,  the  key  players,  the  nuances,  the  politics,  the  outlook. 
It’s  a  must  for  newsmakers  and  newsgatherers,  lobbyists  and  laymen. 

Subscribers  to  this  privately  owned  service  include  513  of  the  535  Members 
of  Congress,  287  daily  newspapers,  the  newsweeklies,  204  newspeople  at 
the  broadcasting  networks,  4,020  libraries  and  schools,  most  of  the  Fortune 
500  companies,  labor  unions,  trade  associations,  state  governments,  foreign 
embassies,  political  scientists  . . .  everyone  from  the  White  House  to  the 
Kremlin,  from  Aetna  to  Xerox,  from  Bahrain  to  Buffalo.  They  all  subscribe  to 
Congressional  Quarterly  Service  . . . 

. . .  Shouldn’t  you? 

Congressional  Quarterly  Inc..  1414  22nd  Street  N.W.,  Washington  D.C.  20037 


Newspeople 

(Continued  from  page  33) 

Theodore  Feurey,  former  news  direc¬ 
tor  of  all-news  radio  station  KCBS  in  San 
Francisco,  named  a  general  executive  at 
United  Press  International,  with  em¬ 
phasis  on  broadcast  services. 

He  Ht 

Michael  Sneed,  a  Chicago  Tribune  re¬ 
porter  and  the  wife  of  city  chief  of  staff 
William  GrifiTin,  has  been  named  press 
secretary  to  Chicago  Mayor  Jane  Byrne. 
Griffin  was  also  a  Tribune  reporter  until 
he  joined  Byrne’s  staff  as  press  secre¬ 
tary.  Sneed,  35,  has  been  with  the 
Tribune  since  1%9. 

*  *  * 

Gareld  Hall,  formerly  circulation 
manager  for  the  Norfolk  Ledger-Star, 
has  been  named  distribution  manager  for 
the  Virginian-Pilot  and  Ledger-Star. 
Michael  Longtin,  previously  Lynnhaven 
Zone  Manager,  has  succeeded  Hall  as 
circulation  manager. 

Robert  G.  Beck  assumed  the  position 
of  general  manager  of  the  Bradenton 
(Fla.)  Herald  on  July  30.  He  had  been 
controller  of  the  Lexington  Herald- 
Leader. 

*  if  * 

David  Hawpe,  36,  city  editor  of  the 
Louisville  Times ,  for  the  past  year  and  a 
half,  has  been  named  managing  editor  of 
the  Courier-Journal. 


Stephen  Downer,  is  the  Dallas  Morn¬ 
ing  News’  new  representative  in  Mexico 
City.  The  News  has  maintained  bureaus 
in  Mexico  since  the  1930’s.  Downer  pre¬ 
viously  worked  for  the  ’^leet  Street  News 
agency  in  London  and  has  freelanced  in 
both  London  and  Mexico.  For  three 
years,  he  was  Mexico  City  night  editor 
for  the  UPI. 

9|C  ♦ 

Robert  A.  Hastings  editorial  page 
editor  of  the  Lynn  (Mass.)  Daily  Evening 
Item,  was  elected  to  the  Board  of  Direc¬ 
tors  of  the  American  Judicature  Society. 

♦  *  * 

Embrose  William  Clifton,  formerly 
vicepresident  for  sales  and  marketing  of 
Florida  Publishing  Co.,  Jacksonville, 
was  named  marketing  director  of  Green¬ 
ville  (S.C.)  News-Piedmont.  Bill 
Matthews,  previously  production  man¬ 
ager,  Asheville  (N.C.)  Citizen-Times , 
was  appointed  production  director  of  the 
News-Piedmont,  succeeding  Thomas  S. 
Moore,  who  died  August  24. 

9|C  9|C  4c 

Arnold  Friedman,  editor  of  Springfield 
(Mass.)  Morning  Union,  was  elected  to 
the  board  of  directors  of  the  Western 
Massachusetts  Professional  Standards 
Review  Organization,  a  non-profit, 
federally-funded  group  that  monitors  the 
quality  of  care  in  medical  institutions;  it 
reviews  services  covered  under  the  Med¬ 
icare,  Medicaid  and  maternal/child 
health  programs. 


HOW  CAN  A  NEWSPAPER 
BENEFIT  FROM  A  TURNKEY  WITH 
MASTHEAD  INTERNATIONAL,  INC? 

ir  First  class  installation 

•k  Always  meets  scheduled  start  up  time 

■<k-No  extras 

■k  Corporate  management  on  jobsite 
MASTHEAD  INTERNATIONAL.  INC. 

P.O.  Box  1952,  Albuquerque,  NM  87103  •  505/842-1357 


PAUL  W.  JOHNSON  has  been 
named  advertising  manager/retail  for 
the  Los  Angeles  Herald  Examiner. 
Since  1964  Johnson  has  worked  at  the 
Los  Angeles  Times,  where  he  was  dis¬ 
play  advertising  manager  for  the  San 
Fernando  Valley.  He's  also  served  as 
classified  and  general  advertising 
salesman,  co-op  coordinator  and  sub¬ 
urban  sales  manager  for  the  San  Gab¬ 
riel  Valley. 


I.  A.  (Bud)  Lewis,  formerly  with  Roper 
Organization,  has  joined  the  Los  Angeles 
Times  as  poll  director.  Lewis  was  re¬ 
tained  as  a  consultant  by  the  Times  prior 
to  the  initiation  of  the  Times  Poll  in  1978 
and  continued  in  that  capacity  until  his 
appointment  as  poll  director. 

4c  4c 

Frank  Cushing,  formerly  with  the 
Sydney  (Australia)  Sun,  and,  earlier,  with 
the  New  York  Times,  has  joined  the 
Manchester  Union  Leader  and  New 
Hampshire  Sunday  News  as  advertising 
promotion  coordinator. 

4c  4c  4c 

Barbara  Iwanicki,  assistant  retail  ad¬ 
vertising  manager  of  the  Morning  Record 
and  Journal,  Meriden,  Conn.,  has  been 
appointed  to  the  newly-created  post  of 
classified  advertising  manager.  With  the 
newspaper  for  25  years,  she  is  the  wife 
of  Charles  G.  Iwanicki,  who  recently 
retired  as  vice  president,  sales  of  the 
Morning  Record  and  Journal. 

*  *  * 

David  M.  Beighoff  was  named  to  suc¬ 
ceed  James  B.  Shaffer  as  president  of 
Stromberg  Publications  Inc.,  Ellicott 
City,  Md.  Beighoff  joined  the  Times 
Newspaper  Group  in  April  as  vicepresi¬ 
dent  for  marketing  and  advertising  from 
the  Atlanta  Journal  and  Constitution. 
James  Gabriel  was  appointed  vicepresi¬ 
dent  and  controller  of  Stromberg. 

*  *  if 

Larry  Merchant,  sports  columnist  for 
New  York  Post  and  the  Philadelphia 
Daily  News  where  he  was  sports  editor, 
has  joined  the  Los  Angeles  Herald 
Examiner  as  Writer  in  Residence. 

if  if 

Terilyn  McGovern  was  named  promo¬ 
tion  manager  of  Capital  Newspaper 
Group,  with  responsibility  for  overseeing 
promotion  for  the  Albany  (N.Y.) 
Times-Union,  Kinckerbocker  News  and 
weekly  Sun  group. 
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Ad  scene 


By  Dan  Lionel 


Area  business  papers  seek  national  ads 


“We  publish  six  times  as  much  news 
about  Long  Island  commerce  and  indus¬ 
try  than  all  the  newspapers  that  circulate 
here  combined,”  Paul  B.  Townsend, 
editor  of  the  Long  Island  (N.Y.)  Busi¬ 
ness  Review  told  a  visitor.  The  Review 
now  in  its  27th  year  is  one  of  about  40  so 
called  area  business  publications  which 
have  sprung  up  around  the  nation, 
mainly  in  the  last  5  years,  to  fill  the  gap  in 
local  business  news. 

Townsend  believes  his  paper  is  one  of 
the  oldest  of  its  type.  “There  were 
specialized  papers  featuring  shipping,  or 
law  or  real  estate  matters  on  the  local 
level  but  few,  if  any,  with  general  cover¬ 
age  of  business  news,”  he  said. 

The  recently  formed  Association  of 
Area  Business  Publications  at  its  sum¬ 
mer  meeting  in  Denver  agreed  to  launch 
a  drive  to  attract  national  advertising  to 
the  pages  of  the  member  papers  which 
currently  bulge  with  ads  from  local 
banks,  car  rentals,  office  supplies, 
travel,  restaurants,  insurance,  etc.  A 
trade  publication  ad  program  has  been 
launched  this  month  which  states  the 
case  for  the  area  business  publications 
which  “reflect  the  events  and  happen¬ 


ings  that  shape  the  business  climate  of 
our  individual  cities  or  regions — and  at¬ 
tract  a  high  quality  audience  of  business 
decision  makers  who  spend  a  lot  more 
time  with  us  than  with  the  giant  business 
publications.” 

AABP  president,  Robert  E.  Kehoe, 
publisher  of  Florida  Trend  and  South 
Magazine  explained  the  recent  surge  of 
business  publications.  “There’s  been  a 
deficiency  of  the  dailies  to  provide  busi¬ 
ness  news,”  he  said.  “It  has  been  rele¬ 
gated,  by  and  large  in  most  areas  of  the 
country,  to  stock  quotations,  announce¬ 
ment  of  people  making  changes  or  get¬ 
ting  promotions.  There  has  been  no  real 
penetrating  business  journalism.  The  rise 
and  need  for  business  journalism  has  just 
skyrocketed  in  the  last  two  years.  This 
has  been  reflected  in  the  increasing  suc¬ 
cess  of  business  publications  geared  to  a 
specific  geographic  area.” 

Kehoe  sees  the  possibility  of  a  net¬ 
work  of  area  business  publications  with 
standardized  ad  sizes  being  made  avail¬ 
able  to  business  oriented  national  adver¬ 
tisers  on  a  one  order-one  bill  basis.  “All 
of  the  publications  together,”  he  said, 
“can  be  a  very  appealing  group  by  virtue 


of  the  fact  that  it  can  take  a  message 
directed  to  the  business  community  and 
bring  it  down  to  a  man's  own  back 
yard.” 

Townsend,  who  recently  relinquished 
the  title  of  publisher  to  his  wife,  Terry, 
who  also  serves  as  president  of  the  Long 
Island  Chapter  of  the  Public  Relations 
Society  of  America,  provided  an  insight 
into  the  economics  of  his  publication. 
With  a  circulation  of  8000  the  paper  has  a 
cover  price  of  950  although  it  is  sold 
mainly  by  subscription  at  $49  per  year. 

For  their  $49  per  year  subscribers  re¬ 
ceive  routinely  vital  information  such  as 
lists  of  new  businesses  on  Long  Island, 
an  exclusive  listing  of  OTC  and  bank 
stock  prices  for  Long  Island  companies, 
bankruptcy  and  lispendens  notices,  a 
calendar  of  business  meeting  notices, 
etc.  No  notice  of  employment,  popula¬ 
tion,  tax,  or  income  data  published  any¬ 
where  about  Long  Island  is  omitted  from 
its  pages.  A  quarterly  “Almanac”  spon¬ 
sored  by  the  Long  Island  Lighting  Com¬ 
pany  brings  together  these  statistics  in  an 
organized  manner. 

Each  issue  which  averages  about  40 
pages,  carries  a  pullout  supplement  such 
as  “Who’s  Who  in  Communications  on 
L.L”,  “Who’s  Who  in  Trade  As- 
sociaton”  “Town  Yearbooks,”  etc.  For 
over  18  years  the  paper  has  sponsored  a 
monthly  “Fall  Guy  Luncheon”  which 
has  subjected  leading  national  and  local 
figures  to  good-natured  roasting. 


Today's  working  journalist  faces  closed  doors- 
Courtroom  as  well  as  jailhouse  doors 

We’re  dedicated  to  opening  them. 


We  are  The  Society  of  Profes¬ 
sional  Journalists,  Sigma  Delta 
Chi,  and  for  the  past  70  years  we’ve 
worked  to  see  that  freedom  of  the 
press  means  freedom  to  inform 
without  prohibitive  restraints. 

•  sponsorship  of  First  Amendment  Congresses  to 
further  public  awareness  of  the  importance  of 
press  freedom — to  the  public  as  well  as  the  press 

•  grassroots  involvement  in  dozens  of  freedom  of 
information  cases  each  year — including  financial 
aid  from  our  Legal  Defense  Fund 

•  annual  financial  support  of  the  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press,  the  University  of 
Missouri’s  Freedom  of  Information  Center  and 
the  Student  Press  Law  Center 

Now,  more  than  ever,  journalism  needs  your 
help,  your  participation,  your  support. 


Society  of  Professional  Journalists 
Sigma  Delta  Chi 


SPJ,  SDX  is  the  largest,  oldest  and  most  repre¬ 
sentative  journalism  organization.  35,000  active 
members  represent  every  branch  of  print  and 
broadcast  journalism  and  include  reporters,  pho¬ 
tographers,  editors,  news  directors,  college  stu¬ 
dents  and  teachers,  publishers  and  broadcast 
executives. 

Join  your  fellow  professionals  who  are  com¬ 
mitted  to  journalistic  freedoms  and  to  high  eth¬ 
ical  standards.  Contact  your  local  SPJ, SDX 
chapter,  call  National  Headquarters  (312-236- 
6577)  or  return  this  reply  form  today . . . 


Society  of  Professional  Journalists,  35  E.  Wacker  Dr., 
Chicago  IL  60601 

Yes,  I’m  interested  in  membership. 


NAME 
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Arbitrator  to  rule 
on  computer  pay 

Mediator  John  Kagel  has  concluded  an 
arbitration  hearing  into  whether  editorial 
employees  at  Pacific  Press  in  Van¬ 
couver,  B.C.,  should  be  paid  more  be¬ 
cause  their  typewriters  have  been  re¬ 
placed  by  computer  terminals. 

But  Kagel,  a  San  Francisco  lawyer, 
said  he  does  not  know  when  he  will  hand 
down  his  decision. 

Kagel  invited  company  lawyer  Tom 
Roper  and  Leo  McGrady,  lawyer  for  The 
Newspaper  Guild,  to  submit  final  argu¬ 
ments  to  him  in  writing  but  set  no  dead¬ 
line  for  receipt  of  their  submissions. 

On  the  concluding  day  of  the  hearings, 
Kagel  toured  Pacific  Press,  which  pub¬ 
lishes  the  evening  Sun  and  morning  Frov- 
ince,  and  inspected  the  newsrooms. 

Kagel,  himself  a  former  newspa¬ 
perman,  sat  briefly  at  one  of  the 
keyboards  and  quickly  tapped  out  a  short 
dummy  story  on  the  screen  in  front  of 
him.  Finding  his  official  decision,  he  re¬ 
fused  to  comment  on  the  system. 

Kagel  was  brought  in  to  arbitrate  a 
guild  demand  for  significant  wage  in¬ 
creases  to  compensate  members  for  what 
the  union  says  is  a  requirement  that 
editorial  employees  learn  new  job  skills. 

The  company  has  maintained  that  the 
new  system  constitutes  an  electronic  tool 
which  makes  for  easier  working  condi¬ 
tions. 

During  the  hearings,  which  began  last 
March,  union  witnesses  testified  that  the 
new  system  caused  employees  added 
strain  in  a  stressful  occupation. 

Others  said  employees  sjffer  further 


stress  when  the  system  fails  because  of 
some  electronic  gremlin. 

Company  witnesses  testified  that, 
while  the  system  did  experience  some 
troubles  after  it  came  onstream  early  in 
1977,  most  editorial  employees  now  have 
confidence  in  their  electronic  newsroom. 

Hurricane  Camille 
anniversary  section 

Ten  years  ago.  Hurricane  Camille  dev- 
estated  the  Mississippi  Gulf  Coast  and 
134  people  were  killed  in  the  three 
county  area  where  the  Gulf  Publishing 
Company  circulates  the  South  Missis¬ 
sippi  Sun  and  the  Biloxi-Gulfport  (Miss.) 
Daily  Herald. 

On  August  12  and  August  19,  Gulf 
Publishing  Company  distributed  a  spe¬ 
cial  two-part  supplement  marking  the 
10th  anniversary  of  Hurricane  Camille. 

Part  1  of  the  commemorative  edition 
included  a  chronological  account  of  the 
formation,  arrival  and  ultimate  devastat¬ 
ing  effects  of  the  storm.  The  story  was 
told  through  reprints  of  newspaper  ac¬ 
counts  and  eyewitness  descriptions. 

Part  2  covered  the  past  10  years  of 
recovery  and  rebuilding,  which  brought 
the  Mississippi  Gulf  Coast  back  as  a 
major  recreational  area. 

“It  has  been  the  most  talked  about 
special  section  we’ve  ever  published,” 
said  Gulf  Publishing  Company  president 
and  general  manager  Roland  Weeks,  Jr. 
“Single  copy  sales  increased  by  almost 
20%  on  the  Sunday  that  Part  1  was  in¬ 
serted  and  it  produced  more  additional 
ad  linage  than  any  previous  special  sec¬ 
tion.” 


Publisher  must  pay 
strikers  profit-sharing 

A  federal  judge  has  ordered  the  own¬ 
ers  of  the  Green  Bay  Press-Gazette  to 
pay  36  former  craft  union  workers 
$96,590  docked  from  their  profit-sharing 
payments  after  they  went  on  strike. 

Federal  Judge  Myron  L.  Gordon  said 
the  decision  by  the  Green  Bay  Newspa¬ 
per  Co.  to  drop  the  strikers  from  the 
company’s  profit-sharing  plan  and  pay 
them  only  80%  of  the  funds  they  had 
accumulated  was  “inconsistent  with 
common  law,  the  terms  of  the  plan  and 
national  labor  law  policy.” 

The  company’s  action  had  the  effect  of 
penalizing  a  lawful  strike  by  the  workers, 
Gordon  said. 

Forty-one  striking  members  of  Local 
23  of  the  International  Typographical 
Union  sued  in  1975  after  the  newspaper 
replaced  them  and  paid  only  a  portion  of 
their  interest  in  the  profit-sharing  plan. 

The  company  said  the  workers  were 
entitled  to  a  reduced  share  because  they 
had  been  “voluntarily  terminated”  and 
had  gotten  jobs  at  the  Green  Bay  Daily 
News,  a  strike  paper. 

Gordon  said  the  paper’s  decision  to 
sever  the  employes  from  the  plan  was 
“arbitrary  and  capricious”  because  it 
had  not  adequately  checked  whether  the 
strikers  could  be  dropped  because  they 
got  similar  jobs. 

The  work  at  the  strike  paper,  which 
was  part  time  and  for  minimum  wages, 
was  not  “substantially  equivalent”  to 
their  jobs  at  the  Press-Gazette,  he  said. 

Union  favored 
in  NLRB  ruiing 

Efforts  by  the  Cadillac  (Mich.)  Even¬ 
ing  News  to  have  a  union  election  vote 
set  aside  because  a  union  agent  had  rep¬ 
resented  union  dues  as  $1.25  less  than 
they  actually  were  have  been  rejected  by 
the  National  Labor  Relations  Board. 

On  February  22,  1979,  the  Graphic 
Arts  International  Union  was  chosen  as 
the  bargaining  agent  for  employes  by  a 
vote  of  15  to  12.  The  News  management 
objected,  asking  that  the  election  results 
be  set  aside  and  a  new  election  held  be¬ 
cause,  on  the  night  before  the  election. 
Union  Agent  Donald  R.  Hackel  had 
failed  to  include  a  $1.25  International 
group  service  fee  in  his  announcement  to 
seven  employes  regarding  the  amount  of 
dues. 

A  three-man  NLRB  panel,  consisting 
of  chairman  John  H.  Fanning,  John  C. 
Truesdale  and  John  A.  Penello,  decided, 
however,  in  favor  of  the  union.  The  deci¬ 
sion  brought  out  that  News  employes 
had  previously  been  informed  of  the  cor¬ 
rect  dues  and  Hackel’ s  omission  could 
not  be  expected  to  have  any  significant 
effect  on  an  election. 
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Publisher 
hears  from 
supporters 

By  Henry  Lee 

Since  opposing  Gannett’s  acquisition 
of  Combined  Communications  in  a  July  7 
letter  to  Editor  &  Publisher,  Hoover 
Adams,  Dunn  (N.C.)  Daily  Record 
editor/publisher  has  received  scattered 
support  from  varied  interests.  No  dissent 
was  noted  in  some  20  letters  made  avail¬ 
able  and  several  telephone  calls. 

Interestingly,  Adams  and  Allen  H. 
Neuharth,  Gannett’s  chairman  and  pres¬ 
ident  have  become  pen  pals,  but 
nevertheless  unbending  adversaries. 
After  the  letter  appeared,  Neuharth  re¬ 
plied  with  a  friendly  letter  and  enclosure 
from  Richard  B.  Thomas,  publisher, 
Marion  (Ind.)  Chronicle-Tribune . 
Thomas  explained  Gannett  had  acquired 
his  erstwhile  family  newspaper  and  he 
had  ever  since  remained  there  as  a  happy 
publisher. 

“Our  newspaper  is  better  managed,  is 
more  responsive  to  local  issues,  is  more 
independent  of  fiscal  pressures  than  it 
was  as  an  independent,  locally-owned- 
newspaper,”  his  “unsolicited”  letter  to 
Sen.  Richard  G.  Lugar  (R-Ind.)  read. 

Other  communications  predictably 
agreed  with  Dunn,  the  popular  editor- 
publisher  in  the  sandhills  of  eastern  North 
Carolina,  who  has  not  played  David 
since  milking  cows  before  and  selling 
vegetables  after  school  in  Dunn  during 
the  Depression. 

“Because  of  depreciation,  deductions 
for  interest  payments,  and  other 
loopholes,”  Adams  charged,  “the  big 
chains  can  grab  off  these  newspapers  at 
almost  no  cost.  And  if  they’re  unprofit¬ 
able,  they  can  write  it  off  their  taxes.” 

This  incited  the  most  significant  sup¬ 
port  from  Ben  H.  Bagdikian,  University 
of  California/Berkley  journalism  profes¬ 
sor.  “I  share  your  concern  with  this 
trend  in  newspapering  but  it  is  not  often 
that  one  gets  authoritative  information 
on  actual  results  untouched  by  the  stan¬ 
dard  rhetoric  of  national  organizations,” 
the  ex-Washington  Post  national  affairs 
editor  pointed  out. 

Also  the  author  of  The  Effete  Conspir¬ 
acy  and  other  critical  works  on  jour¬ 
nalism,  Bagdikian  said  he  is  researching 
the  impact  of  “chains  and  other  national 
corporations  in  the  mass  media  .  .  .” 

While  writing  on  the  subject  for  a  Ph.D 
dissertation.  Bob  Norton  wrote  from 
Hawaii.  “My  problem  is  knowing  what 
questions  to  ask,”  he  wrote.  “The  big 
question,  of  course,  is  what  effect  these 
bottom-line  orientated  newspaper  chains 
will  have  on  the  functioning  of  the 
American  democracy. 

From  the  Citizens  Communications 


Center,  Washington,  came  support  and 
suggestion  for  joint  action.  “Perhaps  my 
occasionally  held  view  of  the  press  as  a 
monolithic  conglomeration  of  would-be 
monopolists  is  a  bit  jaded,”  Jeffrey  H. 
Olson  wrote.  He  enclosed  a  copy  of  a 
center  petition  for  the  Federal  Com¬ 
munications  Commission  to  reconsider 
the  Gannett-Combined  Communications 
merger. 

Other  communications  largely  in¬ 
volved  scribbled  notes  of  encouragement 
or  personal  notes  of  agreement. 

Replying  to  all  these  letters,  he 
thanked  the  senders  and  implored  them 
to  petition  Congress. 

However  upset  about  group  owner¬ 
ship,  Adams  is  not  concerned  about 
monopolies  after  creating  one  himself  in 
an  individual  success  story.  After 
graduating  from  Dunn  High  School,  he 
reported  for  the  Charlotte  Observer 
shortly  before  joining  the  Dunn  Dispatch 
where,  excepting  World  War  II  service, 
he  remained  for  15  years  until  starting 
the  Daily  Record  in  1950.  Last  year,  he 
bought  the  Dispatch — ending  the  small¬ 
est  daily  competition  in  America. 
(Dunn’s  estimated  population  is  9,363; 
the  Daily  Record’s  Circulation  is  8,774). 

The  Justice  Department  reportedly 
frowned  on  that  move  but  decided  not  to 
stop  it. 

“I  feel  a  monopoly  paper  should  be 
operated  just  like  it  had  competition,” 
Adams  explained.  “Actually,  1  have 
competition:  the  Raleigh  News  and  Ob¬ 
server’s  zoned  edition  here,  the  Benson 
Review  (weekly)  six  miles  away,  and  two 
local  radio  stations.” 

But  this  competition  is  seemingly  in¬ 
sufficient.  More  perhaps  could  stir 
Adams  to  install  an  editorial  page,  where 
some  items  about  his  good  friend.  Sen. 
Robert  Morgan  (D-N.C.),  of  neighboring 
Lillington,  could  be  better  pasted  up. 
Morgan,  who  is  sponsoring  legislation  to 
bolster  independent  newspaper  owner¬ 
ship,  gets  much  front-page  exposure. 

What  appears  somewhat  like  an  edito¬ 
rial  page  is  actually  a  hole  for  religious 
columns,  personal  advice,  and  syndi¬ 
cated  features.  Seldom  do  any  staff- 
written  editorials  appear. 

Personable  and  handsome,  Adams  is 
of  a  vanishing  breed — southern  editors 
prominent  in  Democratic  Party  politics. 
His  paper  is  readily  labeled  Democratic 
and  he  is  very  active  at  local,  state,  and 
national  levels.  He  was  successful  pub¬ 
licity  director  in  a  bitter  election  cam¬ 
paign  of  the  late  Sen.  Willis  Smith  (D- 
N.C.) 

When  not  newspapering  or  politicking, 
Adams  was  soldiering  in  England  with 
the  101  St  Airborne  Division  during  World 
War  II.  He  returned  home  to  publicize 
Jackie  Coogan,  child  actor  and  then 
glider  pilot,  on  war  bond  tours. 

Besides  civic  activity  (Rotary),  he  now 
finds  increasing  time  for  travel  with  his 
wife,  Mellicent.  They  have  3  children. 
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BNA  has  already  published  more 
than  6,000  pages  of  court  deci¬ 
sions  relating  to  just  part  of  the 
First  Amendment. 

BNA's  MEDIA  LAW  REPORTER  Is  your 
weekly  source  for  courtroom  develop¬ 
ments  concerning  communications  law. 

Produced  in  the  nation's  capital  by 
SNA’s  experienced  team  of  lawyer-editors. 
MEDIA  LAW  REPORTER  brings  you  timely, 
accurate  coverage  of  the  full  spectrum  of 
First  Amendment  issues  regarding  fair 
trial/free  press,  libel,  obscenity,  news 
gathering,  protecting  sources,  media  own¬ 
ership.  distribution  of  media,  and  more. 

By  staying  on  top  of  these  vital  is¬ 
sues  now,  as  they  occur,  you're  more 
likely  to  avoid  expensive,  time-consuming 
litigation  in  the  future. 

Try  MEDIA  LAW  REPORTER  on  ap¬ 
proval  for  45  days.  Just  mail  the  coupon 
below  and  prove  to  yourself  how  well  the 
REPORTER’S  concise,  comprehensive,  and 
authoritative  coverage  of  communications 
law  meets  your  needs.  You  send  no  money 
now.  so  there's  absolutely  no  risk  to  you. 
The  Bureau  of  National  Affairs,  Inc. 

Dept.  MED-599-EP^.'^ 
1231  25th  Street.  N.W.  [  A  1 
Washington,  D.C.  20037 

^  ^  1 The  Bureau  of  National  Affairs,  Inc. 

1231  25th  Street,  N.W, 

^  Washington.  D.C.  20037 
Please  send  me  MEDIA  LAW  REPORTER  on  ap¬ 
proval  for  45  days,  after  which  I'll  either  ac¬ 
cept  your  invoice  for  one  year  of  service  at 
the  regular  annual  rate  of  $276.  dating  from 
the  start  of  the  approval  period,  or  I'll  return 
the  materials.  BNA  pays  all  postage  and  ship¬ 
ping  charges  — both  ways! 
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Carrier  recruitment  strip 

United  Feature  Syndicate  introduced 
“Carrier-Toons,”  a  Sunday  comic  strip 
designed  to  help  newspapers  recruit  car¬ 
riers. 

Created  by  Chick  Larsen,  “Carrier- 
Toons”  is  available  in  one-sixth  page 
standard  and  one-sixth  page  tabloid, 
geared  to  fit  on  the  front  page  of  newspa¬ 
per  comics  sections. 

“Due  to  the  large  turnover  in  carriers, 
newspapers  are  always  looking  to  recruit 
new  ones,”  Larsen  said.  “I  came  up 
with  the  idea  of  a  comic  strip  to  attract 
young  people  because  they  regularly 
spend  more  time  with  the  Sunday  comic 
section  than  with  any  part  of  any  other 
day’s  paper.” 

Larsen,  a  newspaper  man  for  more 
than  30  years,  has  worked  in  many  dif¬ 
ferent  areas  within  the  business.  Cur¬ 
rently  graphic  presentation  manager  in 
special  promotion  for  the  Richmond 
Newspapers  Inc.,  he  works  closely  with 
the  sales  and  circulation  departments. 

“Many  adults  work  part-time  as  car¬ 
riers  for  newspapers  because  it  is  so  lu¬ 
crative,”  Larsen  said.  “The  majority  of 
carriers  are  young  people  though,  and  it 
is  these  young  carriers  who  are  espe¬ 
cially  valuable  to  newspapers  because 
they  can  be  motivated  to  knock  on  doors 
and  get  new  subscribers.” 

“Carrier-Toons”  began  in  the 
Richmond  Times-Dispatch  on  December 
31,  1978.  Richard  W.  Johnson,  executive 
consultant  for  United  Feature  Syndicate, 
saw  the  strip  and  sent  it  to  UFS  president 
Robert  Roy  Metz  and  UFS  managing 
editor  of  comics  Roberta  D.  Miller.  Both 
Metz  and  Miller  were  enthusiastic  about 
the  potential  for  “Carrier-Toons”  and 
Miller  telephoned  Larsen  to  ask  him  if  he 
would  like  to  have  the  strip  syndicated. 

Larsen  became  graphic  presentation 
manager  for  the  Richmond  Newspapers 
in  1977.  Earlier,  he  was  for  nine  years 
editorial  cartoonist  of  the  Richmond 
Times-Dispatch,  and  for  17  years  news 
artist  and  cartoonist  for  that  newspaper. 
He  received  two  Freedom  Foundation 
awards  and  the  National  Highway  Safety 
Award  for  his  editorial  cartoons. 


Al  Leeds  has  joined  the  Washington 
Post  Writers  Group  as  special  projects 
manager.  His  first  task  will  be  the  syndi¬ 
cation  sales  and  distribution  of  “Dupont 
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Circle,”  the  first  comic  strip  to  be  spon¬ 
sored  by  the  Washington  Post. 

“Dupont  Circle”  began  running  in  the 
Post  six  days  a  week  on  September  10, 
and  will  be  available  nationally  in  several 
months. 

The  strip  was  described  by  Writers 
Group  director  William  B.  Dickinson  Jr. 
as  “an  upscale,  topical  comic  strip  for  an 
age  in  which,  for  better  or  worse,  Wash¬ 
ington  has  moved  from  a  sleepy  town  on 
the  Potomac  to  a  wide-awake  capital, 
both  politically  and  culturally.” 

Leeds,  holder  of  bachelor  and  mas¬ 
ter’s  degrees  from  Drake  University, 
leaves  a  seven-year  career  with  the  Reg¬ 
ister  and  Tribune  Syndicate.  He  served 
most  recently  as  marketing  coordinator. 
♦  *  ♦ 

Keith  D.  Anderson,  Robert  G.  Mc- 
Ewen  and  John  E.  Swagger  have  been 
named  regional  sales  vicepresidents  for 
United  Feature  Syndicate  and  Newspa¬ 
per  Enterprise  Association. 
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Left  to  right: 

Keith  D.  Anderson, 
Robert  G.  McEwen, 
and  John  Swagger 
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Anderson  represents  UFS/NEA  in  the 
states  of  Alaska,  Hawaii,  Iowa,  Michi¬ 
gan,  Minnesota,  North  and  South 
Dakota,  Wisconsin  and  Illinois;  as  well 
as  the  Canadian  provinces  of  Alberta, 
Manitoba  and  Saskatchewan. 

McEwen  is  responsible  for  the 
highly-populated  Southeastern  states  of 
Alabama,  Florida,  Georgia  and  South 
Carolina. 


Swagger’s  sales  activities  are  concen¬ 
trated  in  The  District  of  Columbia,  Del¬ 
aware,  Kentucky,  Maryland,  Virginia, 
West  Virginia;  and  in  Canada,  Ontario, 
Quebec  and  the  Atlantic  provinces. 

Anderson,  37,  joined  UFS  in  1972  as  a 
sales  representative  in  the  Midwest.  Ear¬ 
lier,  he  was  for  three  years  press  secre¬ 
tary  to  U.S.  Senator  Quentin  Burdick  of 
North  Dakota. 

McEwen,  50,  joined  NEA  in  1967, 
after  more  than  20  years  service  in  the 
U.S.  Marine  Corps.  He  worked  in 
NEA’s  promotion  department  for  four 
years  before  becoming  sales  representa¬ 
tive  for  NEA’s  Great  Lakes  division. 

Swagger,  54,  worked  for  both  NEA 
and  UFS  before  they  consolidated  their 
operations.  He  was  a  sales  representa¬ 
tive  for  NEA’s  Great  Lakes  and  South¬ 
east  divisions,  and  represented  UFS  in 
the  Midwest.  Swagger  was  also  advertis¬ 
ing  director  for  the  Key  West  (Fla.)  Citi¬ 
zen  and  reatil  advertising  director  for  the 
Huntington  (W.  Va.)  Newspapers. 

*  *  * 

Don  Knudsen  of  Washington  state, 
who  for  years  has  drawn  and  self- 
syndicated  under  the  Sierra  Features 
banner  his  weekly  comic  panel  Elmer 
Stoon,  has  signed  with  Feature  As¬ 
sociates. 

The  cartoon  panel  currently  runs  in 
more  than  50  newspapers. 

It  is  a  humorous  panel  of  outdoor  liv¬ 
ing,  hunting,  fishing,  and  camping.  It  fea¬ 
tures  Elmer  Stoon,  his  dog,  and  his  wife, 
not  necessarily  in  that  order. 

Feature  Associates  is  located  at  3334 
Kerner  Blvd.,  San  Rafael,  Ca.  94901. 

*  ♦  * 

Jerry  Sharpe,  writer  of  a  country 
music  column  for  Scripps-Howard’s 
Pittsburgh  Press  since  October,  1975, 
has  been  signed  to  a  10-year  contract 
with  Columbia  Features. 

The  syndicate,  at  36  W.  44th  St.,  New 
York,  will  distribute  Sharpe’s  “Country 
Beat”  weekly,  according  to  associate 
editor  Helen  Staunton. 

The  column  includes  stars’  profiles 
and  comments  as  well  as  Sharpe’s  re¬ 
views  of  their  latest  works  and  his  pre¬ 
dictions  on  what  will  click  as  hits. 

The  package  also  includes  chit-chat 
items  about  people  and  trends  and  a 
chart  of  the  Top  10  singles  and  Top  5 
albums  of  the  week. 

Literally  born  into  country  music  in  a 
rural  Allegheny  Mountain  home,  Sharpe 
not  only  writes  about  it,  but  has  played  it 
and  produced  radio  shows  on  its  various 
sounds,  artists  and  history. 

Columbia  took  on  the  column  after  re¬ 
search  showed  that  country  music  is  the 
fastest  growing  sound  on  90  per  cent  of 
all  radio  stations  and  that  phonograph 
record  sales  total  a  half-billion  dollars. 
The  majority  of  fans  are  in  the  25-49  age 
bracket,  a  survey  showed. 

Sharpe  will  continue  to  write  the  col¬ 
umn  for  the  Press  where  he  is  a  staffer. 
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Obit  Page  for  ordinary 
peopie  to  run  weekiy 


Los  Angeles  Times  has  started  an 
Obituary  Page  to  run  every  Monday  near 
the  back  of  the  first  section. 

Times  editor  William  F.  Thomas  said 
the  page  will  feature  the  obits  of  the  fam¬ 
ous  but  also  will  report  the  deaths  of 
“ordinary  people  who  may  not  have 
been  famous  but  led  interesting  lives.” 

Thomas  added  that  the  page  stems 
from  “a  realization  all  of  us  have  that  we 
are  not  doing  a  proper  job  with  obits 
because  of  time  and  space  limitations.” 

Times’  obits  have  been  appearing 
throughout  the  paper,  although  generally 
near  the  paid  notices. 

Burt  A.  Folkart,  a  veteran  Times  news 
editor,  has  been  named  “biographical 
editor”  to  coordinate  the  page.  “What 
we  plan  is  a  cross-section  of  people  who 
made  an  interesting  or  significant  imprint 
on  the  planet,”  Folkart  explained. 

He  said  the  obits  of  celebrities  and 
other  notables  will  continue  to  be  played 
as  news  during  the  rest  of  the  week. 

The  first  Monday  obit  page  appeared 
August  20  on  page  19  and  was  interna¬ 
tional  in  scope.  Among  the  passings 
noted  were  those  of  an  American 
abstract  painter,  an  Israeli  banker,  an 
Italian  woman  senator  who  authored  an 


anti-prostitution  law,  a  Hollywood 
makeup  woman,  a  Washington  attorney 
who  defended  scores  of  persons  accused 
of  Communist  sympathies  during  the 
1950’s,  a  German-bom  biochemist  who 
won  the  Nobel  Prize  and  a  colorful  Los 
Angeles  press  agent. 

California  PM  paper 
to  enter  AM  field 

The  Bakersfield  Californian  has  joined 
the  growing  ranks  of  afternoon  newspa¬ 
pers  switching  to  a  morning  publication. 

The  Californian,  after  113  years  as 
primarily  a  p.m.  paper,  will  go  com¬ 
pletely  morning  on  October  1 .  Currently, 
the  newspaper  is  afternoon  5  days  and 
morning  on  Saturday  and  Sunday. 

Marketing  manager  Keith  Cowan  said 
the  move  followed  a  front-page  survey  in 
which  60  percent  of  7,200  respondents 
said  they  preferred  a  morning  paper. 

“The  main  reason  for  the  change  is 
that  we  believe  a  morning  publication 
will  render  a  better  service  to  our  readers 
and  advertisers  by  having  the  product  in 
the  home  all  day,”  Collins  said. 


JOINS  SYNDICATE— Ted  Findlay, 
executive  editor  of  the  Quincy  (III.) 
Herald-Whig,  was  named  executive 
editor  of  Universal  Press  Syndicate. 
He  will  be  responsible  for  expanding 
the  search  for  columnists,  features, 
news  series  and  comics;  developing 
marketing  techniques  and  programs; 
and  assuming  administrative  respon¬ 
sibilities,  Andrews  said. 


He  noted  that  the  Californian  will  add 
new  features  and  columns  when  it  goes 
morning. 

Collins  said  the  cost  of  the  change  to 
the  paper  cannot  be  estimated  at  this 
time. 


Deaths 


Harold  W.  Hull,  48,  national  adver¬ 
tising  manager  for  Newark  (N.J.)  Star- 
Ledger;  August  29. 

♦  ♦  ♦ 

Harold  Moss,  pressroom  technical 
manager,  London  (Ont.)  Free  Press;  July 


Len  Goldsmith,  62,  theater  columnist 
and  critic  in  Los  Angeles  for  the  South¬ 
east  Daily  NewsIDaily  Signal,  a  past 
president  of  the  L.A.  Drama  Critics  Cir¬ 
cle;  August  31. 

*  *  ♦ 

Marji  Kunz,  40,  fashion  writer  for  De¬ 
troit  News;  August  28. 

*  *  * 

Albert  M.  Skea,  62  reporter  for  Fajja/c 
(N.J.)  Herald  News  for  seven  years  and 
26  years  with  the  Newark  Evening  News, 
who  won  several  awards  for  his  aviation 
writing;  August  26. 

*  *  * 

Ovid  A.  Martin,  75,  covered  three  de¬ 
cades  of  changes  in  American  agriculture 
for  The  Associated  Press  until  a  stroke 
forced  his  retirement  in  1969;  worked  on 
several  Missouri  papers  before  joining 
AP  in  Kansas  City  in  1933;  August  24. 

*  if  * 

James  O’Brien,  57,  editor  of  the  edito¬ 
rial  page  of  the  Wilmington  (Del.) 
News-Journal  papers  since  1975;  August 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


THE  AUTOMOTIVE  PAGE,  a  weekly  fea¬ 
ture  of  maintenance  tips  and  interesting 
articles.  National  coverage  with  a  local 
flavor,  with  43  regional  ^itions  in  U.S. 
and  Canada.  A  lead  to  national  after- 
market  advertising.  For  details.  Concept 
Creations,  Box  29884,  Editor  & 
Publisher. 


BUSINESS 


BUSINESS  LAW  Column — Corporation 
lawyer  answers  key  and  timely  questions 
on  business  law.  Samples.  Leo  J  Barrett, 
45  Concord  Rd,  Manchester  CT  06040. 


CARTOONS 


“ALL  THE  CARTOONS  YOU'LL  EVER 
NEED”  is  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROPcartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 
York,  NY  10014. 


CHECK  our  low  prices.  Rates  as  low  as 
40#  per  week  on  our  Editorial  Cartoons. 
Free  sample  package.  R-GABS  Comic 
Features,  1324  N  3rd,’Sf  Joseph  MO 
64501. 


ETHNIC 


"OUR  ROOTS,"  a  three-times  weekly 
feature  (125-150  words)  on  ethnic,  his¬ 
toric  facts,  dealing  with  all  races,  relig¬ 
ions,  nationalities.  Samples,  rates  on  re¬ 
quest.  JAY-R  Syndicate,  c/o  McBride, 
267  W  70  St,  New  York  NY  10023,  (212) 
867-7330. 


GARDENING 


"(jROWING  YOUR  OWN"  samples. 
Shades  of  Green,  Box  57-E,  Ipswich  MA 
01938.  We'll  send  seed  catalog  too! 


GENERAL 


HOW  DOES  IT  WORK?— Brain  teaser 
based  on  a  recent  patent,  for  non-tech 
reader.  Box  29400,  Editor  &  Publisher. 


THE  NEW  INVENTIONS— Recent  pa¬ 
tents,  in  light,  fast  style,  for  pop  reading. 
Box  29399,  Editor  &  Publisher. 


FREE  FEATURES  (swap  for  typography). 
Details,  samples:  Dickson,  17700  West¬ 
ern  69e,  Gardena  CA  90248. 


NEVy  COLUMNS  from  Feature  As¬ 
sociates:  About  Tools,  for  the  han¬ 
dyman;  Stamping  Grounds,  not  iust  for 
stamp  collectors:  Byline  Consumer,  a 
consumer  column;  Crafting  One-of-a- 
Kind  Gifts,  for  the  hobbyist;  Rodd 
Hamm's  Field  Journal,  hunting,  fishing, 
outdoors;  About  Camping,  for  those  with 
R.V.'s  and  campers  generally;  TV 
Starscramble,  a  puzzle  for  your  televi¬ 
sion  page.  All  available  weekly.  Write 
3334  Kerner  Blvd,  San  Rafael  CA  94901. 


HUMOR 


YOUNG  BLACK  COLUMNIST  offers  side¬ 
splitting  commentary  on  Americana. 
Twice-weekly.  Samples;  Venice  L. 
Holmes,  2503  McGill,  ^ginaw.  Ml  48601. 


MARRIAGEIDIVORCE 


DIVORCE  and  marriage  column — Lawyer 
answers  questions  and  ^ves  legal  infor¬ 
mation.  Samples.  Leo  J  Barrett,  45  Con¬ 
cord  Rd,  Manchester  CT  06040. 


INSPIRATIONAL 


"MOUNTAIN  MOVING  FAITH”— Inspira¬ 
tion  and  Insight  for  today's  problems 
from  the  man  and  ministry  that  is  reach¬ 
ing  America  and  the  world  via  television. 
Jim  Bakker  shares  his  views  in  a  weekly 
column  (350  words)  now  available  FREE 
for  syndicatiorv— Contact  Jan  White,  PTL 
Television  Network,  Charlotte  NC  28279. 
(704)  554-6080. 


MONEY 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples,  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Philadelphia  Bulletin  and  other 
fine  newspapers.  Free  samples.  M. 
Stevens,  15  Breckenridge  Rd,  Chappaqua 
NY  10514. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated — 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  5th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 


QUOTES 


THOUGHT  FOR  THE  DAY— daily  feature. 
Set  of  31  quotes  monthly.  Uncommon 
Quotations,  PO  Box  7285,  University 
Sta,  Provo  UT  84602. 


RE/U.  ESTATE 


HOUSE  CALLS — Q  and  A  on  all  aspects 
of  real  estate.  Lively,  informative,  reli¬ 
able  anywhere  in  U.S.  5th  year,  Miami 
Herald,  Philadelphia  Daily  News  .  .  . 
every  reader's  letter  answered  by  mail. 
Broker  Journalist,  college  teacher  Edith 
Lank,  240  Hemingway,  Rochester  NY 
14620.  (716)  271-6230. 


RELIGION 


PUNGENT  PRAYER,  10  year  old  quality 
column,  camera  ready.  Colorful  prayers 
and  true  answers  to  prayer;  “slanted" 
toward  non-churchmen.  Phil  Pierce,  404 
E.  Elm,  W.  Frankfort  IL  62896.  (618) 
937-2898. 


SENIOR  CITIZENS 


DEAR  SENIOR  CITIZEN.  Weekly  column 
for  seniors,  their  families  and  friends. 
Letters  and  responses  about  strengths 
and  concerns  in  old  age.  Practical  in¬ 
formation  shared  about  services.  Write 
for  samples  and  rates.  MHS  Features, 
PO  Box  425,  Lenox  Hill  Station,  New 
York,  NY  10021. 


TAXES 


FARM  TAXES,  popular  weekly  column  in 
its  fifth  year  is  available  in  a  few  areas. 
For  topical  samples  and  prices  write: 
Battersby,  Box  527,  Ardmore  PA  19003. 


TRAVEL 


INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  new  in  its  5th  year.  Weekly, 
$1.25.  Write  for  free  samples.  #1  Easy 
St.,  Aptos,  CA  95003. 


TRAVEL  column,  600  words  by  globe¬ 
trotting  pro.  Modest  rates.  Inquiries: 
Reports  Internationale  Agency,  Box 
4574,  Denver  CO  80204. 


WEEKLY 


“BOOTSTRAPS”  is  basic.  It's  interest¬ 
ing,  competitive,  habit-forming.  It's  800 
words  of  creative  entertainment.  It's  cul¬ 
tural  motivation  for  self-improvement. 
52  weeks  free.  Elm  Hollow  Syndicate, 
Box  403,  Livingston  Manor  NY  12758. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


“How  to  start  Your  Own  Community  news¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says;  “Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,”  15  day  guarantee.  $9.95from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


MONTHLY  human  potential  publication. 
San  Francisco  area.  5  year  track  record. 
10,000  paid  circulation.  Gross  130M. 
Small  Net.  Tremendous  potential  nation¬ 
ally.  Compatible  working  partner  wanted. 
Small  investment.  Reply  with  full  back¬ 
ground  information  to  Box  30082,  Editor  & 
Publisher. 


NEWSPAPER/MAGAZINE  PUBLISHERS 
Can't  Sell  More  Ad  Space — If  you  don't 
promote  .  .  .  Here's  news  on  how  to  cut 
costs  and  reach  your  target  market  by  Di¬ 
rect  Mail  Advertising  to  a  proven  list  of 
"Advertising  Opportunity  Seekers”.  Only 
$25.00  per/lOCiO  names  (gummed  lables). 
FREE  Instructions!  Budget  Ads  List,  PO 
Box  68-PE,  Park  Ridge  IL  60068. 


PUBLISHER  of  40^  travel  magazines 
seeking  local  associates  for  expansion  in 
selected  U.S.  cities.  Excellent  profitability 
and  training  provided.  Investment  re¬ 
quired.  Contact  Roger  Thrailkill, 
TRAVELHOST,  PO  Box  31768,  Dallas  TX 
75231.  (214)  691-1163. 


NEWSLETTER 


FREELANCER'S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments  and  news.  Special  9-issue  tria! 
subscription,  $9.  P()  Box  89-EP, 

Skaneateles  NY  13152.  (315)  685-8505. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


W.  SID  SMITH.  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405.  (912) 
925-8666,  day  or  night. 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  33M,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. _ 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Route  1,  Box  146 
Theordore  AL  36582 


NEWSPAPER  OWNERS-SEEKERS,  We  will 
be  glad  to  go  over  your  plans  with  you.  No 
obligations.  NEWSPAPER  SERVKIE  CO., 
INC.,  PO  Drawer  12428,  Panama  City.  FL 
324(5i. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

t Remittance  should  accompany 
copy  unless  credit  established). 

1  week  — $2. 75  per  line 

2  weeks — $2.65  per  line,  per  issue 

3  weeks — $2.45  per  line,  per  issue 

4  weeks— $2.25  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 


POSITIONS  WANTED 

(Payable  with  order) 


1  week  — $2.05  per  line 

2  weeks— $1.90  per  line,  per  issue 

3  weeks— $1.75  per  line,  per  issue 

4  weeks— $1.55  per  line,  per  issue 

Add  $1.75  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  oorders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $68.00  per  column  inch 
minimum  space. 

WEEKLY  CLOSING  TIME 
TiMsdoy,  4:00  PM  N«w  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 
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NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  “Norton  office.” 
PO  Box  88,  Norton,  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice."  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 

MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair.  Calif.  91763. 
(714)  626-6440 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay.  Cal.  93247  (209)  562-2587 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill.  N.J.  08003.  (609)  795- 
6026. 


IF  YOU’RE  READY  TO  SELL  your  midwest 
daily  or  weekly  newspaper,  we'll  find  you  a 
buyer  with  the  competence  and  finances 
to  make  the  sale  worthwhile — and  in  a 
reasonable  space  of  time.  Roy  Holding  As¬ 
sociates,  PO  Box  212,  Galva,  IL.  Phone 
(309)  932-2270,  or  932-2642. 


NEWSPAPERS  FOR  SALE 

FLORIDA  (major  city)  newspaper  bi-weekly 
with  full  composition  equipment  and  job 
printing  shop  plus  building  on  main 
thoroughfare.  $70,(X30  gross  and  more  po¬ 
tential.  Take  all  for  $105,000.  Only  finan¬ 
cially  strong  reply.  Box  30056,  E:ditor  & 
Publisher. 

GROWING  WEEKLY  in  rapidly  developing 
town,  located  in  beautiful  California  area. 
WideN  accepted  by  readers,  advertisers. 
Box  30108,  Editor  &  Publisher. 

WELL  ESTABLISHED  Missouri  Shopper.  2 
colleges,  agriculture  and  industries,  good 
staff,  equipment  and  market  dominance. 
Asking  gross  $330,000.  Should  do 
$400,000  next  12  months.  Write  Box 
29962,  Editor  &  Publisher. 

NORTHERN  NEW  ENGLAND  semi-weekly. 
Now  grossing  $60,0<X)  with  almost  no  ad¬ 
vertising  sales  effort.  Good  husband-wife 
operation.  $50,000  cash  or  $60,000  and 
owner  will  finance  with  one-third  down. 
Box  30152,  Editor  &  Publisher. 


CALIFORNIA  group  of  weeklies  priced  at 
$1  million.  Building  available,  includes 
plant.  Qualify  yourself  in  first  letter.  Sny¬ 
der  Newspaper  Brokers,  136  E  Honolulu, 
Lindsay  CA  93247.  (209)  562-2587. 


WEEKLY  in  booming  Kentucky  county. 
Gross  $150M.  $130M  with  terms.  No  job 
printing.  James  White,  Box  783, 
McMinnville  TN  37110. 


EXCLUSIVE  ZONE  8  WEEKLY 
covers  2  county  seats,  good  net.  Gross 
$105M.  Price  $103M  plus  $77,500  for 
building  and  improvements.  Buyer  pays 
broker.  Dean  Sellers,  808  N.  Miller  St, 
Mesa  AZ  85203.  (602)  964-1093. 


DAILY  with  shopper.  Zone  5,  $240,000 
gross  and  growing.  $100,000  cash  down, 
balance  $150,000,  easy  terms.  Box 
30229,  Editor  &  Publisher. 


50  PERCENT  OWNERSHIP  in  central 
Texas  weekly  available  for  working  editor 
with  some  business  sense.  Projected  gross 
$42,000.  Cash  investment  $7500.  Total 
price  $15,(X)0,  terms  to  suit.  (817)  697- 
2316.  Prefer  Texan.  Full  Ownership 
$36,500. 


CENTURY  OLD  Zone  1  weekly  with  15% 
annual  growth  rate.  $115,000  with  good 
financing  available.  Includes  composition 
facilities.  Box  30164,  Editor  &  Publisher. 

America’s  LeacJing  Brokers 
Know  That  When  It  Comes  To 
Selling  Papers — 

We  Know  Our  Business 


E&P  Classifieds 
(212)  752-7053 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paper  operated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily,  we  are  seeking  exclusive  profitable 
newspapers  with  4(100  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  q^ualifications.  Confidentiality  as¬ 
sured.  Box  6310,  Editor  &  Publisher. 


EXPERIENCED  newspapermen  looking  for 
paper(s)  grossing  $100M  to  $1  million. 
Prefer  Zones  8,  9,  5,  but  will  consider 
other  areas.  Marten,  Box  1388,  Cotton¬ 
wood  AZ  86326. 


PRESS  TIME  AVAILABLE 


NON-HEAT  WEB  PRESS  time  available,  8 
units,  two  folder  operation.  Northeast  Ok¬ 
lahoma,  adjacent  to  major  interstate 
highways.  Phone  (918)  273-1040  collect. 


PRINTING  PLANTS  FOR  SALE 


FOR  SALE — Long  established  commercial 
print  plant  on  eastern  shore  of  Maryland. 
Annual  gross  exceeding  $300M.  Solid  base 
accounts.  Plant  located  in  county  seat. 
Address  inquiries  to  R.S.  Smith,  PO  Box 
429,  Elkton  MD  21921. 


PUBUCATIONS  FOR  SALE 


ZONE  7,  32,000  free  circulation  paper,  3 
unit  press,  real  estate,  Compugrapnic,  2 
vehicles.  Billed  $280,000.  $495,000  cash. 
Box  30121,  Editor  &  Publisher. 


USSR — Professional  Journalism  and  Arts 
Tour.  December  28- January  11.  1980.  In¬ 
cludes  Russian  Winter  Festival,  New  Year’s 
Eve  celebrations,  receptions  with  cocktail 
banquets.  National  Ukrainian  Feast. 
Seminars,  theater  visits  and  extensive 
sightseeing.  $989,  non-profit.  For 
brochure  write  VAI,  9  Cleveland  Rd,  New 
Haven  CT  06515. 

INDUSTRY  SERVICES 
ADVERTISING  SERVICES 

Professional  Advertising  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
(516) 661-5100 
1296  E.  Lake  Rd., 
Hammondsport.  NY  14840 
(607)  292-3781 


INSTANT  AD  IDEAS.  Monthly  portfolio  of 
headlines,  copy  slants.  Free  details.  Con¬ 
cepts,  Box20017-E,  Cincinnati  OH  45220. 


CIRCULATION  PROMOTION 
_ SERVICES _ 

IDEAS  AND  ART  for  circulation  and  pro¬ 
motion!  CIRCULATOR’S  IDEA  SERVICE 
has  sales  and  training  tips,  management 
and  promotion  ideas,  legal  up-date,  clip  art 
section.  CIRCULATION  PROMOTION  ART 
has  fresh,  original  art  for  promotion  cam¬ 
paigns,  all  ready  for  reproduction.  Ask  for 
details.  BERKLEY-SMALL,  INC.  P.O.  Box 
6526,  Mobile,  AL  36606,  (205)  476-6600. 

CIRCULATION  SERVICES 

Attention;  CIRCULATORS 
Join  The  Null  Seminar  in  New  York  City, 
October  25  and  26;  in  Dallas,  Texas, 
November  29  and  30. 

Here,  Null  Circulation  Counselors  present 
tested,  effective,  market-management 
methods  resulting  in  profitable  circulation. 
The  Null  Seminar  has  reached  newspapers 
ranging  in  circulation  from  5000  to  over 
1,000,000. 

Write/phone  collect  for  complete  details: 
Null  Enterprises,  Inc.,  16  Mary  St,  San 
Rafael  CA  94901.  Phone:  (415)  453-5711. 

Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper 
Audience  in  the  World 
with  E&P  Classifieds 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


Professional  Circulation  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 
1296  E.  Lake  Rd.. 
Hammondsport,  NY  14840 
(607)  292-3781 


ENGINEERING 
&  INSTAUATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


PROJECT  ENGINEER  FOR  HIRE  to  handle 
your  complete  press  installation- 
addition — consulting.  Specialist:  Goss 
Metro,  Cosmo.  Koenig  and  Bauer,  Com¬ 
mander.  Over  20  years  offset  experience. 
J.P.  Moll,  1310  Elm  Dr,  Schaumburg  IL 
60194.  (312)  885-8729. 


PRESSES-CONVEYORS;  Consultants,  En¬ 
gineers,  Riggers  and  Machinists  for 
equipment  installations,  modifications, 
repairs,  removals  and  overseas  shipments. 
Skidmore  &  Mason,  1  Sherman  Av,  Jersey 
City  NJ  07307,  (201)  659-6888. 


FINANCIAL 


BANKERS  TRUST  COMPANY,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi¬ 
nancial  and  advisory  service: 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  ESOT’s 

•  Lease  Financing 

•  Management  Consulting 
Minimum  transaction  level  $2  million  In¬ 
itial,  confidential  consultation  anywhere  in 
the  United  States  at  no  charge.  Call  col¬ 
lect; 

Frank  Calcagno  or  Brad  Hart 
(212)  692  2430  (212)  692-2304 

BANKERS  TRUST  COMPANY 
280  Park  Av,  New  York,  NY  10017 

WEEKLY  NEWSPAPER  SERVICES 


NEW!  WEEKLIES’  IDEA  SERVICE  .  .  . 
especially  designed  for  community, 
suburban  and  weekly  newspapers!  Ways 
to  increase  revenue,  boost  circulation, 
promote  ad  space  .  .  .  plus  legal  up¬ 
date  .  .  .  plus  a  special  section  of  original, 
ready-to-use  art  for  your  ads  and  pronx)- 
tions.  Call  or  write  for  details  including 
our  Double  Guarantee  of  satisfaction. 
WEEKLIES’  IDEA  SERVICE,  P.O.  Box 
6526,  Mobile,  Alabama  36606,  (205)  476- 
6600. 


Equipment 
&  Supplies 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


SQUeeze  Lenses,  new  and  trade-ins  .  .  . 
Manufacturer/Specialists  since  1%8  New, 
super  designs  surpass  all  CK  Optical 
(213)  372-0372  Box  1067,  Redondo  CA 
90278. 


COMPUTER  SOFTWARE 


ADVERTISING-CIRCULATION  Program 
packages  for  sale  for  IBM  Computer  Sys¬ 
tems  X  32  or  34.  Including  ad  sales,  inch 
and  money  analysis  reports  anytime,  also 
monthly  billing  reports.  Extensive  year  ago 
history  for  all  ad  inches  and  money. 
CIRCULATION— draw  sheet,  all  ABC  re¬ 
ports  anytime  and  at  end  of  month.  Ad¬ 
vance  or  arrears  billing.  PIA,  Mail.  R.  C. 
Zollinger,  The  Gallup  Independent,  P.  0. 
Box  1210,  Gallup.  N.M.  87301,  (505) 
863-6811. 


EQUIPMENT  &  SUPPLIES 


CIRCULATION  SOFTWARE 


CREATIVE  DATA  SYSTEMS  offers  com¬ 
prehensive  circulation  systems  for  news¬ 
papers  with  10,000  to  100,000-1'  circula¬ 
tions.  Designed  to  maintain  total  homes  in 
market  area.  Adaptable  to  subscriber  only 
basis.  Provides  on-line  access  to  sub¬ 
scriber,  route  and  carrier  information. 
Produces  daily  and  on-demand  ABC,  draw, 
bundle  wrapper,  carrier  update  package, 
truck  manifest,  mailing  labels,  includes 
auto  router,  PIA  billin^amortization,  car¬ 
rier  billing,  estimating,  cx>nd  and  magazine 
accounting,  on-line  district  manager  mes¬ 
sage  system.  Other  systems  available  in¬ 
clude  Display  A/R  with  extensive  sales 
analysis,  transient  classified,  payroll,  ac¬ 
counts  payable,  newsprint,  commercial 
printing,  and  cost  accounting.  Designed 
for  IBM  General  ^tems  Division  equip¬ 
ment.  Contact  CDS,  PO  Box  23054,  Kan¬ 
sas  City  MO  64141.  (913)  888-6755. 


MAILROOM 


DIDDE-GLASER,  320  stuffer,  serial 
#124-90.  In  very  good  condition.  $12,000. 
Contact  R.M.  Higginbotham.  Roswell  Daily 
Record,  Box  1897,  Roswell  NM  88201,  or 
call  (505)  622-7710. 


MUELLER  INSERTER  model  227  three  into 
one  and  one  Mueller  227  two  into  one.  Ex¬ 
cellent  condition.  Model  545  Cheshire, 
526  label  head  and  12  foot  conveyor.  Ed 
Helsley,  (800)  527-1668. 


_ NEWSPRINT _ 

NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.  3305  W.  Warner.  Santa 
Ana.  CA  92704.  (714)  556-7130. _ 

NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St.  New  York  NY 
10022.  (212)  688-3020. 

SPOT  NEWSPRINT 
OFFERED 

Prices  high  but  headed  higher 
RELIABLE  DELIVERIES.  ACT  NOW. 
Box  30235,  Editor  &  Publisher. 


_ NEWS  RACKS _ 

FOR  SALE:  120  #96,  1  pocket  wire  floor 
rack^  tabloid  size,  blue,  $3  each.  (313) 
641-7854,  after  6. 


JOIN  OUR 
CONTRACT  CREW! 


...  Those  individuals, 
companies,  syndicates 
that  know  the  value  of  an 
E&P  ad  and  run  with  us 
on  a  regular  basis. 

So,  be  it  12,  26  or  52  times 
per  year,  we  produce 
business  and  profit  for 
these  people.  We  offer 
you  freedom  to  rotate  your 
copy  within  our  regular 
deadline  times,  monthly 
billing,  and  the  best 
exposure  in  the  field: 

IN  E&P  CLASSIFIEDS 
Come  reserve  your  place 
now,  in  the  most  effective 
classified  market  in  the 
newspaper  industry. 


E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWS  KING— 2  unit  press.  No.  N-360. 
Mint  condition.  Baldwin  water  leveler, 
wash-up  units,  air  compressor.  Color  King 
folder.  Hoist,  20  HP  GE  motor  drive,  plate 
jig  roll  stands,  “S"  wrap.  Reasonable. 
Gowdy-Colorado  Springs.  CO  80901.  (313) 
634-1593. 


WANTED  TO  BUY 


IBM  COMPOSER,  IBM  ESC.  IBM  fonts, 
IBM;  camera.  N.  Gregory,  343  Clive  Ave., 
Oceanside,  NY  11572.  (516)  764-2250. 


FERAG  counter  stacker  in  good  condition. 
Must  see  in  operation. 

Box  27787,  Editor  &  Publisher. 

SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 

MULLER  227  inserter. 

Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 

STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 

LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7W  A.M.S., 
1290  Central  Ave.,  Hillside.  NJ  07205. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetter.  The  Lookout,  POB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 


MULLER-MARTINI 

Dynamo  259  or  model  288  stacker.  Write 
Box  29897,  Editor  &  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


WANTED— 1  Harris  V25  Cottrell  unit  to  fit 
with  series  25-2936-75.  Must  be  top 
shape. 

Write  R  Marcoux,  433  Blvd  Lebea, 
Montreal,  Canada  H4N  1S2  or  (514)  334- 
2160. 

WE  REQUIRE  to  purchase  Heidelberg  and 
Roland  offset  presses.  Age  and  condition 
immaterial.  Ogden  International  Inc.,  101 
Wymore  Rd,  Suite  514,  Altamonte  Springs 
FL  32701.  (305)  862-2180. 

NEWSPRINT  WANTED.  29  and  30  inch 
Rolls— will  pay  top  dollar  for  quantities  of 
20  tons  or  more.  Confidential.  Box  30154, 
Editor  &  Publisher. 

4  units  Goss  Urbanite  or  Metro. 

1  three  color  unit  (3oss  or  Metro. 

1  folder  Goss  Urbanite  or  Metro 
Sheet  cut-off,  22%,  model  58 

Box  30190,  Editor  &  Publisher. 


I 


Help  Wanted  .  .  . 


ADMINISTRATIVE 


WE’RE  LOOKING  for  energetic,  bright  and 
underemployed  people  who  would  like  to 
learn  firsthand  how  to  publish  small  to 
medium  sized  newspapers.  We  are  a  well 
established,  growing  group.  All  contact 
with  us  will  be  kept  absolutely  confiden¬ 
tial.  Send  resume  to  Box  29916,  Editor  & 
Publisher. 

GENERAL  MANAGER 
Small  Ohio  publications  group  needs  man¬ 
ager  for  PM  daily.  Competitive  salary  plus 
bonus  arrangement.  We're  looking  for  a 
highly  motivated  individual  whose  respon- 
si&lities  can  grow  with  our  company.  Re¬ 
sume  and  salary  requirements  to  Box 
30036,  Editor  &  Publisher. 


WEEKLY  MANAGER 

Eastern  Zone  5  weekly,  over  50(X)  circula¬ 
tion,  needs  a  capable  manager,  strong  on 
advertising  sales.  Excellent  compensation 
for  a  self  starter  who  is  promotion-minded 
and  persistent.  Send  complete  resume 
and  salary  history  to  Box  30035,  Editor  & 
Publisher. 


GENERAL  MANAGER  for  weekly  newspa¬ 
per  in  Catoosa,  Oklahoma.  Must  be  able  to 
do  both  advertising  and  news.  Printing  and 
paste  up  done  in  central  shop.  Contact 
Donn  Dodd.  (918)  341-1101. 

PEOPLE  PERSON 

Experienced  manager  needed  to  head  the 
transportation  department  of  115,000 
combination  daily.  Candidate  should  be 
above  average  in  ability  to  handle  people 
and  maintain  the  type  of  work  climate  we 
have  developed.  Must  have  ability  to  ad¬ 
minister  car  pool  and  variety  of  paper  work 
created  by  leases,  capital  budgets,  etc. 
Write  to  Personnel  Director,  Greensboro 
Daily  News  and  Record,  PO  Box  20848, 
Greensboro  NC  27420.  Equal  opportunity 
employer. 

ASSISTANT  CONTROLLER 
A  shirt-sleeve  accountant  needed  for  new 
position  in  growing  multi-publication 
newspaper  and  magazine  company.  Ac¬ 
counting  degree  and  4  to  5  years  experi¬ 
ence  required.  Send  resume  with  salary 
history  and  salary  requirements  to 
Capital-Gazette  Newspapers  Inc.,  Attn:  Mr 
Fred  P.  Glennie,  213  West  St,  Annapolis 
MD  21401. 

Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classifieds 


ADVERTISING 


TWO  ADVERTISING  POSITIONS  open  on 
competitive  weekly  in  growing  resort  area 
of  central  Idaho.  We  need  an  ad  salesper¬ 
son  who  can  cover  the  territory,  make  calls 
and  sell  our  paper.  We  also  need  an 
advertising-business  manager  to  keep 
track  of  our  expanding  operation.  We  have 
beautiful  country,  a  good  paper,  and 
salary-commission  set  up  is  generous. 
Send  complete  application,  resume  and 
references  to  Don  Rosebrock,  Editor, 
Wood  River  Journal.  Box  988,  Hailey  ID 
83333. _ 

ADVERTISING  MANAGER 
Chicago’s  largest  ABC  weekly  community 
newspaper  (26,800  net  paid)  has  opening 
for  ad  manager  capable  of  handling  five- 
person  staff.  $20,(j00  guarantee,  plus  in¬ 
centive  to  right  person.  Replies  confiden¬ 
tial.  Write  James  Vondrak,  Southwest 
News-Herald,  6225  S.  Kedzie  Av,  Chicago 
IL  60629,  or  call  collect  (312)  476-4800. 

ADVERTISING  DIRECTOR 
Nationally  known  Midwestern  weekly 
newspaper  group  located  in  metropolitan 
area  seeks  proven  advertising  manager. 
We  offer  an  excellent  news  product,  sound 
circulation.  Competitive  salary  and  fringe 
benefits  package.  We  seek  a  person  who 
can  hire,  train  and  motivate  retail  sales 
people,  plan  promotions  and  sell  major  ac¬ 
counts.  Additional  duties  include  respon¬ 
sibility  for  classified.  The  ideal  person 
would  be  an  up-through-the-ranks  candi¬ 
date  whose  experience  includes  non-daily 
newspapers  in  a  competitive  market.  Daily 
newspaper  experience  not  necessary.  Our 
opening  is  immediate.  All  replies  confiden¬ 
tial  to  Box  30225,  Editor  &  Publisher. 

ADVERTISING 

DIRECTOR 

Growing  suburban  newspaper.  Zone  2, 
seeking  experienced  sales  executive.  Must 
be  able  to  lead,  train  and  motivate  retail 
and  classified  sales  force,  to  sell  major  ac¬ 
counts  and  to  develop  and  implement  an 
effective  sales  strategy.  All  replies  will  be 
kept  in  confidence  and  interviews  ar¬ 
ranged.  Please  send  resume  stating  ex¬ 
perience,  objectives,  salary  history  and  ref¬ 
erences  for  possible  use  at  later  date  after 
clearance  from  applicant,  to  Box  29871, 
Editor  &  Publisher. 

ADVERTISING  MANAGER  (Working) 
for  Ohio  suburban  weekly.  Attractive  salary 
and  commission  package  to  a  self  starter 
who  has  the  drive  to  do  just  a  bit  better. 
Box  30037,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


GROUP  ACCOUNTING 
DIRECTOR 

Large  weekly  group  in  southern  Zone  2 
seeks  knowledgeable  accounting  director 
to  assist  in  consolidation  of  several  weekly 
newspaper  operations  and  development  of 
a  consolidated  accounting  staff.  Daily 
newspaper  experience  helpful.  This  is  a 

growth  position  in  a  dynamic,  nationally 
nown  organization.  Respond  with  resume 
to  Box  3U191,  Editor  &  Publisher. 


WE  ARE  LOOKING  for  a  newspaper  ad 
salesperson  we  can  bring  into  our  organi¬ 
zation  and  train  to  be  a  manager.  Fast 
growing  morning  and  Sunday  daily.  Central 
plant  with  3  weeklies.  Must  have  good  ref¬ 
erences.  Send  complete  resume  to  The 
Dispatch  Today,  PO  Box  2848,  Cookeville 
TN  38501. 


DISPLAY 
AD  REP 
$18-$22K 

Established  ABC  regional  needs  bright  in¬ 
side  display  rep.  We  offer  a  low  base 
(f  10(X)/month)  and  a  darn  good  commis¬ 
sion  rate  (20%).  Current  reps  average 
$2200/month.  Benefits,  expenses  and 
chance  to  live  in  Seattle  also  provided.  If 
you’re  presently  working  at  a  daily  or  large 
weekly— and  want  more  challenge/ 
potential,  write  Box  30213,  Editor  & 
Publisher. 


GROUP  ADVERTISING 
DIRECTOR 

Outstanding  management  position  in 
southern  Zone  2  for  sales  director  with 
multiple  weekly  and  small  daily  experi¬ 
ences.  This  is  a  growth  challenge  to  an 
individual  who  knows  how  to  develop  group 
combination  sales  in  both  primary  and 
secondary  markets.  Choose  3  major  met¬ 
ropolitan  areas.  Respond  with  resume  to 
Box  30184,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


ASSISTANT  RETAIL 
ADVERTISING  MANAGER 

Join  the  team  of  one  of  the  nation's  truly 
fine  morning  and  evening  combinations 
with  a  circulation  of  528,000  morning/ 
evening  and  706,000  Sunday/weekeno. 
We  are  seeking  a  professional,  experi¬ 
enced  sales  executive  to  supervise  and 
work  with  a  sales  staff  of  over  40  top  ad¬ 
vertising  pros.  Must  have  proven  track 
record  and  ability  to  build  on  solid  linage 
and  revenue  base.  The  right  person  will 
have  the  opportunity  for  outstanding  fu¬ 
ture  career  growth  within  our  organization. 
In  addition  to  enjoying  the  charm  and  cul¬ 
ture  of  this  lovely  area,  the  right  person  will 
earn  a  salary  in  the  area  of  $30,000  plus 
participate  in  a  Management-By-Objective 
incentive  plan,  and  a  rich  package  of  ben¬ 
efits  including  pension  plan,  health  and 
life  insurance,  liberal  vacation  policy,  paid 
holidays,  and  more.  If  interestM,  send  re¬ 
sume  stating  qualifications  in  full  confi¬ 
dence  to; 

Eric  Enholm 

Retail  Advertising  Manager 
THE  ST  LOUIS  POfT-DISPATCH 
an  independent  newspaper 
THE  ST  LOUIS  GLOBE-DEMOCRAT 
an  independent  newspaper 
900  N  12th  Blvd 
St  Louis  MO  63101. 


ADVERTISING  MANAGER— Leading  chain 
of  suburban  New  Jersey  weekly  newspa¬ 
pers  has  immediate  opening  for  shirt 
sleeve  self-starter  pro  to  head  high  caliber 
sales  staff.  (3ood  salary  and  exceTlent  ben¬ 
efits  program.  Send  complete  resume  to 
Asher  Mintz,  Publisher,  Suburban  Pub¬ 
lishing  Corp.,  1291  Stuyvesant  Ave, 
Union  NJ  07083  or  call  (201)  686-7700. 


MOVE  UP,  be  your  own  boss.  Ohio  weekly 
needs  result-oriented  ad  manager  who  can 
help  us  grow  in  a  prosperous  community. 
Supervise  staff  of  3.  Orly  those  who  write  a 
personal  letter  telling  us  what  they  can  do 
for  us  and  giving  salary  requirements  will 
be  considered.  Box  30131,  Editor  & 
Publisher. 


MANAGEMENT 

POSITIONS 


ADVERTISING 

ADVER.Din.  To  $30,000 

For  group  of  suburban  newspapers 
located  in  Mid  Allanlic  Report  to 
President  Must  have  experience  in 
competitive  marketplace  Exposure 
to  national  and  classified  preferred 

To  $26,000 

For  medium  sized  daily  located  in 
the  western  U  S  Report  to  Advertis¬ 
ing  Director  and  supervise  staff  of 
17.  including  national  advertising 
Part  o1  major  newspaper  chain 

RESEARCH  MANAGER  To  $25,000 

For  metro  daily  located  in  South 
Must  nave  strong  background  in 
market  research  Advanced  degree 
highly  desirable 

To  $22,000 

For  medium  sized  daily  located  in 
South  Report  to  Advertising  Dir 
and  supervise  staff  ot  20  Part  of 
major  newspaper  chain  Degree 
preferred,  not  required 

AOVER  DIR.  To  $20,000 

small  daily  located  in 
Southwest  Report  to  publisher  and 
supervise  staff  of  nine  Company  is 
part  of  progressive  chain  with 
above  average  growth  potential 


PRODUCTION 

ASST.  PRODUCTION  MN6R  To  $20,000 

For  large  metro  daily,  located  in  the 
East  Degree  preferred,  not  re 
quired  Position  offers  above  aver 
age  growth  potential 

PRODUCTION  DIR.  To  $25,000 

For  50.000  daily  located  in 
Southwest  Report  to  General 
Manager  and  supervise  staff  of  fifty 
in  this  non  union  facility  Part  of  pro 
gressive  newspaper  chain  Degree 
preferred 

PRESSROOM  FOREMAN  To  $24,000 

For  medium  sized  dally  located  In 
the  East  Report  to  the  production 
director  and  supervise  staff  of  lit 
teen  Must  have  prior  management 
experience  in  a  union  shop 

PRODUCTION  ENGINEER  To  $24,000 

For  large  metro  daily  located  in  the 
Midwest  Degree  required  Will  be 
involved  In  all  areas  of  production 
and  operations 


CALL  OR 

SEND  RESUME  TO: 
PAT  QUINN 


GORDON 
^lAIAHLS 

V  Exocuim  Sowch 


215-565-0800 


610  E.  Baltimore  Pike,  Media,  Pa.  19063 
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HELP  WANTED 


ARTIST 


NEWSROOM  ARTIST  for  small  b/w  and 
color  sketches,  cartoons  and  full  range  of 
sophisticated  newspaper  graphics.  A  fun 
place  to  live  and  work.  Send  resume,  tear- 
sheets  to  Personnel  Manager,  The  Billings 
Gazette,  TO  Box  2507,  Billings  MT  59103. 


RURAL  WEEKLY— Zone  9  has  opening  for 
art  director  experienced  in  illustration  and 
layout.  Salary  open.  Send  resume  and  a 
few  samples  to  Box  30230,  Editor  & 
Publisher. 


ARTIST/ILLUSTRATOR 

If  you’ve  got  talent,  enthusiasm  and  initia¬ 
tive,  you  may  be  the  artist  we  need  for  our 
Zone  3,  96,000  PM  leisure-entertainment 
section.  Must  be  strong  on  illustration  and 
page  design  and  able  to  work  with  all  news 
and  production  departments.  Need  some¬ 
one  who  can  take  the  lead  in  strengthening 
graphics  throughout  the  paper  and  making 
the  most  of  our  new  27  unit  offset  press. 
Send  resume  and  tearsheets  of  work  to 
Box  30162,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  wanted  by  small 
newspaper  group  in  Zone  6.  Must  be  good 
promoter,  be  familiar  with  ABC,  TMC  and 
computer  mailing  plus  effective  inspirer  of 
carrier  boys.  Box  30092,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 

for  saturation  delivery  newspaper  of  over 
250,000  circulation  in  Zone  2.  Minimum  2 
years  experience  in  saturation  delivery. 
Excellent  salary  and  bright  future.  Please 
send  resume  to  Box  30022,  Editor  & 
Publisher. 


DISTRIBUTION  MANAGER 

Nationally-known  company  seeks  highly 
motivated  distribution  manager  with  rec¬ 
ord  as  self  starter.  Prefer  person  now  in 
No.  2  position  who  can  implement  own 
ideas  for  organization  of  superior  carrier 
and  distribution  system.  Must  be  leader 
who  can  stimulate  top  flight  performance 
of  people.  This  growth-oriented  company 
in  Sun  Belt  offers  advancement  oppor¬ 
tunities.  Send  resume  and  salary  history  to 
Box  30013,  Editor  &  Publisher. 


MEDIUM  SIZE  daily  in  Zone  4  needs  an 
ambitious  assistant  to  the  circulation  di¬ 
rector.  Must  be  a  strong  leader  who  can 
organize  and  motivate  staff.  Must  enjoy 
working  in  the  field,  not  teaching  from  be¬ 
hind  the  desk.  Excellent  future  for  the 
right  person.  First  year  income  $18,000- 
$20,000.  Box  30117,  Editor  &  Publisher. 


HARD  HITTING,  efficient  circulation  man¬ 
ager  needed  for  morning  and  Sunday 
newspaper  in  middle  Tennessee  area. 
Must  be  good  manager,  have  experience 
and  good  references.  Send  complete  re¬ 
sume  and  references  to  The  Dispatch  To¬ 
day,  PO  Box  2848,  Cookeville  TN  38501. 


CIRCULATION  OPPORTUNITY 
Weekly  newspaper  located  in  fastest  grow¬ 
ing  county  in  one  of  nation’s  finest  recrea¬ 
tion  areas  needs  excellent  person  to  estab¬ 
lish  and  manage  a  paid  circulation  system. 
County  has  approximately  30,000  residen¬ 
tial  homes,  %  of  which  will  be  covered  by 
motor  routes.  Less  than  100  miles  from 
metropolitan  attractions  of  New  York  City 
and  Philadelphia.  Small  town  atmosphere, 
excellent  for  raising  children.  Hunting, 
fishing,  boating,  skiing  opportunities  sur¬ 
round  us.  If  you  can  sell  as  well  as  manage 
we  want  to  hear  from  you.  Age  no  barrier. 
Send  resume  (including  salary  history)  tO: 
Bill  Blackburn,  Monroe  County  Sunday 
Herald,  550  Quaker  Plaza,  Stroudsburg  PA 
18360. 


SMALL  (5000)  morning  daily  wants  to  get 
larger  with  sales  oriented  circulation  man¬ 
ager.  Experience  in  carrier  supervision  and 
motor  route  delivery  essential.  Excellent 
pay,  commission,  fringe,  for  professional 
who  can  produce  results.  Send  resume, 
references  to  the  Blackfoot  News,  Attn: 
David  M  Brown,  PO  Box  70,  Blackfoot  ID 
83221. 


CIRCULATION/DISTRIBUTION  Salesper¬ 
son  needed  between  Portland  and  Bangor, 
Maine.  Have  weekly  publication  that  needs 
experienced  person  to  manage  sales  in 
that  area.  Ideal  part-time  work  for  retired, 
experienced  person  who  lives  in  that  area. 
Please  write  C  E  Miles,  PO  Box  74,  East 
Waterboro  ME  04030. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR 
for  10,000  daily  and  8000  weekly  TMC  in 
beautiful  Midwest  resort  area  on  the  Great 
Lakes.  Ideal  position  for  aggressive,  sales 
oriented  district  manager  looking  to  move 
up  in  top  notch  organization.  Excellent 
salary,  fringes  profit  sharing  plus  perform¬ 
ance  bonus.  Send  resume  and  salary  his¬ 
tory  to  David  Rau,  Publisher,  Grand  Haven 
Tribune,  101  N  3rd  St,  Grand  Haven 
Tribune.  Ml  49417. _ 

CITY  SUPERVISOR  and  district  manager 
needed  for  AM  daily.  Good  pay,  benefits 
and  monthly  bonus.  You’ll  have  to  be  a 
take  charge,  self  starting,  energetic  per¬ 
son,  and  be  strong  on  promotion,  bills  and 
service.  Potential  for  growth  depends  on 
you,  your  goals,  and  your  work.  Our  paper 
will  produce  circulation  managers  for  our 
other  properties.  You  and  your  job  will  be 
highly  visible  and  you’ll  work  closely  with 
the  circulation  director.  If  you  are  the  right 
person,  we  will  move  quickly  in  filling  this 
important  job  in  our  growing  organization. 
Box  30181,  Editor  &  Publi^er. _ 

MANAGER  needed  for  50,(X)0  daily  and 
60.()(X)  Sunday  growing  market  in  Zone  6. 
Individual  desired  must  be  capable  of 
supervising  and  working  with  others.  Ex¬ 
perience  requires  city,  state,  single  copy, 
ABC  and  office  procedures.  Send  resume 
and  salary  history  to  Box  30176,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 


IMMEDIATE  OPENING  for  Classified  Ad¬ 
vertising  Manager.  We  are  looking  for  an 
aggressive,  motivated  person  who  can 
supervise  people,  increase  linage,  and 
administer  budgeting.  We  are  a  95(X)  daily 
with  a  shopper — part  of  a  growinggroup  of 
Midwest  dailies  and  weeklies.  Reply  in 
confidence  to  The  Daily  Tribune,  PO  Box 
87.  Peru  IN  46970. 


CLASSIFIED  MANAGER 
Classified  manager  for  Chicago  area  sub¬ 
urban  weekly  newspapers.  Ideal  candidate 
will  have  past  experience  in  developing 
sales  growth  and  telephone/outside  sales 
programs.  Involvement  in  all  facets  includ¬ 
ing  sales,  promotion,  budget  procedure, 
ability  to  motivate,  communicate  and  pro¬ 
duce  a  must.  Submit  resume  and  salary 
requirements  to  Box  30201,  Editor  &  Pub- 
lisher.  An  equal  opportunity  employer,  m/f . 

CLASSIFIED  ADVERTISING 
MANAGER 

The  Evening  Herald,  a  growing  24,000  in¬ 
dependent  daily,  located  in  Rock  Hill, 
South  Carolina,  offers  an  outstanding  op¬ 
portunity  to  an  ambitious,  aggressive, 
tough  minded  individual  with  the  ability 
ana  experience  to  manage  all  phases  of  a 
growing  and  progressive  classified  de¬ 
partment.  This  position  offers  opportunity 
for  personal  and  professional  develop¬ 
ment.  Achievement  oriented  pay  and  ex¬ 
cellent  company  paid  benefits  including 
profit  sharing  plan.  INTERESTED  IN  THIS 
CHALLENGING  OPPORTUNITY?  Send  re¬ 
sume  describing  yourself,  education,  ex¬ 
perience  and  salary  requirements  to  Per¬ 
sonnel  Administrator,  The  Evening  Herald, 
PO  Box  11707,  Rock  Hill  SC  29730. 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER— Zone  4  daily  of 
50,(XX)  circulation  has  an  opportunity  for 
you.  Supervise  a  staff  of  25  top  notch 
people.  Ideal  candidate  would  be  an  assis¬ 
tant  manager  ready  to  move  up  or  a  clas¬ 
sified  manager  of  a  smaller  paper  ready  for 
more  responsibility.  Base  salary  plus 
bonus  .program.  Send  confidential  resume 
including  earnings  history  to  Box  30209, 
Editor  &  Publisher. 


DATA  PROCESSING 


PROGRAMMER  ANALYST 
Ft  Lauderdale’s  largest  evening  newspaper 
has  an  excellent  opportunity  for  an  experi¬ 
enced  programmer  anaivst.  A  minimum  of 
2  years  Coboi,  timesharing  and  Honeywell 
level  66  experience  required.  We  offer  a 
competitive  salary  commensurate  with 
your  experience  and  a  comprehensive 
fringe  benefits  package.  For  further  in¬ 
formation  contact  Claudia  L  Jack,  Employ¬ 
ment  Manager,  (305)  761-4386  or  respond 
in  writing  to; 

Gore  Newspapers  Company 
101  N  New  River  Drive,  East 
Ft  Lauderdale  FL  33302 
An  equal  opportunity  employer. 


EDITORIAL 


SPORTS  EDITOR 

Outstanding  opportunity  is  available  for  an 
experienced  sports  editor  in  Zone  4,  7  day 
metro.  3  to  5  years  previous  experience  as 
a  sports  writer  and/or  editor  with  heavy 
concentration  on  participatory  sports  and 
preps.  Good  writing  and  organizational 
skills  required.  Excellent  salary  and  fringe 
benefits  program.  Please  re^nd  in  writ¬ 
ing  to  Box  3W97,  Editor  &  Publisher. 


STATISTICAL-MINDED  EDITOR  with  ad¬ 
diction  for  detail  and  accuracy  wanted  for 
annual  data  books.  New  York  area.  Ex¬ 
pected  to  work  as  hard  as  six-person  staff 
as  well  as  direct  them.  Experience  impera¬ 
tive.  Give  complete  history  and  references. 
Resumes  will  not  be  returned  nor  acknowl¬ 
edged.  Box  28973  Editor  &  Publisher. 


FAST  GROWING  Zone  6  daily  needs  lean 
and  lively  sports  writer  to  help  with  our 
rapidly  expanding  coverage.  In  2  years 
we’ve  reached  22,000  circulation  and  be¬ 
come  the  leading  newspaper  in  a  competi¬ 
tive  market.  Tafented  1979  J-grads  wel¬ 
come,  but  we’re  willing  to  pay  for  experi¬ 
ence.  Great  opportunity  to  grow  with  the 
paper.  Send  resume  and  non-returnable 
clips  to  Box  30033,  Editor  &  Publisher. 


COPY  EDITOR 

Southern  New  York  State  70,(X)0  daily  and 
Sunday  seeks  copy  editor  with  3  years  of 
daily  news  rim  and  VDT  experience.  Must 
be  an  accurate  and  concise  editor  with 
bright  headlines  for  regional,  3-edition  op¬ 
eration.  Write  Box  29926,  Editor  & 
Publisher. 


WANTED  Ann  Landers/Dear  Abby  type  ad¬ 
visers.  Contact:  SEAPORT,  TO  Box  7295, 
North  Bergen  NJ  07047. 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR  needed  for  16,0(X) 
six-day  Florida  daily.  Challenging  position 
in  highly  competitive  area.  You’ll  direct 
talentea  17  person  staff.  Good  salary,  ex¬ 
cellent  benefit  package.  If  you  possess  the 
qualities  and  qualifications  for  working 
under  pressure  in  a  competitive  market  to 
produce  a  first-rate  newspaper,  write  in 
detail  to  Box  29942,  Editor  &  Publisher. 


LIFESTYLES  EDITOR 
Aggressive  AM  in  Zone  2  planning  daily 
lifestyle  section  and  is  seeking  just  the 
right  editor  to  help  plan,  launch  and  over¬ 
see  it.  This  new  department  head  will  have 
had  at  least  three  years  of  daily  experience 
and  is  now  looking  for  an  opportunity  to 
show  what  he  or  she  can  do.  The  position 
offers  an  attractive  salary  and  liberal  bene¬ 
fits,  including  dental.  Send  tearsheets,  re¬ 
sume,  references  and  a  letter  stating  your 
vision  of  a  lifestyle  section  to  Box  2^59, 
Editor  &  Publisher. 


MANAGING  EDITOR— If  you’ve  spent  the 
last  year  in  a  management  position  where 
you’ve  learned  the  oasics  of  dealing  with 
people,  graphics,  layout  and  honed  your 
news  judgment  then  you  could  be  perfect 
for  our  managing  editor  position.  We  are  a 
4700  circulation,  5-day  PM  and  Saturday 
AM,  Michigan  paper  with  a  need  for  a 
newsroom  pro  who  can  see  the  job  done 
right.  Call  or  write  Dave  Balcom,  Ionia 
Sentinel-Standard,  114  Depot  St,  Ionia  Ml. 
(616)  527-2100. 


BUSINESS  REPORTER 

The  San  Jose  Mercury  News,  The  major 
newspaper  in  the  high  technology  capital 
of  the  country,  is  looking  for  an  experi¬ 
enced  business  writer  who  can  turn  out 
daily  stories  and  produce  in-depth 
magazine  style  pieces  for  our  Sunday  bus¬ 
iness  section. 

You’ll  need  to  understand  corporate  finan¬ 
cial  statements,  national  and  international 
economics  and  how  business  events 
elsewhere  affect  our  readers. 

You  will  have  a  general  assignment  beat 
which  will  include  retailing,  commercial 
real  estate  and  agriculture.  You  will  inter¬ 
view  company  presidents,  salespeople, 
middle  managers  and  line  workers  for 
bright,  incisive  and  informative  stories  on 
them  and  their  companies. 

We’re  looking  for  a  knowledgeable  self¬ 
starter  with  at  least  3  years  of  reporting 
experience,  including  one  year  of  business 
reporting.  Most  important  is  your  ability  to 
produce  a  broad  range  of  stories  that  are 
interesting  to  the  general  reader. 

Pay  is  up  to  $24,(X]0  a  year.  The  fringe 
benefits  are  excellent. 

Please  send  a  resume  and  a  letter  that 
explains  your  approach  to  covering  busi¬ 
ness  and  tells  us  why  you’re  the  person  for 
this  challenging  assignment.  Please  in¬ 
clude  some  clips  of  both  hard  news  stories 
and  features  and  the  names  and  telephone 
numbers  of  3  professional  references  we 
can  call  immediately. 

Send  your  materials  to  Jim  Mitchell,  Busi¬ 
ness  Editor,  San  Jose  Mercury  News,  750 
Ridder  Park  (>ive,  San  Jose  CA  95190.  An 
affirmative  action,  equal  opportunity 
employer — male,  female,  handicapped, 
veteran. 


FARM  WRITER 

Agriculture  is  a  big  and  diversified  busi¬ 
ness  in  Lancaster  County,  Pennsylvania. 
Our  morning  newspaper  needs  reporter  to 
write  farm  column  and  cover  farm  ac¬ 
tivities  for  farm  readers  and  agri-business 
people;  and  to  develop  features  and  farm- 
related  consumer  news  for  general  read¬ 
ership. 

Special  training  or  farm  background  not 
essential  if  person  is  an  exceptional  writer 
and  reporter  and  willing  to  learn. 
Excellent  opportunity  on  growing  newspa¬ 
per.  Modern  electronic  newsroom.  Pros¬ 
perous  community  offering  many  cultural 
and  living  advantages.  Write:  Larry 
Baumann,  Lancaster  Newspapers  Inc,  8  W 
King  St,  Lancaster  PA  17604. 


ASSISTANT  CITY  EDITOR 

Zone  4,  AM  medium-sized  daily  has  out¬ 
standing  opportunity  for  a  top  notch  pro¬ 
fessional  with  strong  leadership  and  man¬ 
agement  skills.  Responsibilities  include 
the  supervision  of  reporter  staff,  schedul¬ 
ing  assignments  and  staff  development.  A 
minimum  of  5  years  experience  on  daily 
required  with  2  years  in  supervision.  Salary 
commensurate  with  experience.  Respond 
in  writing  to  Box  30096,  Editor  & 
Publisher. 


DATA  PROCESSING 


DATA  PROCESSING 


r  \ 

DATA  PROCESSING  MANAGER 

The  Oklahoma  Publishing  Company,  a  nationally-known  com¬ 
munications  corporation  and  publisher  of  the  State's  leading 
newspapers,  is  looking  for  an  experienced  manager  to  lead  and 
direct  25  data  processing  professionals.  Our  data  processing 
team  is  presently  working  in  development  of  interactive  applica¬ 
tions  on  IBM  370/148  using  data  base  and  structured  programming 
techniques.  DEC  system  used  in  publishing. 

Position  reports  to  the  Vice  President  and  will  require  an  out¬ 
standing  person  committed  to  results.  We  are  looking  for 
managerial  skills  as  well  as  technical  knowledge.  Salary  commen¬ 
surate  with  experience.  If  a  challenging  position  with  a  growth- 
oriented  Sunbelt  company  appeals  to  you,  send  your  resume  to; 

Personnel  Director 
THE  OKLAHOAAA  PUBLISHING  CO. 

PO  Box  25125 
Oklahoma  City  OK  73125 

Bqual  Opportunify  Emptoy^r  M/F 
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HELP  WANTED 


EDITORIAL 


EXCEPTIONAL  GROUND  FLOOR 
OPPORTUNITY 

New  daily  newspaper  start  up  in  Wilkes- 
Barre,  Pennsylvania,  requires  top  calibre 
personnel:  General  manager;  business 
manager;  circulation  director;  advertising 
director;  editors;  advertising  salespersons; 
circulation  advisors;  news,  features,  inves¬ 
tigative  sports  writers;  and  some  produc¬ 
tion  people.  Please  detail  your  qualifica¬ 
tions  in  a  letter  of  application  along  with  a 
complete  resume.  Include  references, 
samples  of  work,  salary  requirements  and 
date  on  which  you  are  available.  Send  re¬ 
sume  tO:  Personnel  Director,  The  Wyoming 
Valley  Times-Journal,  Midway  Shopping 
Center,  #16  Gateway  Shopping  Center, 
Edwardsville  PA  18704. 


ASSOCIATE  EDITOR 

Innovative.  San  Francisco-based  con¬ 
sumer  publication  has  immediate  opening 
for  associate  editor.  Large  circulation  serv¬ 
ing  the  Bay  area  and  northern  California. 
Minimum  2-3  years  magazine  or  newspa¬ 
per  experience;  knowledge  of  the  arts;  abil¬ 
ity  to  use  35mm  still  camera  desirable. 
Minimum  $14,250  a  year,  excellent  bene¬ 
fits.  Send  resume  with  Salary  history/ 
writing  samples  to  Box  3(X)79,  Editor  & 
Publisher. 


ENTERTAINMENT — Opening  for  writers, 
minimum  3  years  experience,  in  expanding 
arts  and  leisure  pa^s  for  the  Arizona  Re¬ 
public.  Statewide  coverage  in  TV,  film  and 
amusement.  Resume  and  clips  to  Bob 
Early,  Mana^ng  Editor,  PO  Box  1950, 
Phoenix  AZ  85001. 


EDITORIAL  PAGE  WRITER  for  30,000  PM 
daily.  Knowledge  of  Virginia  issues  pre¬ 
ferred.  Send  resume  and  clips  to  Kerry 
Sipe,  managing  editor.  Daily  Progress.  Box 
1287,  Charlottesville  VA  22902. 


CITY  EDITOR 

I  need  a  highly  skilled  newsperson  to  help 
direct  a  reporting  team  dedicated  to  pro¬ 
ducing  the  finest  in  community  jour¬ 
nalism.  The  right  person  will  have  2  to  3 
years  reporting  experience,  people  man¬ 
agement  skills  and  a  flair  for  horizontal 
unit  makeup.  If  you  hold  accuracy  sacred, 
live  and  work  in  a  mid-Atlantic  state  and 
want  to  work  at  a  15,000  daily,  VDT  news¬ 
room,  in  beautiful  south  central  Pennsyl¬ 
vania,  write  me  a  letter  today.  Include 
some  nonreturnable  clips,  references  and 
salary  expectations.  No  phone  calls.  John 
T.  Adams  III,  managing  editor.  The  Even¬ 
ing  Sentinel,  Carlisle  PA  17013. 


COPY  EDITOR 

Northern  New  Jersey  afternoon  daily  seek¬ 
ing  excellent  copy  editor.  Must  be  asser¬ 
tive  with  ability  to  take  charge.  Minimum 
of  1  year  of  reporting  and  1  year  of  copy 
editing  required.  VDT  and  layout  experi¬ 
ence  a  plus.  Resume  and  tearsneets  to  Box 
30238,  Editor  &  Publisher. 


WE  HAVE  OPENINGS  for  a  sports  editor 
and  two  reporters  on  this  prize  winning 
9300  circulation  daily  in  the  cotton-rich 
Mississippi  Delta.  High  standards.  New 
building.  Good  living.  Call  John  Emmerich 
or  Frank  Long,  Greenwood  (Miss.)  Com- 
monwealth,  (Wl)  453-5312. _ 

REPORTERS-DESKPERSON 
Central  Florida  daily  is  undertaking  a  re¬ 
cruitment  program  to  coincide  with  growth 
efforts.  We’re  looking  for  above  average 
reporters  and  deskpersons  who  can  make 
pages  bright  and  interesting.  If  you  think 
you  qualify,  write  Box  30227,  Editor  & 
Publisher. 


ENLARGING  STAFF 

Seek  aggressive  reporter  with  proven  writ¬ 
ing  abilities  for  central  New  York  met¬ 
ropolitan  daily.  Many  fringe  benefits.  Send 
resume  and  clips  to  Edward  Sabine,  Syra¬ 
cuse  Newspapers,  Box  4915,  Syracuse  NY 
13221. 


COPY  EDITOR— We  are  a  major  metropoli¬ 
tan  paper  in  the  Midwest,  looking  for  a 
copy  editor  for  our  lifestyle  section.  Top 
skills  in  rewriting  and  editing  needed,  as 
well  as  the  ability  to  layout  good-looking 
pages  and  write  zingy  headlines.  Send  a 
resume  and  samples  of  your  work  to  Box 
3(X)59,  Editor  &  Publisher. 


CAN  YOU  exercise  solid  news  judgment, 
manage  people  well,  produce  sparkling 
layouts  and  contribute  the  creative  energy 
needed  to  produce  a  top  notch  community 
newspaper?  If  so,  we  may  have  the  spot  for 
you.  We're  a  small,  growing  6-day  PM  in 
competitive  southern  California.  Send  re¬ 
sume  and  work  samples  to  Box  30061, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

The  Decatur  Illinois  Herald  and  Review,  a 
combined  65,000  AM  and  PM  daily,  has  an 
immediate  opening  for  a  qualified  copy 
editor  to  edit  copy,  write  headlines  and 
design  pages.  New  modern  building,  VDT. 
Background  in  reporting  is  preferred  as 
well  as  dally  desk  experience.  Salary  in  the 
$3(X)  per  week  range.  Excellent  benefits 
and  growth  potential.  Send  editing  and 
writing  samples  with  resumes  to  M.J. 
Harper,  Decatur  Herald  and  Review,  PO 
Box  311,  Decatur  IL  62525. 


COPY  EDITORS 
SPORTS/CITY/WIRE 

Join  one  of  the  south's  most  progressive 
and  dynamic  newspaper  com^nies.  The 
Fort  Lauderdale  News/Sun  Sentinel,  a 
medium  size  7-day  metro  located  in  south 
Florida  has  openings  for  experienced  copy 
editors.  Requirements  include  a  strong 
background  in  copy  editing,  headline  writ¬ 
ing  and  layout.  VDT  experience  and  a 
minimum  of  3  years  on  daily  required. 
AM/PM  shifts.  Excellent  salary  and  fringe 
benefits.  Please  respond  in  writing  to  Ft 
Lauderdale  News/Sun  Sentinel,  101  N 
New  River  Drive,  East,  Ft  Lauderdale  FL 
33302  or  contact  Claudia  L  Jack,  Employ¬ 
ment  Manager  at  (305)  761-4386.  An 
equal  opportunity  employer. 


REPORTER 

For  Zone  4  on  70,000  daily.  Two-five  years 
experience,  VDT  experience  helpful, 
/tdvancement/opportunities.  Send  letter, 
resume  and  examples  to  Box  30101,  Editor 
&  Publisher. 


MEDICAL  JOURNALIST 
Start  up  of  our  7th  medical  specialty 
newspaper  creates  openings  at  several 
levels  with  national  chain  based  in  Wash¬ 
ington  DC  suburb.  Cover  technical  side  of 
medicine  and  write  for  physicians.  We 
cover  malpractice  too,  but  you  must  be 
able  to  handle  the  science.  Experience 
preferred,  but  will  consider  beginners  with 
training/experience  in  life  sciences  and 
ability  to  write  news  stories  at  a  good  clip. 
Openings  also  in  New  York,  Chicago,  San 
Francisco  bureaus.  Extensive  experience 
required  for  these  spots.  Good  salary,  lib¬ 
eral  fringes,  fast  advancement.  Relocation 
aid  for  Washington  office  positions  only, 
esume  and  letters  must  include  salary 
history  to  show  if  we  are  in  same  ballpark. 
No  calls,  visits.  Write  12230  Wilkins  Av, 
Rockville  MD  20852. 


NEWS  &  SPORTS  REPORTER  needed  on 
3250  circulation  daily  in  western  Ken¬ 
tucky.  Good  opportunity  for  recent  grad. 
Sena  resume  to  William  Mitchell,  Fulton 
Daily  Leader,  Box  327  Fulton  KY  42041, 
(502)  472-1121. 


ENTRY  LEVEL  RESUMES  for  repo-ters, 
sports  and  family  writers  being  accepted 
by  award-winning  small  daily  in  Zone  5. 
Send  resume,  references,  non-returnable 
samples  and  salary  expectations  to  Box 
30090,  Editor  &  Publisher. 


COPY  EDITOR  for  monthly  aviation 
magazine.  Strong  editing,  some  rewrite, 
proof  reading,  some  writing.  Technical  ex¬ 
perience,  preferably  in  aviation,  neces¬ 
sary.  Flying  experience  helpful.  Washing¬ 
ton  DC  area.  Salary  mid  to  high  teens  de¬ 
pending  upon  experience.  Write  Box 
30088,  Editor  &  Publisher. 


COPY  EDITOR  for  4-person  universal  desk 
on  30,000  PM/AM  daily.  Desk  experience 
with  VDT's  helpful.  Immediate  opening; 
excellent  benefits  and  future  potential. 
Call  or  send  full  resume  with  references  to 
Bruce  B.  VanDusen,  Editor,  The  Kokomo 
Tribune,  300  N  Union  St,  Kokomo  IN 
46901,  (317)  459-3121. 


THE  STATES-ITEM  is  seeking  an  experi¬ 
enced  journalist  to  cover  metropolitan 
New  Orleans  real  estate  and  to  edit  a 
weekly  real  estate  tabloid  with  an  em- 
hasis  on  the  needs  of  the  homeowner, 
asic  knowledge  of  business  and  finance 
essential.  Editing  experience  desirable. 
Send  complete  resume  to  Personnel  Man¬ 
ager,  The  States-ltem,  3800  Howard  Av, 
New  Orleans  LA  70140.  An  equal  oppor¬ 
tunity  employer  M/F. 


SPORTS  REPORTER — Entry-level  job  on 
4-person  staff  of  24,000  circulation  PM- 
Sunday  operation.  Strong  on  high  school, 
collegiate  sports.  Must  learn  entire  opera¬ 
tion,  including  layout  and  editing.  Contact 
Thomas  L.  Parsons,  Managing  Editor,  Pine 
Bluff  Commercial,  PO  Box  6469,  Pine 
Bluff  AR  71611. 


HELP  WANTED 


EDITORIAL 


EDITOR-WRITER — Reporter-editor  experi¬ 
enced  as  editorial  and/or  political  writer 
needed  by  Washington  DC-based  water 
transportation  association  as  newsletter 
editor  and  speech  writer.  Box  30155, 
Editor  &  Publisher. 


DYNAMIC  WEEKLY  in  south  Vermont 
seeks  reporter.  Send  resume  and  clips  tO: 
Nancy  Leach,  PO  Box  338,  West  Dover  VT 
05356. 


JOIN  A  NEWSROOM  management  team 
eager  to  improve  a  prize-winning  Zone  5 
afternoon  daily.  This  person  will  fill  the  No. 
2  position  in  the  news  operation.  Must  be 
someone  who  is  an  imaginative  page  de¬ 
signer  and  someone  with  experience  in 
handling  copy  and  directing  people.  This 
job  offers  great  opportunity  for  advance¬ 
ment  for  the  right  person.  Good  pay,  bene¬ 
fits.  Bright  staff,  full  potential.  Box  30150, 
Editor  £  Publisher. 


AGGRESSIVE  LIFESTYLE  EDITOR  wanted 
by  small  prize-winning  Zone  5  daily.  Ideal 
position  for  recent  college  graduate  who 
will  write,  take  pictures,  layout,  design 
graphically  superior  pages.  We  want  a 
consumer-oriented,  people-oriented  soci¬ 
ety  page.  If  you  have  the  drive  to  do  it  all, 
send  resume,  nonreturnable  samples,  sal¬ 
ary  needs  and  references  to  Box  30149, 
Editor  &  Publisher. 


SPORTS  WRITER-DESKPERSON— Morn¬ 
ing  newspaper  in  the  South  is  looking 
tor  an  energetic,  aggressive,  experienced 
person.  Excellent  salary  and  working  con¬ 
ditions;  Guild;  200,000-)-  circulation.  Must 
have  five  years  experience  covering  all 
sports.  Aggressive  reporting  and  clear, 
tight  writing  essential.  Layout  and  editing 
experience  necessary.  Send  resume,  clip¬ 
pings  and  references  to  Box  30146,  Editor 
&  Publisher. 


MANAGING  EDITOR  wanted  for  southwest 
Indiana  Daily,  6500  circulation,  5-day 
daily.  We  are  group  owned  and  can  offer 
advancement.  Must  be  able  to  provide 

good  local  news  product.  Send  resume  to: 
lave  Lyons,  Publisher,  Linton  Daily  Citi¬ 
zen,  PO  Box  151,  Linton  IN  47441. 


REPORTER  who  is  also  skilled  colorful  writ¬ 
er  for  growing  twice-weekly  publication  in 
Atlantic  City,  New  Jersey.  Send  resume, 
salary  requirements  and  only  your  best 
feature  writing  clips  to  Box  3(j204,  Editor 
&  Publisher. 


PM  PAPER,  top  group,  beautiful  location, 
seeks  copy  editor  with  news  management 
potential.  Heavy  desk  experience  on  qual¬ 
ity  daily  required.  Please  send  resume  and 
salary  requirements  to  Box  30210,  Editor 
&  Publisher. 


EDITOR 

News  editor  to  generate  clean,  incisive 
copy  from  10-person  Washington  Bureau 
of  leading  daily  and  weekly  business  publi¬ 
cations.  ^nd  resume  to:  Susan  Watters, 
Fairchild  Publications,  665  National  Press 
Building,  Washington  DC  20045.  No  phone 
calls  please. 


ENTERPRISING  REPORTER/PHOTOG¬ 
RAPHER  interested  in  bringing  appropri¬ 
ate  technology  (solar,  wind,  alcohol  fuels, 
etc.)  to  low  income  groups,  wanted  for  new 
national  publication.  Salary  $13,000  per 
year.  Send  resume,  professional  refer¬ 
ences  and  non-returnable  clips  to:  Hiram 
Shaw,  c/o  National  Center  for  Appropriate 
Technology,  Box  3838,  Butte  MT  59701. 
NCAT  is  an  equal  opportunity  employer. 


POLICE  REPORTER  for  35,000  circulation 
paper  in  North  Carolina.  Please  send  re¬ 
sume,  clips  to  Editor,  (Gazette,  PO  Box 
1538,  Gastonia  NC  28052.  No  calls  please. 


EXPANDING  horse  magazine  looking  for 
copy  editor  for  rewrite,  editing  and  proof¬ 
reading.  Salary  neighborhood  of  $12,000. 
English  composition  skills  paramount; 
horse  experience  a  plus.  Replies  in  writing 
to  Carol  Clark,  managing  editor.  Practical 
Horseman  magazine,  225  S.  Church  St, 
West  Chester  PA  19380. 


EXECUTIVE  EDITOR 

Editor  with  multiple  weekly  experience  and 
small  daily  experience  will  find  this  posi¬ 
tion  a  rewarding  challenge.  Large  weekly 
group  in  southern  Zone  2  seeks  dynamic 
editor  to  assist  in  growth  plans.  This  is  a 
tremendous  opportunity  to  join  one  of 
America's  leading  publishing  organiza¬ 
tions.  Re^nd  with  resume  to  Box  30170, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


SPORTS  COPY  EDITOR  needed  for  large 
Southern  AM  paper.  Knowledge  of  sports 
and  editing  and  layout  skills  needed.  Will 
consider  recent  college  grad  with  strong 
academic  credentials.  Send  resume  and 
salary  requirements  to  Box  30169,  Editor 
&  Publisher. 


ASSISTANT  EDITOR  tor  the  AIA  Journal. 
In  addition  to  general  involvement  in  shap¬ 
ing  and  producing  the  magazine,  this  per¬ 
son  has  special  responsibilities  for  finding, 
selecting  and  analyzing  buildings  in  the 
annual  review  of  New  American  Architec¬ 
ture.  Qualifications  should  include  a  keen 
eye  for  architecture  and  exceptional  skills 
in  writing  about  it.  Others  are  editing  abil¬ 
ity  and  a  good  feel  for  magazine  and  or¬ 
ganization  and  layout.  Salary  to  $23,60O 
with  excellent  fringe  benefits.  Please 
submit  resume  with  salary  requirements 
tO:  Personnel  Director,  American  Institute 
of  Architects,  1735  New  York  Av  NW, 
Washington  DC  20006.  An  equal  opportun¬ 
ity  employer. 


WANTED— High-quality  Midwest  daily 
looking  for  versatile  general  assignment 
reporter,  strong  on  features  and  photogra- 
hy.  Knowledge  of  city-county  government 
elpful.  J-grad  and  references  are  must. 
Write  to  Mike  Cummins  and  Steve  Dix, 
Crescent-News,  PO  Box  249,  2nd  and 
Perry  Sts,  Defiance  OH  43512. 


EDITOR  for  quality  18  page  weekly  news¬ 
paper  wanted  by  October  20.  Involves  writ¬ 
ing,  photography,  supervisory  duties.  Op¬ 
portunity  to  become  active  part  of  attrac¬ 
tive  community  and  direct  newspaper’s 
editorial  involvement.  $l2  to  $15M  start¬ 
ing  salary  range,  plus  benefits.  Write  full 
details  to  News  &  Advisor,  Box  68,  Kennett 
Square  PA  19348. 


ELECTRONICS  SPECIAUST 


THE  EUROPEAN  STARS  AND  STRIPES, 
Darmstadt,  Germany  is  looking  for  an  elec¬ 
tronic  systems  application  specialist.  Must 
have  thorough  knowledge  of  photocompo¬ 
sition  and  paste-up  as  backgound  and  at 
least  2  years  experience  with  composition 
of  formatting  on  an  electronic  system,  pref¬ 
erably  Hendrix.  Own  system  drives  APS 
5S.  The  starting  pay  is  $18,803  per  an¬ 
num,  plus  a  large  tax-free  housing  allow¬ 
ance.  Stars  and  Stripes  pays  your  way  to 
Europe  and  back,  and  will  move  your  furni¬ 
ture.  Only  applications  post  marked  on  or 
before  22  September  1979  will  be  consid¬ 
ered.  Apply  to:  Civilian  Personnel  (Jfficer, 
European  Stars  and  Stripes,  APO  New 
York  09211. 


FREELANCE 


STRINGERS  WANTED 
Two  stories  are  better  than  one.  You’re  out 
there  covering  the  features  beat  for  your 
paper  anyway.  So  write  them  their  story  in 
the  objective  style  that  makes  journalism 
such  a  sacred  trust.  Then  go  home  and 
rewrite  the  story  the  way  you  really  wanted 
to— for  us,  the  NATIONAL  NEWS 
BUREAU.  A  story  for  the  18-35  age  mar¬ 
ket.  Hip,  honest  and  to  the  point.  In¬ 
terested  in  interviewing,  reviewing,  illus¬ 
trating  or  photographing  for  this  newly- 
formed  syndication  company  servicing 
America's  college  and  alternative  papers? 
Send  resume  and  recently  published  sam¬ 
ples  of  your  work  tO:  NATIONAL  NEWS 
BUREAU,  17(X)  Walnut  St.,  Philadelphia, 
PA  19103. 


FAST  GROWING  MONTHLY  international 
news  magazine  needs  photo  and  news 
stringers  in  U.S.  and  all  other  countries. 
Top  pay  for  the  right  people.  We  also  are 
buying  b/w  glossies  on  terrorist  bombing 
hostage  situations,  etc.  Ryan  Emerson,  TO 
Box  356,  Las  Vegas  NV  89101. 


JOB  LEM)S 


PR/EDITORIAL  Jobs  nationally  200-i-  list¬ 
ings  weekly.  M.  Sternman,  68-38  Yellow¬ 
stone  Blvd.,  Forest  Hills,  NY  11375. 


MARKETING 


A  GROWING  DAILY  newspaper  near  San 
Diego  is  looking  for  an  aggressive,  creative, 
promotion/mameting  specialist  to  run  an 
expanding  department.  Send  resume  and 
examples  of  promotion  and  marketing 
work  to  John  Armstrong,  cnneral  manager, 
Times-Advocate,  207  E  Pennsylvania  Av, 
Escondido  Ca  92025.  No  telephone  calls 
please. 
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HELP  WANTED 


TTS  KEYBOARD  OPERATOR 
European  Stars  and  Stripes,  Darmstadt, 
Germany,  a  newspaper  serving  US  Forces 
in  Europe,  has  a  vacancy  for  a  proficient 
TTS  keytioard  operator.  Experience  with 
Harris  1100  terminal  and  Hendrix  VDT 
keytx>ard  preferred.  The  starting  pay  is 
$14,622  a  year,  plus  a  large  tax-free  hous¬ 
ing  allowance.  Stars  and  Stripes  pays  your 
way  to  Europe  and  back,  and  will  move 
your  furniture.  Only  applications  post 
marked  on  or  before  22  September  1979 
will  be  considered.  Apply  tO:  Civilian  Per¬ 
sonnel  Officer,  European  Stars  and 
Stripes,  APO  New  York  09211. 


PHOTOJOURNAUSM 


PHOTOJOURNALISTS  who  can  blend  pho¬ 
tography  with  printed  word  to  make  magic. 
Please  send  resume,  some  samples.  Good 
salary,  benefits.  Don  Kramer,  publisher, 
Casa  Grande  Valley  Newspapers,  PO  Box 
639,  Casa  Grande  AZ  85222. 


PHOTOGRAPHER— Immediate  opening  for 
top-notch  photographer.  Excellent  salary 
and  fringes.  If  you  want  to  work  for  a 
newspaper  that  uses  pictures  this  is  the 
place.  55,000  daily  and  Sunday.  Send  re¬ 
sume  and  examples  of  work  to  Editor,  The 
Saginaw  News,  Saginaw  Ml  48605.  An  Af¬ 
firmative  Action  employer. 

_ PRESSROOM _ 

ONE  OF  THE  FASTEST  GROWING  subur¬ 
ban  dailies  in  Zone  2  seeks  pressroom 
foreman  and/or  assistant  foreman  to 
supervise  7-man  crew  on  5  unit  offset 
press.  We  are  turning  away  commercial 
work  because  inexperienced  and  unmoti¬ 
vated  crew  produces  poor  quality  work. 
The  supervisors  we  seek  will  share  com¬ 
mercial  profits  from  eventual  2-shift  oper¬ 
ation.  Excellent  salary  and  benefits,  plus 
potential  for  future  growth  in  our  group. 
Reply  to  Box  29979,  Editor  &  Publisher. 

CHANCE  for  experienced  second 
pressperson  to  move  up  and  be  living  in 
sunny  Arizona  before  the  snow  flies! 
Kingman  Daily  Miner  needs  a  working 
press  foreman.  Brand  new  plant,  brand 
new  5  unit  Goss  Community.  Young,  vi¬ 
brant,  clean,  growing  community.  Company 
features  excellent  benefits  and  keeps  an 
eye  toward  the  future.  Strong  spot  color 
and  press  maintenance  knowledge  neces¬ 
sary.  Send  resume  to  Keith  Klingenber, 
Production  Manager.  Kingman  Daily 
Miner,  PO  Box  3909,  Kingman  AZ  86401. 

PRESS  ROOM 
MANAGER 

One  of  Southeast’s  most  progressive 
newspapers  needs  a  manager  for  its  press¬ 
room,  with  a  recently-installed  Metro  and 
an  Urbanite  for  commercial  work.  You'll 
need  to  have  high  standards,  a  strong 
Metro  background,  and  be  expert  in  four- 
color  work.  Our  seven-day  morning  news¬ 
paper  offers  excellent  pay  and  fringes  and 
IS  located  in  the  most  attractive  commun¬ 
ity  in  Florida,  with  rolling  hills,  tree- 
canopied  streets,  two  universities,  45 
minutes  from  the  Gulf  of  Mexico.  Send  re¬ 
sume  to  Clyde  Claiborne,  Tallahassee 
Democrat,  Tallahassee  FL  32301.  An 
equal  opportunity  employer. 


HELP  WANTED — Person  to  take  charge  of 
operation  and  maintenance  of  4  unit  News 
King.  $12,000  to  $15,000  to  start.  Will 
lead  to  complete  management  of  printing 
plant.  Wayne  Freeman,  PO  Box  111,  Union 
MO  63084,  (314)  583-2545.  No  collect 
calls. 


PRESSROOM  FOREMAN 
The  Seattle  Times  is  seeking  an  experi¬ 
enced  pressroom  foreman.  Excellent  op¬ 
portunity  to  direct  a  multi-press  operation 
of  approximately  90  employees.  Daily  and 
Sunday,  plus  production  or  magazine  and 
TV  guide.  Offset  experience  required. 
Smith  DiLitho  system  is  being  used  on  all 
36  units. 

Prefer  experience  as  foreman  or  top  assis¬ 
tant  in  large  metro  operation.  Ability  to  es¬ 
tablish  effective  working  relationships, 
analyze  and  institute  effective  pressroom 
operations.  Salary  commensurate  with  ex¬ 
perience.  An  equal  opportunity  employer, 
m/f/h.  Send  resume  to  Tom  Bryan,  PO  Box 
70,  Seattle  WA  98111. 

LEARN  HOW  an  E&P  Classified  can  put 
you  to  work;  sell  or  seek  equipment,  prod¬ 
ucts  and  services;  or  maybe  find  that  prof¬ 
itable  weekly  you've  wanted  to  own. 


HELP  WANTED 


PRESSROOM 


PRESSPERSON,  plus  stripping;  some 
camera,  experienced,  run  3-4  unit  Goss 
Community;  weeklies,  etc.  Write  SSC,  Box 
764,  Schenectady  NY  12305. 


PRODUCTION 


ZONE  8 

Progressive  printer/publisher  seeks  out¬ 
standing  composition  supervisor  who  is 
technically  competent  (in  layout,  markup, 
typesetting  and  pasteups),  a  skilled  man¬ 
ager  of  people,  and  well-organized.  OCR 
and  VDT  experience  an  asset.  Terrific  cli¬ 
mate,  growth  company.  Send  complete 
employment  and  earnings  history  to  Box 
3(X)18,  Editor  &  Publisher. 

COMPOSITION  MANAGER  needed  for 
Zone  5  suburban  weekly.  Must  be  familiar 
with  Dymo-ltek  copy  processing  system  or 
similar.  Full  time,  days.  Pleasant  working 
conditions.  Send  resume  and  salary  expec¬ 
tations  to  Box  29847,  Editor  &  Publisher. 

PRESSPERSONS 

ALASKA 

The  Anchorage  daily  news  has  openings  for 
2  experienced  Goss  Community  pressper- 
sons.  8  units  with  Suburban  folder.  6-day 
AM  operation  with  heavy  commercial.  We 
pay  moving  expenses. 

Call  or  write; 

Director  of  Employee  Relations 
McClatchy  Newspapers 
PO  Box  15779 
Sacramento  CA  95813 
(916)  446-9487 

An  equal  opportunity  employer. 

PRODUCTION  GENERALIST 
We  have  an  unusual  opportunity  for  some¬ 
one  with  strong  people  skills,  good  daily 
newspaper  production  experience  and  top 
managerial  ability. 

The  individual  we  are  seeking  should  have 
a  proven  record  of  success  in  either  a  pre¬ 
press  or  printing-and-packaging  opera¬ 
tions  and  should  be  ready  to  step  directly 
into  a  No.  2  production  position  with  a 
Southeastern  morning  and  afternoon  met¬ 
ropolitan  newspaper. 

Ability  to  initiate  and  direct  change,  ex¬ 
perience  with  planographic  plate  conver¬ 
sions  and  computerized  typesetting  sys¬ 
tems  and  a  feel  for  positive  labor  relations 
are  all  pluses. 

If  you're  looking  for  a  challenge  and  a 
chance  to  join  and  grow  with  one  of  the 
nation's  most  progressive  newspaper 
groups,  send  a  confidential  letter  and  re¬ 
sume  detailing  your  experience,  education 
and  salary  requirements  to  Box  30228, 
Editor  &  Publisher.  An  equal  opportunity 
employer. 

COMPOSITIONS  SUPERVISOR— Detroit 
area  suburban  publisher.  Supervise 
keyboarding,  scanner,  phototypesetting, 
proofreading  and  paste  up.  Approximately 
20  employees  in  department.  Salary  open 
depending  on  qualifications.  Write  Box 
30218,  Editor  &  Publisher. 


PUBUC  RELATIONS 


HELP  WANTED 


PRODUCTION 


ASSISTANT  COMPOSING  ROOM  MAN¬ 
AGER  for  mid-size  daily/weekly  printer  in 
Chicago  suburb.  Experience  with  elec¬ 
tronic  typesetting  on  weekly  or  small  daily 
essential.  Good  starting  salary,  pleasant 
modern  plant,  brand  new  typesetting  sys¬ 
tem!  Call  Don  Behling,  (312)  824-1111. 


VICE  PRESIDENT/PRODUCTION 
Recent  expansion  has  opened  a  key  posi¬ 
tion  in  our  Portland,  Oregon  headquarters. 
Our  firm  specializes  in  weekly  newspapers 
and  commercial  circular  printing.  We  are 
highly  successful  in  that  area  and  are  look¬ 
ing  for  a  highly  successful  individual  to  run 
our  production  operation. 

The  position  requires  experience  and  a 
proven  record  of  accomplishment  in  all 
phases  of  production  management.  We 
operate  our  1 1  Urbanite  units  24  hours  a 
day,  365  days  a  year  and  serve  the  biggest 
retailers  in  the  country.  We  have  strong 
department  heads  in  each  area.  All  major 
equipment  is  less  than  6  years  old.  We 
offer  an  excellent  compensation  plan  that 
includes  insurance  and  profit-sharing  in 
addition  to  an  excellent  salary,  etc.  Most 
important,  we  offer  opportunity  and 
growth  for  people  who  know  how  to  make 
the  most  of  it. 

Send  resume,  references,  income  history 
and  goals  to:  Larry  Miller,  Vice  President, 
Community  Publications,  Inc.,  6960  SW 
Sandburg  St.,  Tigard,  OR  97223. 


PROMOTION 


MARKETING/PROMOTION  MANAGER 
An  opportunity  to  develop  this  new  staff 
function  in  an  “All-American"  city. 
Responsibilities  will  include  managing  a 
marketing  research  program,  developing 
strategies,  evaluating  current  promotion 
effort  and  initiating  and  coordinating  an 
overall  promotion  program.  Educational 
qualifications  helpful,  but  a  track  record  of 
creativity,  enthusiasm  and  effectiveness  a 
must.  Salary  commensurate  with  qualifi¬ 
cations.  Excellent  opportunity  to  grow  and 
build.  Superb  quality  of  life  guaranteed. 
Send  resume  with  salary  history  and  re¬ 
quirements  to  Paul  McCue,  General  Man¬ 
ager,  Journal-Star  Printing  Co.,  PO  Box 
81609,  Lincoln  NB  68501. _ 

PROMOTION  MANAGER 
The  Independent  and  Daily  Mail.  50,0(X) 
circulation,  owned  by  Harte-Hanks  (Com¬ 
munications,  Inc.,  is  seeking  an  individual 
who  has  the  ability  to  assemble  and  ad¬ 
minister  public  relations  and  promotion 
programs  for  advertising,  editorial  and  cir¬ 
culation  departments.  The  person  will 
have  planning  and  budget  control  respon¬ 
sibilities,  and  must  be  creative  and  able  to 
cope  with  high  activity.  The  newspaper  is 
located  in  Anderson,  South  Carolina,  2 
hours  northeast  of  Atlanta,  Georgia.  Indi¬ 
viduals  with  promotion,  advertising  or 
creative  work  experience  send  resume  with 
salary  history  to;  Cecilia  Kay,  Personnel 
Administrator,  Anderson  Independent  and 
Daily  Mail,  PO  Box  2507,  Anderson  SC 
29622. 


PUBUC  RELATIONS 


DIRECTOR  OF 
PUBLIC  RELATIONS 
RENSSELAER 
POLYTECHNIC  INSTITUTE 

('ompletc  responsibility  for  the  planning  and  execution  of 
the  I’niversity’s  public  relations  effort.  .•\dvises  the  Presi¬ 
dent  and  other  university  constituencies  concerning  public 
relations  possibilities  and  problems  and  often  seixes  as  uni¬ 
versity  spokesperson.  Supervises  the  I’niversity’s  News 
Bureau  and  Department  of  (Communications  Services. 
Candidates  should  have  extensive  public  relations  and/or 
media  experience,  possess  excellent  communication  skills, 
and  understand  the  place  of  public  relations  in  an  institu¬ 
tional  setting.  Salars  will  be  commensurate  with  experience. 
Send  resume  to  .Manager  of  Recruitment,  Rensselaer 
Polytechnic  Institute,  110  Eighth  St,  'I'roy  NY  12181. 

Jn  Equal  OpfaiHunitylAffii-matice  .-Irfion  Employer 


HELP  WANTED 


PUBUC  INFORMATION 


MEDICAL  COMMUNICATIONS 

ASSISTANT  DIRECTOR 
OFFICE  OF  PUBLIC  INFORMATION 
UNIVERSITY  OF  MISSOURI-COLUMBIA 
Direct  the  dissemination  of  information, 
news  media  coverage  and  public  relations 
for  School  of  Medicine,  School  of  Nursing 
and  University  Hospital. 

Requirements:  a  Bachelor's  Degree  in  a 
communications  related  area  or  equivalent 
combination  of  education  and  experience. 
4  to  5  years  of  news  media  or  public  rela¬ 
tions  experience  including  experience  in 
medical  communications. 

Send  resume  immediately  tO: 

PERSONNEL  SERVICES 
UNIVERSITY  OF  MISSOURI-COLUMBIA 
309  Hitt  St 
Columbia  MO  65211 
An  equal  opportunity/ 
affirmative  action  employer. 


TUCSON  UNIFIED  SCHOOL  DISTRICT 
DIRECTOR  OF  PUBLIC  INFORMATION 
The  director  of  public  information  is  re¬ 
sponsible  for  execution  of  the  total  inter¬ 
nal  and  external  communications  program 
for  the  school  system.  TUSD  has  58,(XX) 
students  in  99  schools,  K-12.  This  is  a 
staff  position,  under  the  direction  of  the 
superintendent.  Minimum  starting  salary 
is  $20,750. 

Responsibilities  include  frequent  contact 
and  liaison  with  the  news  media;  coordina¬ 
tion  of  news  publications,  graphics  and 
photography  for  communications;  supervi¬ 
sion  of  editing  and  design  of  official  publi¬ 
cations;  attending  all  school  board  meet¬ 
ings;  participation  in  decision-making 
committees  at  the  administrative  level; 
and  speaking  to  community  groups  on 
school-related  subjects. 

Required  or  desired  qualifications  include 
master’s  degree  related  to  communica¬ 
tions  and/or  education;  three  years'  ex¬ 
perience  in  news  writing,  publication  edit¬ 
ing,  design,  teaching,  team  leadership 
and/or  educational  administration;  work¬ 
ing  knowledge  of  school  law,  school  fi¬ 
nance  and  educational  policies  and  proce¬ 
dures  as  well  as  other  aspects  of  the  total 
school  program;  experience  and  sensitivity 
in  working  with  different  cultural  groups; 
ability  to  coordinate  and  direct  a  wide  vari¬ 
ety  of  talents  involved  in  total  communica¬ 
tion.  Knowledge  of  Spanish  an  asset. 
Application:  Send  letter,  detailed  resume 
and  references  to;  Carl  Lopez.  Personnel 
Director.  Tucson  Unified  School  District. 
P.O.  Box  40400,  Tucson,  AZ  85717,  Dead¬ 
line  is  September  28,  1979. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


Positions 
Wanted . . . 


ADMINISTRATIVE 


OPERATIONS  MANAGER— Seasoned, 
people-oriented  production  and  data  proc¬ 
essing  manager  is  looking  for  a  good  news¬ 
paper  in  need  of  a  real  professional. 
Knowledgeable  all  operating  departments. 
Superb  record  and  references.  Box  30026, 
Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER— mid 
30s.  presently  employed  running  mid  size 
daily  and  weeklies.  Sales  oriented  but 
competent  in  all  other  departments. 
Strong  people  motivator  and  considered 
leader.  Experienced  in  expense  and  rev¬ 
enue  projection  with  high  profits  as  end 
result.  Function  well  in  both  competitive 
and  non-competitive  markets.  Let’s  talk. 
Box  30134,  Editor  &  Publisher. 


jxpcriencc.  hard  driving,  extremely  successful,  40 
I,  I  year  young  former  publisher/owner  of 

Kenssclaer  seven  newspapers.  Can't  find  good  one  for 
1  71U1  sale,  ready  to  consider  management  posi- 

"  tion.  Future  buy-in  opportunity  a  plus. 

Sales,  bottom  line  talents  with  thorough 
knowledge  of  all.  Community  minded,  fam¬ 
ily.  No  metro.  Have  substantial  cash.  F.  C 
Tibbetts,  (218)  847-7473. 

EDITOR  &  PUBLISHER  for  September  15,  1979 


Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


ATTENTION,  MR.  PUBLISHER! 
Having  a  problem  boosting  circulation,  in¬ 
creasing  ad  revenue?  Maybe  it’s  time  you 
hired  an  editor-in-chief  who  can  turn  your 
paper  around.  Took  circulation  from 
39,989  to  55,670  (ABC)  in  2  years  while 
doubling  ad  revenue.  No  big  secret,  either. 
Dynamic  leadership,  the  ability  to  organize 
a  winning  team  and  a  special  journalistic 
sense  to  gauge  the  readers'  pulse.  You 
have  little  to  lose  but  everything  to  gain. 
Box  30041,  Editor  &  Publisher. 

BATTLE  SCARRED  weekly  newspaper  pub¬ 
lisher,  25  years’  experience  in  face  of 
tough  competition,  developing  a  good  bus¬ 
iness.  Seeks  change  and  new  challenges. 
Less  than  85  hours  per  week,  please.  Prize 
winning  papers;  innovative  ideas,  proven 
success  in  advertising  sales;  strong  on 
news/features;  plenty  of  ener^  and  dedi¬ 
cation  left.  Super  active  in  civics,  profes¬ 
sional  public  speaker,  in  demand.  Best 
credentials,  references,  resume  available. 
Out  of  country  position  considered.  Write 
Box  3(X)53,  Editor  &  Publisher. 

GENERAL  MANAGER— 45,  successful 
advertising-marketing  background,  work¬ 
ing  knowledge  all  departments,  seeking 
GM  responsibilities  on  small  to  medium 
daily.  FYofit  oriented,  hard  worker,  good 
administrator,  community  conscious.  Don 
Heath,  2212  S.  Arthur,  Loveland  CO 
80537,  (303)  669-3380. 


PUBLISHER  of  multi-unit  small  daily  oper¬ 
ation  now  available  for  new  challenge. 
Successful  turn  around  Just  completed. 
Box  30116,  Editor  &  Publisher. 


PUBLISHER-GENERAL  MANAGER 
Highly  qualified,  in  all  phases  of  newspa¬ 
per  publishing  is  available  now  for  the  op¬ 
portunity  that  can  offer  stability  and 
growth.  Salary  range  over  $36K.  Call  Mr  J., 
(713)  443-0154. 


GENERAL  MANAGER— People  and  profit 
oriented  doer  with  extensive  knowledge 
and  experience  in  all  departments,  backed 
up  by  a  fine  performance  record  in  2  jobs 
over  20  years.  Prefer  South  or  West,  but 
challenge  is  overriding  factor.  Box  30144, 
Editor  &  Publisher. 


EXPERIENCED  in  news,  advertising,  circu¬ 
lation,  promotion  and  general  manage¬ 
ment.  Seeking  new  position  with  newspa¬ 
per  or  in  PR  because  of  sale  of  paper.  Box 
30143,  Editor  &  Publisher. 


CIRCULATION 


BUNDLE  TRUCK  DRIVER— Two  years  ex¬ 
perience  in  circulation  as  carrier,  motor 
route  driver,  and  supervisor.  Have  a  good 
used  postal  step-van.  I  am  willing  to  relo¬ 
cate  anywhere  in  Zone  5.  Jim  Ashenfelter, 
1104  S.  Lee,  Garrett  IN  46738,  (219) 
357-5226. _ 

CORPORATE  CIRCULATOR,  presently 
employed,  seeks  relocation  to  large  opera¬ 
tion  as  director.  Prefer  Zone  5.  Box  29907, 
Editor  &  Publisher. _ 

CIRCULATION  MANAGER  with  20  years 
experience  presently  employed  on  27,000 
daily  and  Sunday  seeking  to  relocate.  Not 
a  job  hopper,  experienced  in  working  in 
highly  competitive  area.  Knowledge  of 
AEK),  Little  Merchant  Plan,  Motor  Routes, 
etc.  Recently  designed  and  organized 
complete  new  mailroom  operation.  Strong 
in  personnel  development,  cost  control, 
sales  promotion  and  service.  Award  winner 
in  sectional  and  international  associations 
several  times.  Interested  in  No.  1  job  at 
similar  size  or  No.  2  position  on  larger 
newspaper.  Prefer  Zones  5,  2,  or  3.  Box 
30125,  Editor  &  Publisher. 

A  COMPETENT  MANAGER— Excellent 
newspaper  background  in  circulation  and 
administration,  shirt  sleeve  worker,  people 
oriented,  strong  planning,  promotion 
minded,  good  in  preparing  annual  operat¬ 
ing  budget  and  projecting  income,  over  20 
years  experience,  seeking  circulation 
manager  job  or  assistant  in  medium  size 
daily.  James  Ramsdell,  R-1  Box  200,  Fall 
Creek  Wl  54742,  (715)  877-2187. 


CIRCULATION  MANAGER,  age  31,  ten 
years  experience — last  four  in  top  level  cir¬ 
culation  management— presently  em¬ 
ployed.  In  the  prime  of  bright  and  suc¬ 
cessful  career.  Sales  and  people  oriented. 
Experienced  in  ABC,  budgeting,  sales 

?romotion,  service,  little  merchant  plan, 
wo  year  associate  degree  in  marketing. 
Blue  chip  candidate  for  your  newspaper. 
Interested  in  circulation  director  position 
on  mid-size  daily.  Prefer  Zones  5,  6,  7  or  8. 
Box  30174,  Editor  &  Publisher. 


CIRCULATOR:  Age  36,  15  years  manage¬ 
ment  and  promotion  experience  on  dailies 
and  weeklies,  looking  for  a  challenging  op¬ 
portunity.  Box  30172,  Editor  &  Publisher. 


EDITORIAL 


SEEK  MANAGEMENT  JOB— Have  pro- 

duced  award-winning  dailies,  weeklies.  °7nn'2^i  mttm 

Expert  in  layout,  photo  editing.  Strong  on  fn™hpro®fnr 

ideas.  Excellent  teacher.  Looking  for  more  Fri^itnr** 

money  to  pay  fuel  bills.  Box  30136,  Editor  p  ®,jlis  ^  ^ 


SOMEWHERE  in  Northern  California,  Ore¬ 
gon,  Washington  or  Idaho  is  an  owner  or 
publisher  that  needs  help.  I  am  a  hard 
working,  well  educated  newspaperman 
that  can  run  or  help  run  your  newspaper. 
While  money  is  important,  it  is  not  number 
one.  I  love  this  business  and  I  think  I  am 

food  at  it.  An  interview  costs  you  nothing, 
et  me  hear  from  you.  Box  30135,  Editor  & 
Publisher. 


COMMERCIAL  ARTIST  for  General  Motors. 
Cartoonist  for  3  weeklies.  Seeking  new 
career  on  daily.  Solid  portfolio.  Bob 
Seymour,  4651  Graford  Ln,  Stow  OH 


CIRCULATION 


CIRCULATION  MANAGER  25  years  experi¬ 
ence.  Know  ABC  TMC  Little  Merchant. 
Strong  in  sales  promotion,  service,  cost 
control.  Prefer  medium  daily  Zones  3  or  4. 
Box  30083,  Editor  &  Publisher. 


To  answer  box  number  ads  in 
EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  given  in 
the  ad.  c/o  Editor  &  Publisher.  575  Lexington 
Ave..  New  York.  N.Y.  10022. 

Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  an  ad.  Include  only 
material  which  can  be  forwarded  in  a  large 
manila  envelope. 


COMING  HOME— Young  journalist  in 
high-pressure  foreign  post  seeks  stateside 
newspaper  job.  Legal  background  and 
some  business  reporting.  Single  and  will¬ 
ing  to  travel.  Box  30010,  Editor  & 
Publisher. 


AGGRESSIVE  lady,  now  bureau  chief  for 
mid-sized  daily,  seeks  advancement.  3 
years  in  news  biz.  Quick,  lucid  writer;  art¬ 
ful  photographer.  Contact  G.  Weikel,  1162 
11th  Av,  #6,  Seattle  WA  98112. 


SELF  STARTING  reporter  wants  change 
after  3Vi  years  on  two  cycle  50,0(X)  plus 
daily.  Varied  experience  in  central  Florida 
with  beats  ranging  from  public  safety  to 

?;overnment,  courts  and  features.  Looking 
or  a  progressive  paper  with  a  need  for  a 
polished  staff  writer  in  general  assignment 
and  features  with  some  oeat  duties.  Prefer 
the  South  but  will  consider  all  good  offers. 
Box  29956,  Editor  &  Publisher. 


EXPERIENCED,  young  sportswriter  at 
20,000  daily/Sunday  wants  to  tackle 
major/medium  daily.  Have  covered  pros, 
preps,  colleges  and  shared  daily  column. 
Will  relocate  anywhere.  Box  3(X)60,  Editor 
&  Publisher. 


PICTURE  EDITOR— If  you’re  looking  for  a 
hard-working  talented  picture  editor  with  a 
couple  decades  experience  (first  as  a 
prize-winning  photographer) — newspaper 
and  wire  service— then  I'm  your  man.  Have 
directed  just  myself  and  also  large  staffs. 
Location  of  paper  is  not  important.  But 
quality  of  publication  and  desire  to  make 
job  financially  worthwhile  is.  Reply  Box 


EDITORIAL 


SPORTS  EDITOR  and  sports  columnist 
seeks  move  to  AM  or  PM  25,000  circula¬ 
tion  daily.  Clips  and  references  available 
upon  request.  Write  Box  231,  Onalaska  Wl 
54650. 

REPORTER/COPYEDITOR-Jtgile  gung-ho 
reporter,  29,  seeks  fitting,  feisty,  daily 
heavy-weight  editors  to  unleash  him.  Uni¬ 
versity  of  Missouri  J-grad,  3  years  report¬ 
ing  and  editing  (VDT),  back  after  year  on 
kibbutz.  David  Reich,  201  (Jcean  Av 
1508P,  Santa  Monica  CA  90402,  (213) 
393-2761. 

SHARP,  young  reporter  wants  to  put 
polished  skills,  creative  touch  to  work  for 
large  or  medium  daily.  3V^  years  weekly 
experience,  but  clips  prove  a  lot  more.  If 
you  have  great  expectations.  I’m  your  man. 
Box  30153,  Editor  &  Publisher. 

AIR  FORCE  VET  with  six  years  experience, 
four  as  award-winning  staff  writer  on  USAF 
weeklies,  seeks  daily,  biweekly  or  PR  slot. 
Prefer  Texas,  will  consider  all  offers. 
Strong  community  news,  rewrite  features, 
sports.  Have  references,  clips,  resume, 
BS-J.  Available  November  K).  Sgt.  John 
Donlon,  86  TFW/USAFE,  PSC  1553,  APO 
New  York  09021. 


EDITOR,  WRITER 

An  outstanding  professional  with  solid  ex¬ 
perience  and  finest  credentials.  Lucid  writ¬ 
er,  painstaking  editor.  Creates  ideas,  as¬ 
sumes  responsibility.  Knows  where  to  look, 
what  to  ask,  how  to  evaluate.  Whether  edit¬ 
ing  copy,  writing  a  column,  or  laying  out  a 

fiage,  observes  but  one  standard:  excel- 
ence.  Past  12  years  on  major  daily. 
Learned  basics  on  small  daily,  weekly. 
Forte  is  editorial  page.  Writings  include 
editorials,  nationally-syndicated  column, 
daily  local  feature  column,  special  signed 
articles,  hard  news,  speeches.  Seeks  :x>si- 
tion  as  daily  or  weekly  editor,  editorial 
writer/page  editor,  columnist,  or  special 
writer.  Please  describe  job  and  tell  what 
you  offer  a  person  of  exceptional  experi¬ 
ence  and  ability.  Box  30l30,  Editor  & 
Publisher. 


READY  FOR  THE  BIG  LEAGUES— Writer, 
one  year  daily  and  weekly  experience  each 
seeks  magazine  or  news  position.  Fast  and 
accurate,  versatile,  strengths  in  newsfea- 
ture,  entertainment  and  subjective  writ¬ 
ing.  Would  like  overseas,  will  consider  all. 
C.  Bermant,  Box  1283,  Carlsbad  NM 
88220.  (505)  887-9239. 


COLLEGE  GRADUATE  with  a  B.S.  in  jour¬ 
nalism  is  looking  for  an  editor  interested  in 
young  talent.  lAie  had  experience  writing 
for  radio  and  newspaper,  and  feel  at  home 
with  either.  Request  photocopied  clips; 
otherwise,  they  will  be  presented  at  the 
interview.  Write:  Michael  Owens,  167 
Manor  Av,  Elkhart  IN  46514,  or  phone 
(219)  293-8892  after  12. 


PROFESSIONAL  writer-researcher  with 
9V^  years  of  newspaper  and  state  govern¬ 
ment  experience  seeks  a  new  writing  chal¬ 
lenge.  I  work  hard  and  I’m  good.  Box 
301/1,  Editor  &  Publisher. 


EDITORIAL 


YOUNG  REPORTER  seeks  job.  Recent 
J-grad  from  San  Ffgpcisco  State,  editor 
campus  newspaper,  awards,  will  relocate. 
Write  Mark  Cockel,  13578  Wendy  Lane, 
Saratoga  CA  95070. 

ENERGY— Reporter/editor  with  15  years 
experience  seeks  to  cover  energy  issues 
for  progressive  paper.  I  can  do  the  kind  of 
job  needed  to  cover  this  complex  subi^ 
and  have  clips,  contacts  to  prove  it.  Box 
30165,  Editor  &  Publisher. 

EDITOR  looking  for  quality  conscious, 
community-minded  daily.  41,  23  years  ex¬ 
perience.  Family  man,  wife  also  award¬ 
winning  writer.  Check  me  out.  API,  SNPA, 
AMA  Seminars.  Box  30163,  Editor  & 
Publisher. 


PHOTOJOURNAUSM 


“TALENTED,"  competent  photographer.' 
reporter  with  3  years  experience  on  a 
weekly  paper  seeks  staff  photographer  po¬ 
sition  on  medium  size  city  daily.  Resunte 
and  clips  furnished  upon  request.  Prefer 
northern  Zone  9,  willing  to  go  elsewhere. 
Box  29963,  Editor  &  Publisher. 


ENTERPRISING/Talented/Dedicated  photo¬ 
journalist  seeks  staff  post  on  photo¬ 
conscious  daily  NOW.  Box  29961,  Editor  & 
Publisher. 


ENERGETIC  and  dedicated  photojour¬ 
nalist  seeks  employment  on  weekly  or  daily 
in  Zone  1  or  2.  Professional  experience  on 
large  metropolitan  daily.  B.S.  in  photo¬ 
journalism.  Resume,  clips  and  portfolio 
available  upon  request.  Box  30128,  Editor 
&  Publisher. 


PHOTOJOURNALIST  with  experience  as 
daily  photo/picture  editor  and  photog¬ 
rapher  in  b&w/color,  and  writing,  (BA  in 
journalism),  seeks  photo  job;  have  own 
equipment;  Joel  Radtke,  3126  Birch  Drive, 
Loveland  CO  80537.  (303)  667-4402. 


DIVERSIFIED— in  studio  or  on  the  street; 
feature,  news,  sports,  fashion,  society.  7 
years  freelance  photojournalist;  2  years 
stringer  major  daily.  Seek  staff  job  on  large 
daily.  Box  30180,  Editor  &  Publisher. 


PRODUCTION 


GENERAL  FOREMAN— Knowledgeable  all 
facets  production.  No  more  challenges 
here.  Box  ^750,  Editor  &  Publisher. 


PRODUCTION  MANAGER— Stable,  proven 
performer  with  impeccable  record  and  ex¬ 
tensive  computer  knowledge  and  experi¬ 
ence.  Strictest  confidence.  Box  3O034, 
Editor  &  Publisher. 


PUBUC  INFORMATION 


BEST  IN  EUROPE  for  3  years.  Started  pub¬ 
lic  information  program  that  produced 
over  1800  quality  electronic  and  print  re¬ 
leases  to  English  and  German  media. 
Available  imrriediately.  Box  3(X)68,  Editor 
&' Publisher. 
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Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


A  digestible  press 

The  newspaper  business  may  be  on  the 
threshold  of  a  major  breakthrough,  as 
they  call  it,  in  developing  a  truly  dispos¬ 
able  newspaper.  And,  it  can  be  done 
tastefully. 

Readers  will  see  in  this  issue  that  the 
Yonkers  (N.Y.)  Herald-Statesman  lays 
claim  to  being  the  first  newspaper  to  test 
a  vegetable-based  ink  developed  by  the 
U.S.  Printing  Ink  Corp. 

The  ink  contains  70%  linseed  oil,  13% 
carbon  black,  17%  vegetable  derivatives 
(soy  oil  and  safflower  oil). 

Apply  this  to  newsprint  manufactured 
from  Kenaf,  which  is  a  fast-growing 
weed,  and  you  might  have  instant  cattle 
fodder.  We  say  “might”  because  we 
don’t  want  to  get  into  an  argument  with 
the  nutritionists,  but  it  doesn’t  sound  too 
far  fetched. 

Of  course,  a  substitute  would  have  to 
be  found  for  the  13%  carbon  black  which 
doesn’t  sound  very  digestible.  That 
shouldn’t  be  too  difficult.  How  about  the 

Wall  Street  Journal 
names  Peter  Kann 
associate  publisher 

Peter  R.  Kann  has  been  appointed 
associate  publisher  of  the  Wall  Street 
Journal. 

Kann,  36,  was  formerly  editor  and 
publisher  of  the  Asian  Wall  Street  Jour¬ 
nal,  a  daily  business  newspaper  printed 
in  Hong  Kong  and  distributed  throughout 
the  Far  East.  He  served  in  that  post 
from  the  paper’s  founding  in  1976  until 
early  this  year,  when  he  returned  to  the 
U.S.  as  assistant  to  Warren  Phillips, 
chairman  of  Dow  Jones  &  Co. 

“Ray  Shaw,  president  of  Dow  Jones, 
and  I  are  delegating  to  him  the  authority 
to  act  on  our  behalf  in  working  with  the 
Journal’s  news  and  sales  department 
heads  and  staffs  in  the  continuing  effort 
to  strengthen  the  paper,”  Phillips  said. 

The  paper’s  production  and  distribu¬ 
tion  departments  will  continue  to  report 
to  William  L.  Dunn,  vice  president  and 
general  manager. 

Kann  joined  the  Journal  as  a  reporter 
in  1964,  serving  in  its  Pittsburgh  and  Los 
Angeles  bureaus  before  being  assigned 
to  Asia  in  1%7.  He  covered  the  Vietnam 
War  and,  in  1972,  was  awarded  the 
Pulitzer  Prize  for  distinguished  interna¬ 
tional  reporting  for  his  coverage  of  the 
India-Pakistan  War. 

He  was  based  in  Hong  Kong  and  later 
represented  Dow  Jones  in  its  relation¬ 
ships  with  the  Far  Eastern  Economic 
Review  and  the  South  China  Morning 
Post  in  which  Dow  Jones  holds  owner¬ 
ship  interests.  In  1976,  he  was  assigned 
to  start  The  Asian  Wall  Street  Journal. 
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juice  from  black  raspberries?  It  won’t  rub 
off  your  clothing  so  we  feel  sure  it  will 
stick  to  newsprint. 

There  would  be  a  brand  new  market 
for  used-newsprint.  No  more  difficult 
disposal  problems.  It  might  even  become 
an  interesting  new  food  source  for  birds 
on  the  bottoms  of  their  cages. 

It  would  make  the  ecologists  happy, 
but  Earl  Wilken  tells  me  we  would  prob¬ 
ably  ruin  the  re-cycling  business.  They 
have  no  problem  taking  carbon  black  out 
of  used  newsprint  but  we’re  not  so  sure 
they  could  take  out  the  black  raspberry 
juice. 

*  *  * 

We  wonder  how  many  advertising 
agency  executives,  if  any,  will  be  embar¬ 
rassed  by  the  survey  showing  how  little 
faith  they  have  in  their  own  product. 

After  an  informal  survey  of  New  York 
ad  agencies,  Franchellie  Cadwell  found 
that  half  of  them  never  use  their  own 
product — they  never  advertise — because 
“advertising  isn’t  very  effective.” 

How  does  an  advertising  pro  convince 
a  new  account  that  he  or  she  can  create 
an  effective  campaign  when  they  never 
use  the  stuff  themselves? 

We  wonder  if  any  executives  on  those 
large  multi-million  dollar  accounts  ever 
ask  themselves  why  they  should  think  an 
agency  should  develop  an  effective  cam¬ 
paign  for  their  products  when  the  agency 
never  developed  one  for  itself. 

Some  large  agencies  do  create  good 
ads  for  themselves.  But  they  are  few  in 
number,  and  it  is  a  puzzlement. 

*  *  * 

The  proposal  for  an  American  press 
telecommunications  cooperative  to  op¬ 
erate  an  information  distribution  system 
via  satellite  for  all  communications 
media  has  a  lot  of  merit. 

The  technology  has  developed  so  fast 
and  the  cost  of  simplified  receiving  an¬ 
tennae  has  been  brought  down  so  low 
that  a  start  is  possible.  It  is  plain,  how¬ 
ever,  that  the  more  sophisticated  the 


Justice  Stevens 

(Continued  from  page  10) 


the  press  has  been  barred  from  at  least 
nine  criminal  trials  as  well  as  30  other 
court  proceedings. 

With  Supreme  Court  justices  viewing 
the  Gannett  decision  in  such  varying 
ways,  court  watchers  hope  that  the 
court,  in  its  term  beginning  in  October, 
will  accept  for  review  a  case  in  which 
Richmond  Va.  newspapers  have  chal¬ 
lenged  a  judge’s  order  to  close  an  entire 
two-day  trial,  (E&P  Sept.  1)  using  that 
case  to  clarify  the  Gannett  case  confu¬ 
sion. 


transmission,  the  more  costly  the  recep¬ 
tion.  It  takes  more  expensive  equipment 
to  receive  pictures  than  it  does  words. 

However,  having  witnessed  the  rapid 
spread  of  electronics  into  all  phases  of 
newspaper  production  it  would  be 
foolhardy  for  anyone  to  assert  at  this 
time  that  anything  is  impossible  in  that 
field. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


One 

Year 

9/12  9/5  Ago 

Affiliated  Publications  (AMEX)  .  27  26’/s  19H 

Blue  Chips  Stamps  (OTC)  .  24%  25  22 

Capital  Cities  Comm  (NYSE)  .  45%  45% 

Cowles  Comm.  (NYSE)  .  24%  24%  21% 

Dow  Jones  (NYSE)  .  3m  38%  35% 

Gannett  (NYSE)  .  44V4  44%  46V4 

Gray  Comm.  (OTC)  .  31  31  23 

Great  Lake  Forest  (CE)  .  40%  49  N/A 

Harte-Hanks  (NYSE)  .  24  23%  23% 

Jefferson  Pilot  (NYSE)  .  35'/2  35%  33 

Knight-Ridder  (NYSE)  .  24V8  24%  27Vb 

(a)  Lee  Enterprise  (NYSE)  .  21%  23%  36'/! 

Media  General  (AMEX)  .  26Vb  27  22'/4 

Media  Investment  (OTC)  .  54  54  48 

Multimedia  (OTC)  .  32  31%  27% 

New  York  Times  (AMEX)  .  25V4  25%  29% 

Panax  (OTC)  .  6%  6Vj  5% 

Post  Corp.  (Wis)  (AMEX)  .  23  23V8  35V2 

Quebecor  (AMEX)  .  S'/b  BVb  9% 

Southam  Press  (CE)  .  26V2  26%  26 

Stauffer  Communications  .  2T/2  2V/2  22 

Thomsor)  Newspapers  (CE)  .  ISVi  15V2  14 

Time  Inc  (NYSE)  .  43V2  45  46% 

Times  Mirror  (NYSE)  .  33V'4  34V4  33 

Toronto  Sun  (CE)  .  13V2  13V2  13 

Torstar  (CE)  .  21%  22  18 

(b)  Washington  Post  (AMEX)  .  24%  24%  43V4 


(a)  Stock  split  3  for  2.  effective  10/31/78 

(b)  Stock  split  2  for  1,  effective  12/27/78 

SUPPLIERS 


Abitibi  (CE)  .  20V4  21  17% 

AM  Inti.  (NYSE)  .  15%  15%  N/A 

Altair  (OTC)  .  4V4  4%  4% 

Boise  Cascade  (NYSE)  .  36%  36  31V'4 

Compugraphic  (NYSE)  .  37V4  38  38'/4 

Consol.  Bath  (Mont)  .  14Vb  15  N'A 

Crown  Zellerbach  (NYSE)  .  39V8  37%  34% 

Digital  Equipment  (NYSE)  .  61%  62%  50V8 

Domtar  (AMEX)  .  23V2  24V4  17% 

Dow  Chemical  (NYSE)  .  30%  29%  27’/8 

Eastman  Kodak  (NYSE)  .  55Vb  56%  62'% 

EItta  (NYSE)  .  49'/2  49'/2  33'% 

Georgia  Pacific  (NYSE)  .  26%  28%  29% 

Grace,  W.R.  (NYSE)  .  35'%  33'%  29% 

Great  No.  Nekoosa  (NYSE)  .  36%  37'%  32 

Harris  Corp.  (NYSE)  .  30'/2  30%  34 

Hunt  Chem.  (NYSE)  .  14  13%  14% 

International  Paper  (NYSE)  .  44'%  44'%  44'% 

Itek  Corp  (NYSE)  .  26'%  25%  26'% 

Kimberly  Clark  (NYSE)  .  44'%  44%  45'% 

LogEtronics  (OTC)  .  12%  10%  17'% 

Logicon  (AMEX)  .  16'%  16'%  16'% 

MacMillan  Bloedel  (CE)  .  28'%  30  22% 

Minnesota  Min.  &  Mfg.  (NYSE)  .  53  55'%  63 

Raytheon  (NYSE)  .  56  55%  N/A 

Rockwell  Inti.  (NYSE)  .  41%  42%  34'% 

St.  Regis  (NYSE)  .  31'%  31'%  32'% 

Southwest  Forest  Ind.  (NYSE)  .  21  19  15'% 

Sun  Chemical  (NYSE)  .  34  34  30 

Visual  Graphics  Corp.  (AMEX)  .  5'%  5'%  N/A 

Volt  Info.  (OTC)  .  20%  19%  N/A 


and 

Expertite  in  Handling 

Media 

Ownership  Changes 
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BOX  17127  RALEIGH,  N.C.  27609 

24  Yaars  Notien-Wida  Parsonol  Sarvica 


EDITOR  &  PUBLISHER  for  September  15.  1979 


You  are  cordially  invited 
to  Opening  Night  at  The  IVfet 
No  tickets  necessary. 
Dress  optional.^s 


UMch  the  telecast  of  Verdi’s  "Otello,” 
with  English  suhtitles,  Live  From  The  Met, 
Monday  evening, September  24th,on  PBS  television 


Domingo.  Sherrill  Milnes,  Kurt  Moll.  Shirley  Love, 
and  Giuliano  Ciannella.  james  Levine  is  the 
conductor.  And  Francis  Robinson  is  your 
program  host.’Otello’is  the  first  in  what  promises 
to  be  another  magnificent  season  of 
television  broadcasts  on  PBS  stations  across 
the  country. 

Texaco  hopes  you’ll  be  able  to  enioy 
all  of  the  telecasts. 

Texaco.  We  re  proud  to  be  the  sup¬ 
porting  star  of  The  Met. 


This  season  you  can  be  part  of  the  opening 
night  excitement  at  The  Metropolitan  Opera  without 
leaving  your  home. 

On  September  24th.the  curtain  rises  on  the  new. 
exciting  season.  And  you’ll  be  there  as  Texaco 

begins  its  fourth  year  of  Live  From  The  Met  PBS  _ 

telecasts  with  a  thrilling  performance  of 
Verdi’s’Otello’.’ 

It’s  a  passionate  opera,  filled  with 
pomp  and  pageantiy.  The  outstanding 
cast  includes  Uilda  Cruz-Romo.  Placido 


TEXACO 


Funding  for  Live  From  The  Met  is  made  possible  by  a  major  grant  from  Texaco  Inc.  and  an  additional  grant  from  the  Charles  E. Culpeper  Foundation. 
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Jack  McElroy  with  his  award, 


Researching  a  complex  issue 

jack  McElroy,  assistant  city  editor  of  The  Albuquerque  Tribune,  spent  three  months 
researching  New  Mexico's  complex  water  situation  -  the  assets  and  problems. 

He  turned  out  a  detailed  14-part  series  that  took  a  look  at  the  enormous  fresh-water 
reserve  beneath  Albuquerque  and  the  sprawling  Rio  Grande  to  the  dwindling  supply 
beneath  the  fertile  High  Plains.  The  series  examined  the  amazing  artesian  basin  below 
Roswell  -and  Gallufj's  desperate  search  for  water. 

David  B.  Preston,  executive  director  of  the  American  Waterworks  Association, 
termed  the  series  as  "truly  outstanding"  with  "excellent  research  and  organization  of  a 
complex  issue" 

The  association  presented  McElroy  with  its  annual  Communications  Award, 
including  $500  cash  and  a  plaque  of  recognition. 

The  Albuquerque  Tribune,  a  bcripps-Howard  Newspaper,  serves  the  community. 
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